
Billboard presentation 

Our World

The solution



Using visuals to drive change



Billboards use powerful visuals and 
messages to raise awareness about 
critical social, health and 
environmental issues.



Why a billboard?

To educate, inform, and inspire action.

To reach a large audience quickly with impact.

To provide memorable strong messages that stick with people.

To use visuals for communicating complex issues.



What makes them effective?



Strong imagery – visually interesting illustrations.



Clear, brief text – short easy to read messages 



Vivid colours - use colours to evoke emotion 



Call to action – encouraging to act or learn more



Examples of awareness billboards 



Environmental awareness 



You tube video – air ink tiger









Under the sky at night billboard campaign 



(Niki groom, Miss Magpie, 23/04/2021)



(Niki groom, Miss Magpie)



(Niki groom, Miss Magpie)



(Niki groom, Miss Magpie)



Why are they important?



Billboards can lead to social change, they 
have the ability to:

• Increase public understanding of important issues. 
• Encourage positive actions in communities. 
• Create awareness around social and environmental causes. 
• Bring the community together for support. 
• Have a visual appeal to the community.



Designing your own billboard 



How to design an effective billboard 

• Choose powerful Illustrations 
• Consider target audience 
• Limit text to small impactful words
• Use colours that stand out but align with the topic
• Consider adding a simple call to action



Artists to research 













https://www.instagram.com/dinabrodsky?igsh=c253YThxaXA3YTgw

























Reference list

• Munro, Joe. “Joe Munro.” Joe Munro, 2022, 
www.joemunro.com/. Accessed 19 Nov. 2024.

• Magpie, Miss. “Miss Magpie Fashion Spy.” Miss 
Magpie Fashion Spy, 2023, 
www.missmagpiefashionspy.com/reportage. Accessed 
10 Nov. 2024.

• Eliot Stein. “Magic Black: Air-Ink, the Artists’ 
Supplies Made from Vehicle Pollution.” The 
Guardian, The Guardian, 11 May 2018, 
www.theguardian.com/artanddesign/2017/apr/06/carb
on-air-ink-pollution-vehicle-emissions-anirudh-
sharma-graviky-labs-london-black-cabs.

• Coleman, Priscilla . “Priscilla Coleman.” Everand, 4 
Aug. 2023, 
www.everand.com/article/663700346/Priscilla-
Coleman. Accessed 19 Nov. 2024.



Let’s test your observation skills from the past 
few weeks with a small quiz!


