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[bookmark: _Toc217040051]Introduction to your case study which you choose
Please explain what type of business which you have chosen and what type of business function which you are going to consider when you design and develop required website. Referents
Links:
Home page
The Home page acts as a storefront and is designed to entice the appetite and interest of the customer using large, stunning and High-Quality pictures of our products, with minimal text. It leads the customer to the menu, specials and contact information in a way that is not overwhelming to the User.
Fruit page
This page is a catalogue of fresh fruit, organized alphabetically. Each individual entry contains a description of the kind of fruit, accompanied by a professional-quality image and a few sentences of origin, flavor, and suggested usages. The design also allows for fast scanning and selection of items, often featuring filters for dietary restrictions and seasonal availability.
Vegetables page
A Vegetables section categorizes items according to vegetable type and uses in cooking. Each item contains a high-resolution photo and text images about the item, including its nutrition, associated commodity, storage conditions, and preparation methods. The screen is clean and uncluttered, with leafy greens, root vegetables, and seasonal items having their own sections with different background images.
Special page
The Specials page promotes limited time offers and discounted bundles in order to encourage customers to make a purchase, including daily deals, combo offers and time-limited offers with countdown timers. The page is organized by feature sections including the "Daily Deals" and "Meal Combos", and seeks to entice purchasing through the use of space and visual cues to retain customers.
Contact Us page
The address and map, hours, phone number, and email address are located on a prominent part of the page. The website uses an efficient inquiry form, and links to order services such as Uber Eats to integrate audience information needs and industry standards into the design of the website.
[bookmark: _Toc217040052]User Requirements
List down user requirements. In other words, please identify what user is expecting from your website. This should include, type pages required, each page, what type of content which you need to include. 
The website was written in pure HTML and CSS and consisted of five pages, the Home, Fruits, Vegetables, Specials, and Contact-Us. All of the pages were created using semantic HTML structural elements that improved the hierarchy and accessibility of the web pages.

All styling was done with CSS, using a core color theme with custom properties (CSS variables) to manage colors consistently throughout the site. Effects such as shadows, transitions, borders and backgrounds were used where appropriate to improve the appearance of the page without providing direct interactions. The design used a fixed width layout suitable for desktop based usage, with whitespace, typography and color contrast to help with section separation and readability of text on screen.
[bookmark: _Toc217040053]Website Implementation
Please explain what type of text editor (Visual studio code) used and what type of scripting languages use used to develop your website. Then provide screenshots of each page. (DO NOT COPY AND PASTE CODE IN THIS REPORT). PLEASE annotate 
[bookmark: _Toc217040054]Home page (screenshots)
[image: A screenshot of a computer

AI-generated content may be incorrect.]
[bookmark: _Toc217040055]Fruits (screenshots) 
[image: A screenshot of a computer

AI-generated content may be incorrect.]

[bookmark: _Toc217040056]Vegetables(screenshots) 
[image: A screenshot of a computer

AI-generated content may be incorrect.]
[bookmark: _Toc217040057]Specials(screenshots) 
[image: A screenshot of a computer

AI-generated content may be incorrect.]

[bookmark: _Toc217040058]Contact Us (screenshots) 
[image: A screenshot of a computer

AI-generated content may be incorrect.]
[bookmark: _Toc217040059]Validating my website 
Please use the links provided in assignment brief to validate ONE HTML PAGE AND ONE CSS PAGE
HTML VALIDATION LINK: https://validator.w3.org/
[image: A screenshot of a computer

AI-generated content may be incorrect.]
CSS VALIDATION LINK: https://jigsaw.w3.org/css-validator/
[image: A screenshot of a computer

AI-generated content may be incorrect.]








HTML
The website validates HTML in a test. All the pages (Home, Fruits, Vegetables, Specials, and Contact-Us) avoid syntax errors and use correct semantic elements. All links function. The images' alternative text is effective. The site's structure is satisfactory and accessible for browsers and assistive technologies.
CSS
The CSS was validated with no errors or warnings, and colour variables, shadows, transitions, and layout properties were also successfully used. As there are no errors in the rules or deprecated properties, there is a consistent visual presentation and layout of each page on the website.

[bookmark: _Toc217040060]Self-evaluation of my website 
[bookmark: _Toc217040061]Usefulness (usability and utility):  Referents
Use academic sources to identify what website usability means and compare your website with this criterion, whether you have met this criterion or not.  
[bookmark: _Toc217040062]Search Engine Optimisation (SEO):
The purpose of this study was to examine the role of Search Engine Optimisation (SEO) in internationalization of higher education and provide empirical and theoretical understanding for the use of SEO as a digital marketing strategy. The main research question in this study was how can higher education institutions use SEO as digital marketing strategy to increase their internationalization? Google search engine platform was used to retrieve relevant data from Halmstad university website for analysis (Iddris, 2019)
[bookmark: _Toc217040063]Website Accessibility: Compatibilities with browser/mobile	
The results obtained after testing five different categories of websites shows that educational and social networking sites shows least compatibility in multiple browsers where as job portals, commercial and government websites shows 100% compliance to the website design standards recommended by W3C w.r.t browser compatibility of different websites on different browsing platform.
Browser compatibility is one of the most important issues among all websites design parameters. These days multiple browsers are being practiced by the different users for accessing websites. With the advent of multiple browsers it becomes mandatory for a website to behave similar when open in multiple browsers. There are different organizations which are responsible for development and recommendations of different website design standards. For evaluating website design as per the different standards so that it behave similar in all the different browsers available, the number of different automated tools are available online. (Manhas, 2015)
[bookmark: _Toc217040064]Reference list 
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Nu Html Checker
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&\3 El Servicio de Validacion de CSS del W3C
W3C Itados del Validador CSS del V ara style.css (C:

Ira: SuHoja de Estilo validada

Resultados del Validador CSS del W3C para style.css (CSS version 3 + SVG)

rabuena! No error encontrad

iEste documento es CSS version 3 + SVG valido!

Puede mostrar este icono en cualquier pagina que valide para que los usuarios vean que se ha preocupado por crear una pagina Web interoperable. A continuacion se encuentra el XHTML que
puede usar para afnadir el icono a su pagina Web:

<p>
<a href="https

/jigsaw.u3.org/css-validator/check/referer”>
border:0;width:88px;height : 31px”
.w3.0rg/css-validator/images/vcss”

/>
</a>
</p>
<p>
<a href="https://jigsaw.u3.org/css-validator/check/referer”>
<img style="border:@;width:88px;height :31px"
.u3.0rg/css-validator/images/vcss-blue”
/>
</a>





