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An essay on Marketing Information System in Hospitality and Tourism Industry 
[bookmark: _Toc14896569]Introduction
In conducting business, here in the current era, marketing information system has an importance which needs no extra details to describe. Marketing information system (MKIS) is the way of collecting and evaluating important data from different sources to make important marketing decisions. In doing the businesses related to the hospitality and tourism sector, MKIS helps a lot because market preference differs with time and many other factors. Marketing information system actually collects data from different sources, and it enables proper communication in different stages of hotel management. Here, in this essay, the importance of marketing information system, its effectiveness with hospitality and tourism business and how it builds a connection of proper communication within tourism and hospitality businesses etc are discussed. These discussions will help a business to get the idea of conducting business properly via proper marketing plans and mechanisms of the strategic development plan. This also helps a business to reduce the cost along with increasing efficiency in the business. 
[bookmark: _Toc14896570]Analyse the importance of marketing information system
Marketing information system (MKIS) is the way of collecting vital market information, evaluating them which helps to important marketing decision making. It enables a business to establish proper communication with different stages of business by providing marketing-related information from different sources (Rowley, 2014). MKIS has some components with which it works properly. They are the marketing information inside the business and reporting them, marketing information system, marketing research system, marketing decision-making system etc. 
According to Oldroyd (2018), in the current business world, MKIS hardly need any exaggeration to describe its importance. In a common saying, the business can’t run properly without marketing information system, because of wrong marketing decision making. Hence, the business will fail to compete with competitors in a certain industry. From the marketing information system, a business can easily understand the wants and needs of the customers. Because from the information gathered by MKIS a business gets the current customer preferences and ongoing trends in the market. These data are collected in different ways like campaigns, research, customer feedback etc. Through these businesses are confirmed about what people want, what products, features, price etc. 
Businesses have a monitor on the industry and its trends as said before by dint of the marketing information system. The marketing environment is monitored very carefully by this. Business can check out new products, the internal and external factors of the marketing environment. Through these, the current trends are also monitored, and decisions are made based on these situations. MKIS helps the business to take effective decisions in different aspect of reaching to its customers. It is the most important fact for which it is used. Based on the aspects seen and checked by the marketing information system, a business organisation can get proper information about the market which enables them to make correct decisions (Jarvis, 2015). As said, MKIS helps in to make correct decisions. And correct decisions are executed by correct strategic plans and mechanism. So, marketing information system aids to develop proper strategic plans in keeping pace with the decision to reach its goal. Marketing plans are built with the help of MKIS. As the marketing information system gives direction to the marketing department, it creates a harmony of activities done within the marketing department of the business. The marketing department has several activities done by it to execute the marketing plan properly. 
[bookmark: _Toc14896571]Effectiveness of MKIS as a marketing tool within the tourism and hospitality industry
Tourism and hospitality industry is the most emerging one in the current business era. People today like to explore more in different places of the world. According to Longdom.org (2019), The visitors have the main focus on the quality of the service rather than the pricing of it. They tend to expend money for enjoying quality service. So, for this industry, businesses have an importance for the MKIS. 
Like other business industries, tourism and hospitality sector has a similar need for proper marketing. Maybe the competitors tend to offer more promotional campaigns of the free trips, gifts, reduction in trip ticket price etc, the current trends in the market etc are monitored and handled by marketing information system very carefully. Here, MKIS works as a great marketing tool to conduct the business and executing strategic plans (Herbig, 2013). MKIS helps the tourism and hospitality businesses to run correctly. Ignoring it, the business will make the wrong marketing decisions and fail in the competition by not getting proper focus on the market. For example, MKIS, as a marketing tool will find out that a reduction in the trip ticket price this summer will help gain customer attraction more easily than the competitors. But, for lacking in the MKIS the company kept the price similar as before or has increased which will cause a loss to them. 
Rather than that, MKIS enables the hotel and tourism businesses to read customer mentality and desires. For example, in the winter, it is the perfect time to make to tour in coastal areas and beaches, so, then some discounts and offers can be given on certain conditions for customers, which might make it easier to customers to make a trip with some benefits but in the large context the business will capture more of the market by applying this. Tourism businesses need to develop proper planning to reach their market goal. Here, the MKIS helps them to build proper decisions based on the data collected from different sources. 
Plans here needed in different stages of the business, like the production of service, delivery of service, reception, pricing, reaching to the customers etc (Singh, 2013). All these are dependent on the current marketing environment where the MKIS has its own contribution which can’t be ignored. There are several marketing tasks need to execute properly in the marketing department of tourism and hospitality businesses. These are synchronised with each other by the proper marketing information system. For example, the campaigns in the business, offers, discounts, advertising, pricing, developing strategies if all are running properly the revisiting will be increased which will lead to increase the profit of the business in a very short span of time. 
[bookmark: _Toc14896572]Effectiveness of MKIS in gathering information and communication building within the hospitality and tourism industry
Hospitality and tourism industry are dependent on the MKIS to a greater extent. Because it collects information from different market sources and establishes a proper communication system in the industry. The way of collecting information about MKIS is described below. This information can be collected from internal sources of the business. Spence (2011) found that internal sources of marketing information in a business are the sales record, accounting amounts, analytics of websites etc. 
Sales record provides information about the sales units for a certain period of time, the selling amount, pricing competition in the market etc. Accounting figures give an idea about every aspect of accounting-related amount like the asset, profit, loss etc of a certain time period. Website analytics helps a business to track the trending options and sectors within a business by collecting the browsing data, it enables a business to track customer preference very easily. Reports from the personnel are involved with the service providing in the first line, is also a great source of internal information.
Another source of marketing information is the external source of the business. The external sources of information are the annual report of the competitors’ business, economic metrics and social media insights etc. Analysis of the result of the competitors’ business will help the business to track their activities and get lessons from others’ activities. Economic metrics portray the monitoring of tourism businesses of a certain period (Rai, 2012). This is a clear indicator of future situations and a great source of generating ideas for the business which helps to develop newly built effective strategies. 
Marketing information system enables the business to establish a good communicating environment inside the business, within the colleagues and staffs. It develops a reporting system in the business which creates a proper and efficient flow of communication. For instance, when MKIS collects and evaluates information, it presents the data collected from different sources in a way which is easily understandable to all classes of employees in an organisation or hotel and tourism businesses (Kümmerle, 2018). This information is used by a lot of variety of people inside a business. Thus, MKIS builds up a productive communication system in the business which also helps to maintain a healthy relationship among all the employees of it. 
[bookmark: _Toc14896573]Conclusion
The information system for marketing is the way to gather essential market data and evaluate it, which helps to make significant marketing decisions. It allows a company to develop adequate communication with various company phases by offering marketing-related data from various sources. Marketing schemes are constructed with the assistance of MKIS. As the marketing information system provides the marketing department direction, it generates a harmony of operations within the business' marketing department. Plans required here at various phases of the company, such as service manufacturing, service delivery, reception, pricing, customer reaching, etc. 


[bookmark: _Toc14896574]References 
Herbig, P. (2013). Emerging Marketing Tool. Journal of Professional Services Marketing, 18(1), pp.77-87.
Jarvis, D. (2015). The marketing department. Westgate-on-Sea, Kent: A & D Pub.
Kümmerle, K. (2018). Establishment communication systems. ACM SIGCOMM Computer Communication Review, 13(4), pp.199-200.
Longdom.org. (2019). Journal of Tourism and Hospitality- Open Access Journals. [online] Available at: https://www.longdom.org/tourism-hospitality.html [Accessed 24 Jul. 2019].
Oldroyd, M. (2018). Marketing environment 2007-2008.
Rai, A. (2012). External information source and channel effectiveness and the diffusion of CASE innovations: an empirical study. European Journal of Information Systems, 4(2), pp.93-102.
Rowley, J. (2014). Information marketing. Aldershot, England: Ashgate.
Singh, M. (2013). Tourism Management and Marketing, 1 & 2. New Delhi: Himalaya Pub. House.
Spence, R. (2011). Information visualization. Harlow: Addison-Wesley.
2

