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Entrepreneurship has a key role to play in improving people's quality of life by creating wealth. Various aspects of entrepreneurs' mindsets, as well as their personal characteristics and work-related skills, are examined in this research. The book also stresses the importance of a wide range of skills and traits that entrepreneurs need to succeed in the UK when starting a new business. For this study, an evaluation of the skills and traits employed by Richard Branson with their application of various proficiencies is also discussed.
[bookmark: _Toc99378413]Discussion
The industry runs in a volatile environment due to the current state of affairs. Everything that has an effect on a company's day-to-day operations can be considered part of the company's external environment. Distributors, customers, creditors, employees, and the government are all examples of what is meant by the term "external environment." In order for a company to be successful, both internal and external factors must work together. Concerning this, the external business environment of the UK is well evaluated with the PEST framework, which stands for Political, Economic, Social and Technological.
The country's political climate has a significant impact on business. This includes the political system, the government's policies, and the business community's attitude toward the government (Christodoulou and Cullinane, 2019). For example, Brexit-related uncertainty has hampered the smooth operation of supply chain operations for businesses. Different business establishments may have to pay taxes on the transportation of their products as a result of new tax policies (Weigel, 2020). This requires the entrepreneurs to implement their problems solving and decision-making tactics to improve the supply chain activities in spite of critical situations like the pandemic. Moreover, entrepreneurs are also identified to possess challenging accepting nature, which they are required to enhance their decisions. Besides this, entrepreneurial traits include a problem-solving mentality and a willingness to take on new challenges. These people are also open to taking risks and coming up with fresh ideas for their start-up businesses. Hence, it can be mentioned that the aforementioned skills and traits are essential for entrepreneurs to tackle the political situation affecting their business ventures.
The economic factor is considered to possess a strong link exists between business and its surrounding economy. Everything it needs is supplied by the economy, and everything it produces is absorbed by it. The economy is always changing. The present situation (specific to the industry), as well as any anticipated changes, are critical. The decrease in customer spending and discretionary cash as a result of the COVID-19 pandemic has had a significant impact on the success of business firms (Bai et al., 2021). The pandemic has had a significant impact on the global economy as well, so business firms must take this into account when making strategic decisions. As a result, businesses have a chance to make a positive contribution to the global economy. Economic factors such as the UK's inflation rate in 2022, which is estimated to be 2.62 percent, are thought to have an impact on business organisations' sales rates (Statista, 2021). As a result of widespread concerns about a global economic downturn, its future operation could be more severely affected (Worldbank, 2021).
Corresponding to the social factors, indirectly or directly, society's values and lifestyles have an effect on the business environment. This is especially true as time passes. Customs, traditions, values, beliefs, economic hardship, literacy and mortality rates are all factors in a business's social environment (Akpoviroro and Owotutu, 2018). A society's social structure and values have a significant impact on how well businesses operate. Entrepreneurs must take into account today's growing preference for environmentally friendly businesses in order to increase their brand's loyalty and credibility in the future. Customer attitudes are constantly shifting during this pandemic, making it difficult for retailers to keep up with the shifting demands of customers (Nandonde, 2019). Alternatively, the ability to build a large network of people for the sale of their new business's products and services is also a strength that entrepreneurs possess (Juraqulovich, 2019). Entrepreneurs, on the other hand, possess strategic thinking, time management, organisation, networking, patience, and financial stability. Correspondingly, it is believed that the strategic beliefs of entrepreneurs help them to understand the requirements and effectiveness of customers to make productive purchasing decisions.
Relating to the technological factors of the external environment, technology is the systematic application of knowledge or other scientific information to practical applications. In order to keep up with today's dynamic business environment, an organisation must be constantly adapting to new technology in order to stay relevant (Hanelt et al., 2021). The development of technology has a significant impact on the economy of a country. As the 4th most technologically advanced country in the world, the UK intends to keep investing in the best new technologies (Yun et al., 2021). In this regard, it can be stated that business ventures have the opportunity to use advanced technologies to improve their service offerings. Along with this, the entrepreneurs are required to be tech-savvy and possess knowledge of technologically advanced solutions, which they can implement in their business ventures to provide their customers with the most effective shopping and user experiences. 
According to Shepherd and Patzelt (2017), entrepreneurs are considered novices when it comes to starting a business, so their ability to think outside the box and take risks is critical. On the other hand, the "entrepreneurial motivation and mindset" is reflected by a variety of characteristics and skills, such as the ability to make decisions, a willingness to take risks, an interest in innovation, and a desire to make money. Entrepreneurs are able to produce high-quality products for their customers, which enables them to make money from the sales (Ekinci et al., 2020). For example, Richard Branson is regarded as one of the leading entrepreneurs and leaders of the Virgin Group. The entrepreneur is a great challenge acceptor and undertakes risks for enhancing the functioning of his business. 
Successful business people often have a unique combination of personal characteristics and abilities that have propelled them to their current positions of prominence. The British entrepreneur Sir Richard Branson, the head of Virgin Group Ltd., is one such example. Innovative thinking, attention to detail, focus on making effective decisions, and the ability to learn from mistakes are just some of the characteristics of this entrepreneur. However, Richard Branson's organisational skills, continuous learning approach, problem-solving abilities, and down-to-earth demeanour make him an ideal candidate for the role of CEO of Virgin Galactic. The individual has been able to achieve such a high level of success in his or her career because of these distinguishing characteristics and abilities. The founders began their journey with a "youth-culture magazine" called Student, which was published in 1966 and sold for $8,000 in its first edition (Biography.com, 2020). To Richard Branson's credit, the Virgin Galactic space tourism venture took years of hard work and perseverance to achieve its goals.
In order to start a successful business, the need for more than just a good idea. They also need some seed money. The entrepreneur is perhaps the most crucial ingredient, as they must take charge of turning their idea into a fully operational business. The different types of skills and traits that are crucial for the entrepreneur to successfully launch a business includes the following: 
Curiosity: Entrepreneurs who succeed are always looking for new opportunities because they have a strong sense of curiosity. Curious entrepreneurs don't settle for what they think they know; instead, they ask tough questions and look for new solutions. Entrepreneurship is described as a "process of discovery" in Entrepreneurship Essentials (Rașcă and Deaconu, 2018).
Structured Experimentation: Curiosity necessitates a need for a well-planned experiment. In order to determine whether or not a new business opportunity is worth pursuing, entrepreneurs must conduct various tests. There are a number of things you need to consider before launching a new product or service, such as whether or not the market is ready for it. Determine whether or not your idea has the potential for success by conducting thorough market research and conducting meaningful tests (Akhmetshin et al.,2019).
Adaptability: The business world is constantly evolving. A new set of obstacles and opportunities arise at every stage of the entrepreneurial journey. Even if you could anticipate every eventuality, you wouldn't be able to. In order to keep their business moving forward, entrepreneurs must assess the situation and adapt (Kottika et al., 2020).
Decisiveness: An entrepreneur must make difficult decisions and stick by them in order to succeed. Leaders are in charge of every aspect of their business, from funding and strategy to resources, as a result of their position as CEOs. It's not always necessary to have all the answers in order to be decisive. The ability to make difficult decisions and follow through on them is essential if you want to be a successful entrepreneur. It's just as important to take corrective action if the outcome turns out to be negative (Eunice Abdul, 2018).
Theory of Social Change is an entrepreneurial theoretical foundation assisting to enhance awareness about the societal aspects of an entrepreneur. Social change is defined by sociologists as a shift in cultural, institutional, and functional characteristics. Most things don't happen right away. Change in society is often slow. Disruptions to the status quo are resisted by a variety of parts and forces at play. These kinds of shifts occur in all societies at some point in their history. Look at a modern society, and imagine what it would have looked like in the past. Society can sometimes be hard to place. Evolutionary social change became popular in the 19th century (Welch and Yates, 2018). Darwin's theory of evolution found a home among sociologists, who used it to explain human behaviour. Comte, widely regarded as the "father of sociology," was a firm believer in the concept of evolution. "Higher levels" of society are the norm according to this theory. A society's evolution is similar to that of an organism. Societies that fail to adapt quickly will be overtaken by those that do. Because of their "advanced" status, many sociologists have concluded that Western societies are superior.
[bookmark: _Toc99378414]Conclusion 
From the above discussion, it can be concluded that Last year, the Global Entrepreneurship Monitor found that 12.6% of adults had started or were running a young business in the previous three months, the highest percentage since the study began in the late 1990s. There had been a decrease from 9.3 per cent. in 2020 to 7.8 percent, according to an annual survey of more than 2,000 adult participants. Inflation is on the rise as the United Kingdom recovers from the Omicron Variant outbreak. The UK's unemployment rate is at its highest level in 30 years, and fuel costs are expected to rise from April 2022. The rise in the cost of starting a business is also rising as a result of the rising cost of bills. It's worth it stating that, in light of the rapidly shifting business landscape brought on by technological advancements. 
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