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The purpose of this report is to share my analysis of a questionnaire that has been created for a business idea. The aim of this survey is to improve the business and gather customer opinions. This is so that the business can continue to grow by continually improving the quality of their products and services. To understand customers' preferences, likes, and dislikes, an online survey is the key to success. We can make better decisions about improving our business based on insights about our relevant market segment. Getting information from appropriate questions is more powerful than word of mouth recommendations.

   In order to determine trends and relevant information obtained from the questionnaire, the primary questionnaire data will be explained, and there will be 5 questions analysed in this report. Furthermore, it will be shown how the information gathered from the questionnaires will be used to create a website that will be a real benefit for the company. This will contribute significantly to the success of the business.
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By conducting primary research, all information and data collected will be up to date and relevant, allowing accurate trends to be demonstrated. Furthermore, individuals and organizations have control over their own data. (Smart Survey, 2022)
Primary research is any study that is conducted either by us or by others on our behalf. Primary research can be done in a variety of ways, but the most common methods are interviews and surveys, as well as observations, analyses, and focus groups. In most cases, primary research is used to complement data obtained from secondary sources such as articles in journals, magazines, and books.
Globally, organizations conduct extensive market research to understand their customers better and to discover what motivates them. Market researchers have the duty of sifting through the results, whether they are primary, secondary, quantitative, or qualitative, and drawing meaningful conclusions.
 GCL (2020) stated that a business can benefit greatly from primary research. Through it, we can create a dialogue with our target audience, gaining insight into our consumers and then leveraging that insight to improve our marketing collateral Primary research offers unique facts and insights that can allow us to make smart decisions and outperform your competitors.

In order to determine why primary research is essential and how our business can benefit from it, we will analyse the 5 most crucial questions pertaining to BLOSSOM BOUTIQUE separately.
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As a result of an analysis of market research, I discovered that orchids have proved more popular than any other flower among my customers, thanks to their colourful foliage, durability, and ability to bring life into our homes. In addition, I discovered that tulips are special among my clients too because they symbolize love and spring. Knowing which flowers to purchase more of will help my business thrive, and my clients will enjoy every exquisite bouquet I create for them.
Tulip time, according to Bennett and Davidson (2015), is in the spring when tulips bloom. In addition to their sweet scent, they can be as short as a couple inches or as tall as two feet and their bloom lasts just a few days. In the 1634-1637 period, the tulip was the world's most expensive flower. It was valued at the equivalent of real money in those days.
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Based on the survey results, we know exactly what types of products go well with floral arrangements; chocolate is popular and is one of the things I sell for free alongside flowers and greeting cards aren't too far behind either, never losing their appeal.
Chocolate, according to Ah Sam Florist (2020), is one of the best romantic gifts that complements flowers. In his opinion, the fragrance of favourite flowers and the taste of cream-filled, decadent chocolates are delights for every woman's nose and eyes. They're a tasty treat for all the senses!
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According to the graph above, 54.4% of respondents felt that flower quality is extremely essential when buying flowers. Jones (2001) reveals that customers would return to flower vendors who provided them with the highest quality if a bouquet lasted longer. On the other hand, 27,3% of customers did not see price as significant when buying flowers.

[image: ]

According to the results, 91% of the respondents are aged 36-45, and 9% are aged 50+. From what we know, a successful marketing campaign should employ multiple approaches, including social media, to advertise and market my unique bouquets. This will ensure that as many people as possible across all generations purchase my unique bouquets.
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From the findings above, more than 60% of respondents were willing to spend £30. However, just 40% want to spend less than £30. This means people are willing to shell out more for a unique bouquet of flowers. Our passion and unique designs make a difference even with a bouquet of flowers. We strive to offer our customers fresh flowers of the highest quality, as well as keeping the price at a level that allows them to be satisfied.



[bookmark: _Toc99100429]2.0 Website Design


The questionnaire indicated that my ideal customer is a female, aged 36-45, from Cardiff, interested in purchasing my customized bouquets. Among my lovely flowers, orchids and tulips are the two most popular choices, with my customers willing to spend £30 or more on my exquisite floral arrangements. As to the preferred thing to sell with my flowers, everyone has chosen chocolate as their most desired sweet. The quality of flowers is the most significant factor that customers consider when buying a bouquet of flowers. Understanding what customers want and who the target market is helped my business a lot in developing the website and how to improve the business to be successful.


The website design is built around keywords such as: flowers, floral arrangements, unique, fragrance, beautiful, bouquets, emotions, boutique, Cardiff, florists, happy customer, colours, special occasion, and Blossom Boutique.
Due to this information, certain colours were chosen such as green, purple, pink and yellow, and certain images such as different exquisite bouquet of flowers.
Contour (2019) asserts that 90% of product judgements are based solely on colour. Additionally, he said that colour influences our first impressions. We notice colour the first time and remember it the last, so it is critical to make the right choice.
[image: A bouquet of white flowers

Description automatically generated with medium confidence]

There are a lot of bright colours on the Blossom Boutique's homepage. These include green, which represents balance, refreshment, love, and peace, white, which symbolises purity and sophistication, and purple, which signifies luxury, quality, ambition, and vision. Pink is another colour that is commonly used on the website, and it signifies kindness, calm, love, and femininity, while yellow suggests optimism, confidence, and creativity, reflected in all the special bouquets that we make for our customers.  (Wright ,2010)
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Bright and bold colours complement the tone of the business, while the font blends well with the tone. There is a wide variety of flowers in this first page, perfect for every occasion, and waiting to be chosen by the customer to make his or her special bouquets or floral arrangements.

[image: Graphical user interface
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Blossom Boutique offers a promotion every month for all its customers. Because March is a special month, the store is dedicating this month to all the mothers out there, offering discounts on all the beautiful arrangements and bouquets purchased on this special day.
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Flowers are medicine for the soul, and they can be found on the product and service page in the form of remarkable bouquets that are colourful, beautiful, and fragrant, images that make you want to buy them all because of their beauty and ability to make people happy. 

[image: A collage of different flowers
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On the same page, a price range is specified so that everyone may afford and enjoy those one-of-a-kind flowers.
[image: A picture containing graphical user interface
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Throughout the year, Blossom Boutique offers discounts on fresh flowers, and guarantees flower freshness for seven days.  
Deliveries can be made same-day or next-day upon request in Cardiff.
[image: ]


 The last page details Blossom Boutique's location as well as the hours during which consumers can acquire a magnificent bouquet tailored to their specific needs. Furthermore, a dedicated section has been created for anyone who wishes to make a comment or ask any questions.
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The necessity for a questionnaire is critical for any business that wants to expand and succeed, because knowing all of the facts based on that questionnaire allows any firm to become more powerful and blossom day by day. Furthermore, a website assists a business by providing correct information about all of the products and services they provide, allowing the products to be sold and all of the clients to be satisfied and return to that website.
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6. What kind of flowers do you prefer?
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9. What products would be best for your local florist to sell next to flowers?

More Details
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8. When you buy a flower bouquet which is the most important factor to consider it. Rank
accordingly.
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1. What is your age?
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5. How much you will be willing to pay for a floral arrangement?
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BLOSSOM BOUTIQUE

VIOLET BLACK WHITE ORION
ORCHID DIAMOND ONYX

Enjoy 30% off on All Bouquets
and Flower Arrangements

We can make a bouguet for you if you contact us at 25-334-5656
or e-mail blossomboutique@yahoo.com
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TODAY, MAKE MOM FEEL SPECIAL

The world of colour and fragrance awaits you at Blossom Boutique.
Only the best flowers are used to create our flower arrangements.
Ahigh level of quality and beauty.

Hours: 8 AM to 4 PM
Phone: 25-334-5656
Address: 12 Albany road, Cardiff
Website: www.blossomboutigue.com
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SPECIAL PRICES FOR La Belle-£45

The Majestic-£55
Radiance-£25
’ Sapphire-£50
Pure Delight-£55
Orion-£40
Garden Dream-£45
Sunshine-£25
Decadence-£30

Desire -£50
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