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1. Introduction
	Sustainable development can be described as development that specifically meets the needs of today's environment without compromising the fundamental capacity of any future generation to satisfy those requirements. Sustainability in business can be termed as the organizational strategy to decrease every negative environmental aspect (Bradley, Parry and O’Regan, 2020). It could result from the operations in any specific sector. Three vital aspects of business sustainability are environmental, social and governance, and these should be considered the most distinctive requirements. It would also ensure that employee retention is enhanced and the business has complied with regulations and standards. 
Customer choices, investment decisions and employee support are enhanced with the involvement of business sustainability and value chains are enhanced accordingly. Therefore, organisations in the hotel sector can integrate those strategies with corporate social responsibility standards and policies. (Rossi et al., 2020). The use of circular economies is required within organization to ensure that sustainability practices are implemented successfully and every existing issue is successfully eradicated. This essay provides a brief discussion of the involvement of the circular economy and a review of the CSR policy of a popular and successful hotel, Marriott International. 
2. Discussion
2.1 Brief Discussion of the Organization
	With operations dating back to 1927, Marriott Hotels & Resorts is one of the top hotel brands in the world of hospitality. At present, the organization is operating in 139 countries and over 8000 locations, and they have gained maximum competitive benefits in the sector. It is also identified that the organizational management is successful in identifying the areas for improvement and strengths to align them with the customers’ requirements and global demands accordingly (Marriott.com. 2024). A major reason why Marriott has been successful in the global hospitality sector is that they have considered updated strategies for corporate social responsibilities and ensured that sustainability practices are successfully involved without any issue or complexity. 
2.2 Circular Economy
	The concept of a "circular economy" defines a production and consumption paradigm that includes proper sharing, leasing, recycling and repairing every existing product or service as required. A circular economy is needed to extend the product life cycle, and it eventually implies waste reduction to the lowest possible (Martínez-Martínez et al., 2019). As a result, resource production or consumption would be done successfully in any economy. The main concept of circular economy is required to manage various global challenges like waste, pollution, and climate change after focusing on the specific implementation of three major principles. 
The circular economy considers a few steps for the process of product recycling, and these include making, using, reusing, remaking and recycling. Hence, sustainability is enhanced for the business as well as for society and the environment. The organizational management would not be involved in any negative impact, and the consumption of raw materials would be minimized. Long-term growth or development would be identified, and it could be facilitated successfully in the process (Corvellec, Stowell and Johansson, 2022). Another major benefit that is identified from the involvement of the circular economy is that sustainability goals and objectives are implemented, and waste production is curtained. The overall efficiency of the business is enhanced, and the business can stimulate innovation or creativity. 
The hospitality industry would benefit from the inclusion of the circular economy. It is identified that the hotels eventually generate several waste streams, and various kinds of waste can be avoided accordingly. Successful involvement in the circular economy can ensure that the materials and products are managed as waste when they can be properly reused in the hotel itself or by any other user in the global sector (Morseletto, 2020). It can also be stated that the inclusion of the circular economy can increase resource efficiency as well as productivity and even create new and innovative business opportunities or models in the business sector accordingly. An economic perspective would be considered, and ecological degradation could be reduced for the sector. 
2.3 Circular Economy Fitting into CSR
	The organizational management of Marriott would be required to ensure that they are able to align or fit the circular economy into its CSR or corporate social responsibility. A circular economy is needed for hotel businesses to think out of the box to reduce the consumption of waste as well as enhance efficiency in comparison to the existing linear economic model. This specific approach is responsible for enabling these hotel businesses to eventually model all procedures and products as more environment-friendly and efficient (Velenturf and Purnell, 2021). The principles as well as practices of the circular economy can be aligned and managed with the existing CSR strategy. Competitive benefits of the business would be gained, and innovation opportunities, as well as customer loyalty, would be enhanced. 
	The reason why the circular economy can fit into CSR strategy is that the CSR policy or strategy is responsible for creating additional values and reducing environmental impacts. On the contrary, the circular economy has the same goal of enhancing environmental benefits with reducing waste and recycling all products or materials accordingly. Hence, the over-consumption of products or materials is reduced, and the organizational management gets financial as well as environmental benefits without any issues or complexity (De Pascale et al., 2019). One of the most distinctive steps that could be considered to fit the circular economy into the CSR strategy is to evaluate the current impacts on society and the environment. 
	Marriott International can use several methods such as material circulation examination, evaluation of life cycles, and environmental impact. These would be needed to identify the measurements of the specific inputs and even outputs of the products. They would be required to identify and note the areas from which emissions are maximum, and the management can reduce waste as well as focus on resource consumption (Stoyanova, 2019). Hence, the corporation's effectiveness can be benchmarked against any industrial standards, customer expectations, and best practices. It would help them set proper and appropriate goals as well as targets for better results and identify areas for improvement. 
	Moreover, the organizational management of Marriott International can consider design for circularity to fit the circular economy with the CSR strategy. They would be required to consider innovative ideas for designing the products or services and even ensure that they can understand the process of delivering adequate value to the hotel's customers. Various principles like recyclability, repairability, and durability need to be implemented to make the services and products highly efficient, resilient, and even adaptable (Morea, Fortunati and Martiniello, 2021). Business models like product-service systems, performance-based contracts and sharing platforms could be considered to provide additional solutions and reduce the overall impact on business growth or development. 
Stakeholder engagement is also considered a vital aspect that can help the hotel business to align the circular economy with the CSR strategy. The hotel's employees or workers can ensure that they are collaborating with different suppliers that could source highly sustainable products and reduce packing as well as improve logistics. As a result, Marriott's management can empower the staff to innovate and share best practices (Fortunati, Morea and Mosconi, 2020). Hence, leadership and compliance can be identified, and better results and competitive benefits can be obtained accordingly. 
2.4 Reviewing and Evaluation of the CSR Policy of Marriott 
	Marriott's management has implemented an updated CSR policy in its business processes and operations. Organizational management has ensured that various aspects of CSR are implemented, and it refers to the social responsibility that the organization considers and gives back to its customers (Sustainability in Marriott. 2024). The main emphasis of Marriott’s CSR policy is doing business with a sustainable approach, and such sustainability would involve different aspects like economic, social and environmental and maximum competitive benefits are gained in the global hospitality sector. 
	The organization has considered several steps and strategies to ensure that social responsibility programs are implemented. According to the management, the organization believes in making different communities better places to live and work, in which the business is operating at present. Marriott is also supporting the specific program for sustainable development and ensuring that the resiliency of the communities is considered a priority (Sustainability in Marriott. 2024). The organizational management uses natural resources, and they have even invested in the children’s vitality accordingly. As a result, maximum aid and support is delivered for any issue or requirement. 
	For example, Marriott India has a distinctive committee to check the aspects related to corporate social responsibility and ensure that various activities are involved to focus on the major changes needed for the business. The organizational board members have different responsibilities to ensure that various approaches and strategies for CSR are implemented and that periodic checking is considered without any issue or complexity. Moreover, the management of Marriott considers proper investments to ensure that new plans or strategies are considered and the vital reasons for any failure are identified and managed on time (CSR Policy of Marriott. 2024). These would be required to deal with the complexities and issues and reduce the impact of the carbon footprint. 
	Various charity works are also involved in the business, and they have been successful in purchasing fair trade products or materials for the business under the brand name of Marriott. They are also involved in different volunteer works, and the labor policies are improved with an environmentally-conscious business (Del Baldo and D’Anghela, 2020). The activities of CSR are self-regulated activities that Marriott has undertaken to become socially accountable to the customers, society, and even every stakeholder associated with the business. Four vital aspects have been considered in Marriott International's CSR policy, and these include nurturing, sustaining, empowering, and welcoming (CSR Policy of Marriott. 2024). It ensures that every step or strategy considered by the organizational management is required to improve the current position of the hotel and that new sustainability considerations are undertaken to eradicate the existing issues and complexities. Hence, CSR activities are successfully implemented in Marriott, and better results are identified in the process (Morea et al., 2023). 
2.5 Industrial Examples of Companies Embodying the Circular Economy
	Several popular hotels and businesses in the hospitality and tourism industry have implemented the circular economy and gained competitive benefits. One such significant example is the EMAS Club in the European Union. They have considered an initiative called CIRC-HOTEL that has been redefining sustainability through the inclusion of the circular economy (CIRC-HOTEL. 2023). Waste from the hotel is recycled, and the management has been using the products again in the business. As a result, the costs have been reduced, and they have gained support from the existing stakeholders and society. Moreover, the decision-making approach has been improved, and material consumption has been reduced successfully. The next example is Holiday Inn, which has involved the circular economy for the European branches to ensure that maximum financial benefits and sustainability are gained in the business. 
3. Conclusion
	Hence, it could be concluded that the inclusion of a circular economy would be extremely effective and beneficial for Marriott Hotel. It would be extremely distinctive to eradicate every issue or complexity related to sustainability. The circular economy can be aligned with Marriott's corporate social responsibilities, and management can ensure that maximum efficiency and competitive benefits are gained. The organizational management of Marriott can also ensure that regulatory compliance is involved and that overall productivity is enhanced. It would be required to enhance the overall business reputation, and the brand image would be increased without any issues or complexity. 
	Profits of the business would also be enhanced, and the management of Marriott can ensure that stakeholder engagement is improved. As a result, a sustainable business strategy can be created, and a healthier environment will be involved accordingly. Marriott can even attract new investments, and the bottom line would be increased. A corporate strategy would be implemented that could align the sustainable development aspects of the business subsequently, and innovation would be fostered. Marriott would be required to fit the circular economy within its corporate social responsibility policy to gain more benefits. This essay has provided a detailed discussion of the circular economy and CSR policy review of Marriott with relevant descriptions. 
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