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Evaluation
Respond to each question 

Section 1 – Usability

(75 words maximum for each answer)
Question 1a - How quickly and easily does the website load? 

Answer:    The website for yoga reading loaded quite easily but had to scroll down third option to view site and also had sponsored results appear first on the list which is not really effective as it offers other services from competitors. As a modern website it is relatively quick to access and has a list of classes available. The loading time can also be affected by the location you are in also the internet availability.


Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

Answer: yes, the website does have several sub pages and allows you to choose from a detailed list of classes, a video library and a question page. The classes page offers the types of classes available, the demand videos allow you to see the all aspects of the services available. There is also a question page for questions and queries.

Question 1c - Can a customer make a booking via the webpage? 
 
Answer:  yes , there is a system in place which they call punch pass and this allows you to book online. Bookings must be made online as only as there is no cash payments allowed at the studio. To book online you can use mobile phone app or via phone and emails. Bookings can only be cancelled online through the website or the mobile app.

Question 1d - What improvements could be made to the usability of the website?

Answer: to improve the usability of the website I would make it easier to use via phones or any device to allow website to appear in the top ten listings. A search tool should be accessible to customers find what they are looking for.i would make the texts precise and make smaller paragraphs making reading more easier and accessible. There should be more inviting choices(CTA’S)  to to join or become a member such as join today or book now etc.

Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)
Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

Answer:  the website is good to look at and has a good image to promote there services , however the loading times are different on phone than the tablet or laptop. The images and colours used make the website look professional as it creates the feeling of the services they offer.the functions on the phone operate differently to the functions on the laptop when using this site although this may depend on what device you are using. 

Question 2b -  How does the website use imagery, video and colour? 

Answer the website uses high definition videos pictures and colour to create the feeling of being relaxed and calm also envisioning yourself at the classes. Seeing other people on videos and pictures allows you to imagine yourself there and gives you feeling of what it may be like if you attended. This allows for testimonials which help to create customers and future clients. 

Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 
Answer: no the website does not have an online chat tool which makes it awkward to communicate the service provider. An email has been provide to make contact through for any issues regarding the services or that you may have. A live chat system would be effective for this service as it allows quicker response to questions, issues complaints raised or that customers may have. 

Question 2d – How effective are the social media links on the website?

Answer:  The social media links on the website are accessible but only if you have facebook or instagram and you have to sign in to access it. This can be frustrating for customers to use as it’s very time consuming to get the information that you want or videos, testimonials you may want to view. Alternatively most people are already on this social media such as Facebook and instagram and it allows them good access to information.


Section 3 – Perceived Value

(75 words maximum for each answer)
Question 3a -  How are the services offered by the company made clear to customers?

Answer: The company yoga Reading offers customers several options online using their website to make bookings and view classes, videos of testimonials from current clients . For customers with any health issues there is a system in place to make contact via email so any specials needs can be arranged. 

Question 3b -  How are customer reviews made available? Are these up to date? 

Answer: customer reveiws are made available displays on the home page, product pages, and social media such as Facebook and these are up to date reviews as its done via Trustpilot which shows that its has recent reviews done during 2025 which should allow new customers to view.  

Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

Answer: The website is presented as high quality and I would recommended it to both friends and family as it gives health related guidance about the using of the services and also has highly qualified teachers whose customers have left review’s explaining how amazing they felt through their testimonials. The teachers work with each other to make sure they offer the students the best experience and support available by referring them to the best suited teachers.

Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

Answer: yes, the website has an our prices page which gives you all the prices for individual services and memberships. The site explains the cancellation procedure in detail and has a hyperlink to guide you there also has a hyperlink for online shopping with a prices for individual services passes and classes. These hyperlinks made it easier for access to understand the prices on the our prices page.

Section 4 – Searchability

Question 4a - What three words would you type into Google to find this type of service? 
1 spiritual discipline 

2.meditation

3. relaxation 
Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

Answer: No, it does not come in the top 10 in fact it doesn’t appear at all so this company must be missing potential customers.

Section 5 – Reflection and conclusion

(120 words maximum for each answer)
Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 
Answer: Yes, as the website offers services that benefit both your health wellbeing and its based its marketing at customers which are in work places  and companies of thee local area of reading with high stress levels and companies are taking a big interest in their employees wellbeing. The online digital platforms for yoga related classes online has also increased due to public not being able to get to the location or make time to attend in person. This is another great unique selling point as it allows you access to services that you can participate in online via zoom. This service also builds up trust between customers and the service provider as it allows them to still be actively involved even though they are not there in person also allows others to join in this way to as through word of mouth spreading through the actuals users of the services.

Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

Answer: The recommendation I would make for the website would be make sure that it is operational for mobile devices and site speed as most users searching for anything online do so with their phones as this is the most used device daily in general. This can turn customers away as it can be very frustrating. Design a response page that adjusts to different screen sizes. Decrease the amount of clicks need to sign up or join a class. 
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