Chapter 2 – Methods
2.1. Participants
The intended participants for the study consisted of University of Wales Trinity Saint David (UWTSD) students above 18 years of age; respondents were recruited through the UWTSD Psychology Experimental Management System (EMS) along with the UWTSD discipline's social media page, the target sample for the study was (N=120). The link to the online study was posted with an advert (see Appendix 8), it was necessary to include visitors to the discipline's social media page to collect as diverse a range of participants as possible.  
A total of *** participants responded, out of this sample, *** data sets were analysed consisting of ** males (%), *** females (%). *** Participants responded by identifying as 'Other/prefer not to say. Ages ranged from ** ** years of age (m=00.0, sd=00.).
2.2. Design
The study employed a mixed methods approach, combining quantitative and qualitative methodologies. The quantitative part involved an online survey using Qualtrics, gathering continuous data and demographic information (age, gender, and media usage) through a between-subjects design. Additionally, the qualitative section included four open-text questions to delve deeper into participants' perspectives on immigration attitudes and media influence. 
Data was collected using two psychological scales. The media usage of participants was measured using an adapted and shortened version of the Media and Technology Usage Questionnaire (MTUQ) (Rosen et al., 2013), assessing levels and sources of media usage (See Appendix 5). Additionally, The Immigration Attitudes Scale (AIS) (Dovidio et al., 2002) was adapted from the Positive and Negative Perception of Immigration Scale (PANPIS) from previous research (Panno et al., 2023). The questionnaire assessed individuals' attitudes towards immigration.  
The study focused on three independent variables (IVs): Media Source, representing the diverse channels or platforms through which individuals receive information about immigration; Age Group, categorizing participants into Young Adults (18-30 years), Middle-aged (31-59 years), and Older Adults (60 years and above), aligning with established research precedent (De Coninck, 2020); and Gender Identity, encompassing self-identified categories of `male`, `female`, and `other`. The dependent variable (DV) was Attitudes Towards Immigration, reflecting individuals' beliefs and sentiments about immigration. 
After data was collected, results were analysed using a 2(media source) x 3(age group) x 3(gender) between-subjects (ANOVA) using SPSS software, whilst the qualitative responses of 4 open-ended questions were explored using content analysis. This comprehensive framework aims to elucidate the intricate interplay between these critical factors and their influence on attitudes towards immigration within the study cohort.   
Qualitative responses were subjected to a Content Analysis approach guided by Thematic Analysis, a widely used qualitative research method developed by Braun and Clarke in the early 2000s (Braun & Clarke, 2006). This approach offers a flexible framework and is a prominent method for interpreting and understanding qualitative data in various disciplines (Braun & Clarke, 2019). This comprehensive approach aimed to uncover the complex interplay between these factors and their impact on attitudes towards immigration within the study cohort.
2.3. Materials
The study utilised diverse materials to collect data and analyse data. These encompassed a laptop/computer, employed as the central tool for administering the online survey and facilitating data entry along with the Qualtrics system. Computer/mobile phone access was also imperative, ensuring participants could easily access and complete the web-based survey. Additionally, SPSS software played a pertinent role in the statistical analysis of the collected data. The UWTSD disciplines Facebook page, and EMS were leveraged as a platform for recruitment of potential participants.  
Participants' media usage was assessed using a shortened and adapted version of the MTUQ (Rosen et al., 2013) (Appendix 5), which consisted of 32 items, each rated on a 10-point frequency scale (with scoring in parentheses), ranging from 'Never' (1) to 'All the time' (10) which measured both the extent and source of media consumption. As part of the 32-item survey (Q28,29,30,31,32), participants were asked about their SM usage through five specific questions. These inquiries delved into friends and SM interactions and the extent of their acquaintance with online connections. For example, how many people do you interact with on chat rooms that you have never met in person? (See Appendix). 
Respondents provided answers using a 9-point scale, which offered a range of numerical options, spanning from 0 to 1001 or more, providing a structured way to quantify their SM interactions and connections. 
Attitudes towards immigration were measured using the AIS (adapted from Dovidio et al., 2002) and from the Positive and Negative Perception of Immigration Scale (PANPIS) supported in prior research (Panno et al., 2023), comprising 11 items, employing a 5-point Likert scale ranging from 1 (disagree) to 5 (agree), as established by earlier work (Obeid et al., 2019). The modified AIS questionnaire items were designed to gauge a positive view of immigrants, focusing on how respondents perceive immigrants as valuable assets regarding their humanity, social contributions, and political involvement (positive perception of immigrants). Conversely, the items also assessed whether respondents see immigrants as a potential risk or source of danger (negative perception of immigrants). 
The questionnaire encompassed four open-ended questions (Q12,13,14,15) for content analysis (See Appendix). The scales mentioned (MTUQ, IAS) have been used and validated in previous research studies establishing Validity and Reliability, indicating rigorous testing to ensure they measure what they are intended to measure. The wording of both scales was adjusted to suit the topic of media influence on immigration attitudes to elucidate suitable responses. The dataset was entered into SPSS for assessment. Using Cronbach's alpha, the study examined the AIS and MUTQ's reliability. This analysis focused on internal consistency, measuring the strength of item correlations. This evaluation allowed the researcher to affirm that the scales effectively measured the intended constructs. Consequently, it was determined that the adapted wordings kept the scale's reliability the same.
2.4. Procedure
The study was accessible through the UWTSD EMS system and the respective discipline's social media platform. Participants accessed the questionnaire on Qualtrics via a provided link, participants were presented with an information sheet (see Appendix) outlining how their data would be managed and stored and providing details about the study and the researcher's contact information. 
Following this, participants were directed to a consent sheet (See Appendix) and prompted to grant their consent using a checkbox, emphasising that their consent was voluntary. It was explicitly stated as an ethical precaution that if participation was likely to cause distress, they were encouraged not to proceed. Participants were assured that they were free to terminate their participation at any point by simply closing their internet browser. Subsequently, a series of demographic questions were presented, requesting information about age, gender, and media usage (See Appendix) 
Upon completing the initial section, participants were directed to the MTUQ (See Appendix). After completion, they were prompted to proceed with the AIS questionnaire (See Appendix), which incorporated four open-ended questions (See Appendix). 
Finally, participants were presented with a debriefing page, which outlined the aims and objectives of the questionnaire, expressed gratitude for their participation, and provided the contact details of both the researcher and the research supervisor (See Appendix). Furthermore, participants were allowed to download the consent form and the debriefing sheet for their records. This ensured that participants had easy access to important study information. The survey took approximately 15 minutes to complete.
2.5. Ethical Considerations
Comprehensive measures to safeguard the welfare of both participants and researcher were taken before the research commenced, which included the submission of a dissertation proposal and an application for ethical approval (see Appendix) prior to commencing data collection. This rigorous assessment, conducted by the university and overseen by the School Research Ethics Committee (SREC), ensured that all ethical considerations were thoroughly addressed and approved. Given the sensitive nature of the topic, it was acknowledged by the researcher that participants might experience emotional distress while responding to the questions. To address this concern, detailed contact information for both the research supervisor and the researcher was provided. This ensured that participants had immediate access to support or guidance if needed.

