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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded quickly and efficiently within a few seconds on the private WI-FI connection I used. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains many sub-pages such as locations, games, offers, parties, groups and the & more sub-page. A prospective customer can navigate these by the clickable tabs which are the navigation bar, the image hyperlink and the location finder which would lead them to another page containing more information. According to (Nilsen’s 1993-1994) the usability is good because it keeps customers informed of what’s going on.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, you can make a booking by the top navigation bar where it says book now or by clicking the ‘book now’ image hyperlink in the middle of the page taking you directly to another page to complete your booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Important customer information such as the opening times and pricing details can be made easier and quicker to access for customers and secondly improving the booking service by showing a clearer price breakdown for customers at the start of the booking rather than the end. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks very pleasant as it is colourful and visually appealing. One difference is that on a computer the website has a much bigger layout where more information and images are displayed across the screen, where on a mobile device the images and texts are stacked vertically. Also, another difference is that the navigation menu on a mobile phone comes under one menu icon where on the computer there are several tabs.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: Good quality images are used in a slide transition showing people enjoying the venue, the food, arcade games and having fun bowling. Animated banners with hyperlinks are used for the ‘book now’ service which looks appealing and attractive. Videos are used where you can see people enjoying having fun using the facilities bringing the experience to life. Bright and bold colours such as purple, pink, blue and white are used which makes it visual appealing. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website doesn’t have an online chat tool, but it has a contact us now menu where you can request a free call back, contact them by phone, mail or email. This is still an effective way to enquire about a product or service because it gives you all the information you need to call the customer service team directly.


	Question 2d – How effective are the social media links on the website?


	Answer: The Hollywood Bowl UK social medial links provides access to multiple platforms such as Instagram, Facebook, YouTube, Twitter and Tik Tok helping to boost customer engagement building brand awareness, keeping users updated on promotions and offers. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered are made clear to customers because it has a clear navigation menu which helps customers understand the different services available and can find the information they need as each service has its own page. It has two booking options the animated banner ‘book now’ or the book now menu on the homepage directing customers straight to the services offered. Promotions and offers are also available on the homepage highlighting the services offered. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not available on the website but are available through other review websites such as google and social media platforms which are frequently updated, so they are up to date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented of high quality throughout the website using the bright colours and good quality images providing clear descriptions and information of the services provided with an easy booking process. I would recommend it to friends and family because it has many locations across the UK with easy access. All ages are welcome for you to enjoy with your family and friends, and the price is good value for the services provided. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: No, the prices are not made clear to the customers although some prices are shown through the offers, customers need to go through the full booking service to see the final price. The company could have chosen not to include the prices to keep customer focus on the discounts and offers available rather than the standard price.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Ten pin bowling

	
	2.Family entertainment near me

	
	3. Bowling near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, Hollywood Bowl UK appears in the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I feel that websites still have relevance in modern UK business because they are accurate and trustworthy for customers to use and find information they need such as opening times, pricing, what services they have to offer and more. I feel that some customers prefer completing transactions online rather than having someone do it for them, where they can do it in their own time. I also feel that with social media such as Instagram and Facebook you never fully own the platform so problems can occur such as restrictions and getting banned where if you had your own website, you own it completely and have full control of what goes on. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  One recommendation I would suggest for this website to improve would be to have a live online chat tool. I suggested this improvement because a live online chat tool would help a lot of customers out because it will allow customers enquiries to get answered straight away and help them with any difficulties they are experiencing.   
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