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Marketing Information System
Introduction 
Marketing Information System carries a system itself, which is known as Management Information System. In MIS, it is required to gather or carry out all the information that is needed for taking the decisions regarding marketing activities. In MIS, it manages all the information and supports the marketing activities step by step. First, it collects the information, then stores the information and then analyses the information. After the step of the analysis, it distributes the information through which the decisions were made and manage the organization effectively and efficiently. Some of the most important components of the marketing information system are discussed below.
Internal Report: This system is used for the evaluation of the performance of marketing activities and to find out the problems.
Marketing Research System: This system works step by step and collects the information and utilize the information systems and provides the solution. It carries detailed information of customers, distributors, products, and competitors.
Marketing Intelligence System: A marketing Intelligence System focuses on systematic collection and processing of the data from all relevant resources to intuit the changing trend in marketing abodes.
Marketing Models: Multiple methodologies obtained to identify severe effects of related factors that directly or indirectly impact market performance where the choice of investors and economic situation is concerned (Harmon, 2011).
          Some other tools such as Digital surveys which provide consumer to ask questions in the virtual environment. In other words, they are online questionnaires. These are a type of Online Research Methods (ORM). Furthermore, a database is another effective tool that organizes model relevant facet of reality. Database research, however, provides raw data that is bestowed by the purchaser earlier when they complete brief surveys that ask for their demographic documentation during or after the product purchase. Decision Support Systems, on the other hand, aid enterprises to analyze and rectify business problems in a timely and effective manner. One of the important gadgets of DSS (Decision Support Systems) is a computer-based information system that helps to modify and make better decisions. The tool is easy to approach and flexible.
Many industries work based on principles of MIS. These industries may relate to food, textiles, hospitality, sports, automobiles, etc. One of the famous hospitality and tourism organizations is “21cMuseumHotels”. This is a museum of Art and a whole chain of boutiques hotels. There is a total of eight acreages in Louisville, Kentucky, and other developed states of the US. Steve Wilson and Laura lee brown founded this in 2006 (JOBS, 2011). Accor Hotels are the parents of the industry, whereas headquarters are located in Louisville, Kentucky. Wilson, as the CEO of the company, acts in an advisory capacity to help thrive the trademark further and expand its growing collection of developing arts. This hotel chain is independent and under continuous growth procedures. All of these procedures are about gaining popularity all around the world. Still, we find some flaws in the management systems as there exists a tough competition regarding bookings (Mest, 2017). For the sake of tackling competition, the team have used the strategy of SEO and inorganic traffic on the website, and the display which is targeted,
Discussion
Identification of steps through which the organization is using MIS
The company, at the right time, got to know accurate schemes of marketing and management, which has benefited the organization in real means. Right after the implementation of strategy, this hotel chain has increased its profit with 20% every year. Google searches increased to a tremendous level by applying these techniques. Plus the revenue spawn from Paid search alone increased a herculean107 percent. 21c Museum hotels were also selected as one of the top seven hotels in South and Midwest. The American company, in other words, collects all the necessary data, interpret it finely, analyses it, and then make decisions. These game plans help them flourish as they creditably evaluate the marketing activities performance and find out the problems within it. Secondly, they systematically utilize the information and gives sound solutions to the problems. The company nimbly anchor to the systematic collection and Processing of data gathered. All these wise marketing strategies helped Wilson and his team to proliferate the business and get positive and fruitful changes. 
       	On the other side, Communication skill is also an effective tool as it helps to liaise between managers and employees as well as external communication, help to interact with consumer or buyers. 21c Museum hotels have become one of the best embodiments when it comes to communication and interface. They have developed marketing policies to deliver specific messages to their consumers and guests in the economic marketplace. 

Evaluation of the effectiveness of the company’s use of MIS
The effects of applying correct marketing strategies were ultimately very beneficial for Wilson and his entire team. As discussed earlier, Great marketing plans are made according to the goals and future business needs. Due to the application of the strategies mentioned above, Mr. Wilson enjoyed an increased number of guest (increased sales). Bringing a new customer on board is another big task which could be easily done by applying error-free marketing plans. 21c Museum’s staff rebranded and repositioned their company to get higher yield and accelerated growth. The company faced some big challenges such as launching new Initiatives; it may be CRM implementation, a new buyer program, a merger, or any other. One such challenge faced by the company was launching of newer acreages. Producing eight buildings from 1 is not an easy task (2 are under development). The company, for sure, took protective measures before taking the initiative as well as applied proper marketing strategies before time (Mahoney, 2017).
Professor Haney Hanson state clear that, “Major concern of marketing is based on the design of the product which is accepted by end customer or consumer." In the same context, marketing is helping directly and indirectly in raising the standards of the layman community as Paul Mazure states in his argument, “Marketing is all about providing living standards to the to customers."
For the development of a system where there is uninterrupted delivery of products and services to the end customers at controlled costs, marketing has played an effective role. Community is segregate into three aspects of Elite class, middle class, and lower class people. In the present times, due to intelligence systems and methods of marketing, even the poor community is getting benefits. Living standards of needy has also raised to a considerable extent. Financing, transportation, warehousing, and selling are merely involved in the procedures of marketing. These mechanisms individually require skilled technicians. Thus employment opportunities are provided by marketing to a great number of bodies. According to an estimate, about 40 percent of the total world employees get their jobs by marketing services or by marketing companies themselves.
Is it effective or not?
All factors of marketing strategy are concerned to improve the bottom line. Effectiveness of the marketing strategy can be analyzed as the main motive is to get the company’s name out in the retail marketplace invariably, reliably and constantly. Blogs are made for sharing the company’s expertise. So was done by 21c Museum hotel Management. Today, the tourism industry is known as one of the top-ranked industries in the World. Other methods to captivate buyer’s attention is sharing the company news, speaking in conferences, and run LinkedIn campaigns to promote the company’s name. 21c made worldwide conferences for this purpose and advertised their ability to make their customers happy and their ability to grow further, which they proved soon. In short used marketing strategy is effective and helped the organization to gain a competitive edge. 
Conclusion
For any business, marketing is considered the most important factor. Marketing is all about promoting, Brand awareness, and building a strong bond with the targeted customers or markets. Most of the businesses will fail to exist if marketing tools are not properly applied. Production of an outstanding product will have no importance if marketing strategies are not applied as one will fail to make sales that are needed for a business to grow. We of a particular product often see advertisements, but customers usually do not by that product. Marketing holds the potential to captivate customers to purchase those services more than any kind of advertisements. The ultimate results are increasing sales. Another goal is to set up a trustworthy name as people always tend to purchase services from a brand which is well reputed. Once the trust is established between the company and client, it results in a good change in terms of yield. Marketing is not bounded to advertising but also involved in exchanging services or goods (Chand, 2015). To the former, it tells about the proclivity of the consumer and their peculiar needs. Latter it can apprise about the products and services a manufacturer can present them. 
Conclusively, a strong system of marketing help any organization to avail different beneficial opportunities. Above all, marketing provides us with the best decisions that uplift the business both in terms of money and advertisement (jonathan, 2016). 21c Museum hotel’s staff also laid their business on the principles of fair management and marketing, which ultimately made them top-ranked among worldwide tourism companies.
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