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Introduction to the Company
Renowned for its pioncering engincering and high-
end home appliances, Dyson is a name that is
recognised across the globe (Dyson, 2025). Its
products have built a solid brand image for being
high performing and helping people live better
lives and the company consistently invests in
rescarch and technology development.

Market Appeal
Dyson EcoAir is for the sophisticated
consumer looking for high-tech and still a
comforting eco-friendly solution. The Dyson
app can deliver carbon-saving data and remind
customers to change filters, increasing
customer value and fostering sustainability
and ongoing, recurring revenues (Dyson,
2024).
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Breathe Clean.
Live Green.
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Sustainable Requirement and Purpose

In the cra of cnvironmentally conscious products.
consumers demand more sustainable indoor air solutions
for their households due to rising issucs of air pollution,
climate change, and cnvironmental health (Booker ct al.,
2025). Dyson counteracts with Dyson EcoAir a
sustainable product line offering Smart Air Purifiers,
Bedroom Purifiers, Mini Portable Purifiers, Car Air
Purificrs and Filter Subscription Service. The products
feature products with HEPA filters that are biodegradable,
products made from recyeled raw materials from plants.
bodics made from recyclable aluminium, carbon-neutral
‘manufacturing process, plastic-free packaging, low-cnergy
products, modular parts that can be repaired, and a
recycling programme for used products.

Alignment with Sustainability Goals
Key to supporting the principles of Circular
Economy, Dyson EcoAir minimizes waste,
optimizes energy efficiency, encourages
recycling and makes use of repairable pieces
(Dyson, 2022). The brand extension helps to
implement responsible consumption  and
carbon emissions reduction, fosters improved
indoor air quality and helps establish both a
competitive edge and a sustainable innovator's
identity for Dyson.
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CLEANER AR.
‘GREENER FUTURE.
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