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~—Your arget Market

"

—3 Value Proposition Canvas

= 4 Marketing Funnel

-4 The 3 Rules







Marketing Confidence

e

5 - Very confident

with targeting
1 - Not confident and strategy, just
at all. here for the vibes.
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1. Identify who they are

2. Identify and summarise
your value proposition
(USP)




Who they are...

- Income
Geographic
Location
Urban or rural
.~ Psychographic
< - Desires
.- Motivations




Which is best at telling the time?
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£19.00 £31,000.00



Primary Emerging

e Long-term customer e C(Curious about your

e Consistent need product/service

e Majority of marketing e Coming into wealth
budget e Adopting new habits

e Higher risk, higher rewards
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1. Who they are
2. Their problem you can solve

Now... how do you reach them?
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The Markéting Funnel

Awareness

Consideration

Conversion



The Mafkéting Funnel

Awareness

Consideration

Conversion



Social Media

- Instagram
- Facebook
- TikTok
fewer channels
Where are-your Pay-Per-Click e
market spending - Google () e a= 2
their time? - Instagram ads
% rule - every - Youtube Ads
_~fourth post should Other

be totally
experimental

- Influencer marketing
- Personal brand




Before/After Photos
Reviews
Awards
Re-targeting

New that they know
about you, how do you
keep them listening?
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5 | firmastella &

ally, | prefer to use a retinoid to control my acne-prone skin. However, so 7
" Book your ™

ith pond well to salicylic acid. Check out my post on o o 7 1
after salicylic acid cleanser together if you're curious on how to combine

How do you help their w = e
decision making? Iy gt

©Sitelround

80% Off Hosting
for WordPress

X Not interested v Interested




The Marketing Funnel

Awareness
—_— -

Consideration

Conversion

Loyalty

Advocacy



Call-to-Action

“An exhortation or stimulus to do something in order to achieve an
aim or deal with a problem”

ey are

__convinced... I. Decide on your CTA
2. Ensure a CTA is in all content

3. Make that CTA easy

Pon’t lose them at the
final hurdle.

Does your call-to-action suit your target market?

FINANCE IN 60 SECONDS

Fill in the simple form below to get your answer in 60 seconds!

Step 1 Step 2 Step 3

Apply Online Instant Decision Choose your car

— ) - .
- ™

Upon approval you simply visit one of our dealerships
with the relevant documents, make your application for
credit and drive away your new car.

We'll send your application to Equifax and our partners at
CanCan Car Finance will come back to you with a
decision on car finance in 60 seconds or less!

Simply fill out the simple form below with your basic
information
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Id Create

Taster Inspire Boost

Give us a try and start automating Increase engagement and boost Fully automate your feed and

your social content brand awareness supercharge engagement
3 images 8 images 12 images
1 video (10s) 3 videos (10s) 6 videos (10s)

290 790 1390



All you need to know about healthy flying o inbox x

Ryanair <marketing@ryanairemail.co.uk> Unsubscrib: Tue, 14 Jul, 02:25 (1 day ago)

RYANAIR /

w FLIGHTS f=i CARHIRE F= HOTELS Kl EVENTS AND ACTIVITIES

Keep Europe flying
and healthy.

How do you encourage a
repeat purchase?

For example:

Push notifications

Email marketing

Points
_Call-backs

Loyalty cards




_Adwvocacy done right will
~ _snowball your business

growth

- Merchandise

- Refer a friend

- Word of Mouth

- Influencer Marketing

cloer

GYMSHARK -/

“Become a Gymshark
athlete”
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y brings them back——

Commmunity
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“Check OUt Behmd The Diary...

the videos i wish i had when i was starting out

Behind The Diary

@DOACBehindTheDiary - 215K subscribers - 35 videos

Welcome 1o Behind The Diary! ...more

\ ; youtube.com/c/thediaryofaceo and 1 more link

£\ Subscribed v

Home Videos Playlists Posts

We want to thls is the truth about the "$100,000,000 offer" in Forbes...

dTheD - views + 2 weeks ago

Recent Episodes P Playall



“Further Réading...

‘Wonderfully applicable to everything in life, @
and funny as hell”

‘Profound ... invites us to explore the magic that happens when
we trust a bit more in our creative eccentricity’

ALCHEMY

“ .
13 il

The Magic of Original Thinkingin a
World of Mind-Numbing Conformity

Mikce Harris, Toesder o FrsOect ond Egp MG, Aber o Find our Lihteds

ENTREPRENEUR
REVOLUTION

Hew to develop your entrepreneurial mindsel and skart a business that works

DANIEL PRIESTLEY @
CAPSTONE
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Next Steps...

Identify your target market
Create your marketing funnel
Get experimenting

Free SEO audit in 24 hours?
Send your website to
aled@lumenseo.co.uk

aled@lumenseo.co.uk

m ‘Aled Nelmes’

O- /alednelmes
/lumen.seo

1447711052211
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