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Using visuals to drive change




Billboards use powerful visuals and
messages to raise awareness about
critical social, health and
environmental issues.



Why a billboard?
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To educate, inform, and inspire action.
To reach a large audience quickly with impact.
To provide memorable strong messages that stick with people.

To use visuals for communicating complex issues.



What makes them effective?



Strong imagery — visually interesting illustrations.
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Clear, brief text — short easy to read messages
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CREATIVITY FROM THE STREETS, FOR THE STREETS.
#UNCAGEIDEAS AT TIGERBEER.COM/AIR-INK
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Tiger: poster on Shaftesbury Avenue was created using Air-Ink
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IVid colours - use colours to evoke emotion

Public Art Billboard by Meg Lionel Murphy — Myrtle Ave & Comelia St, Queens — In collaboration with SaveArtSpace



Call to action — encouraging to act or learn more

Live at the Bandstand 2022 Digital Billboard
Music festival artwork projected on digital billboard
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SHOP ABOUT & CONTACT

Live at the Bandstand 2022
Artwork

Artwork created for the 2022 Live at

the Bandstand Music Festival



Examples of awareness billboards



Environmental awareness
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HOW TIGER BEER TURNED
AIR POLLUTION INTO ART

CHALLENGE

Air pollution is a global problem. In Asia, Tiger Beer is impacted by
it every day. In fact, 62% of Tiger sales come from exposed street
venues. As a proud supporter of street culture and sustainability,
Tiger Beer had a bold idea: use the problem to fight the problem
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SOLUTION

Air-Ink, the first ink made from air pollution. We fitted innovative
devices to the exhausts of ferries, cranes and Tiger delivery trucks
These captured pollution before it entered the air. The harvested
carbon was purified and turned into safe, high-quality ink. We gave
Air-Ink products to street artists and activists, along with media
sites in cities where air pollution is an issue, including trucks in
London, billboards in New York and entire buildings in Hong Kong
We filmed the journey and shared it online

RESULTS

1,000+ ARTWORKS CREATED

36 MILLION VIDEO VIEWS

$4.6 MILLION USD EARNED MEDIA
770L AIR-INK PRODUCED

20,000 HOURS CO2 CAPTURED
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You tube video — air ink tiger
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WITH AIR POLLUTION

CREATIVITY FROM THE STREETS, FOR THE STREETS.
#UNCAGEIDEAS AT TIGERBEER.COM/AIR-INK
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Tiger: poster on Shaftesbury Avenue was created using Air-Ink




THIS ART IS PAINTED
WITH AIR POLLUTION

CREATIVITY FROM THE STREETS, FOR THE STREETS,

= A= SR
Kol ZL<THIS ART 1S PAINTED 365,
N WITH AIR POLLUTION T %

COM/AIR-INK




>
yedle
r()lllsi

ave yp
2,000

der the ngmik)"’

msmagpcfoshorsgy (608

Under the sky at night billboard campaign



In March 2021, after Sarah Everard went missing, a vigil was planned in her memory
at Clapham Common, but the police canceled it. To give people a place to express
their feelings, | created an artwork showing people holding blank banners. | invited
people on social media to share their thoughts and comments, which | incorporated
iInto the artwork to reflect the community’s emotions.

The piece gained traction online, and | began selling prints to raise funds for
charities supporting women'’s safety. With the positive response, | crowdfunded over
£500 to turn the artwork into a billboard. Out of Hand, a company in the South West,
offered a discounted rate for printing and installation, while Niche helped with image
scanning.

The project received media attention and helped reignite discussions on women's
safety. I'm now planning a similar billboard in London and raising funds for it.

(Niki groom, Miss Magpie, 23/04/2021)
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SARAH EVERARD PROTEST
(Niki groom, Miss Magpie)



g,

i

H
VM\.
Z
i

Magpie)

ISS

: Mi

iki groom

(N



‘ﬁy'ﬂ} ALL UNDER THE NIGHT SKY - Billboard Campaign

WM Under the Night Sk

BILLBOARDS 5-19 AprIL ¥ 202
S

i 7 STOKES CROFT
ot Full

.1‘53 w o 'Vtmm_’
94 \33/5H0PSTOM
/ \ 207 Cholfenhan g
93 Wegyy,

(Niki groom, Miss Magpie)



Why are they important?



Billboards can lead to social change, they
have the ability to:

* Increase public understanding of important issues.

* Encourage positive actions in communities.

* Create awareness around social and environmental causes.
* Bring the community together for support.

* Have a visual appeal to the community.



Designing your own billboard



How to design an effective billboard

* Choose powerful lllustrations

* Consider target audience

* Limit text to small impactful words

* Use colours that stand out but align with the topic
* Consider adding a simple call to action



Artists to research
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Cuba

For the past 50 years Cuba’s future has
been embedded in global systems that =
have the ability to connect and '
disconnect them in surprising and

complicated ways, which has effected
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Live Music and Dance

Drawings made in Situ of Live

Musicians and Dancers
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Priscilla Coleman
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BILLBOARD PREP



Only have 4 lessons left before Christmas

Break!!
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*Time to focus



About submission

* There is 2 parts to submission.

 Part 1, is everything you have done put into a pdf PowerPoint and
clearly explained, annotated, in order and professionally presented.

 Part 2, presentation of your final idea prep and final design presented
to the class after Christmas in January ( 3 minutes to explain how you
came up with the idea).



* You need to develop multiple ideas for your billboard before focusing
on the final design.

 So today you are going focus on creating a minimum of 4 rough ideas
which you are then going to discuss between each other for the final
hour to help you decide on a final choice.

* Need to consider the animation/ moving aspect, slogan and keywords
and also your target audience.

* | will be coming around helping people with ideas and looking at the
magazine covers.



Average billboardsize = 3meters x bmeters

* Obviously you don’t need to make them that big but use a similar
ratio.

* 15cm x 30cm or 30cm x 60cm
* A2 sheet of paper



* Research
* Reference
* Record

* Roughs
 Refine

* Realise

* Reflect



Next Week!!!

* Pick 2 billboard ideas to focus on for next weeks lesson, as you will be
developing them further.

* Think about how you will be able to get a reportage drawing for your
ideas.

* Remember you should have rough sketches for the travel poster, 5
illustrations, magazine covers.
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Let’s test your observation skills from the past
few weeks with a small quiz!



