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Premier Inn is a British Hotel change operating in the market of UK as one of the largest Hotel brands. This hotel chain has more than 72000 rooms and is approximately conducting its activities through the presence of 800 hotels (Premier Inn, 2021). The major focus of the business organisation is to conduct its activities successfully in the hospitality industry by conducting its hotel activities in locations comprising of competitive hotels, airports, city centres and suburbs. This organisation was established in the year 1987 as a private limited organisation to operate in different areas such as Qatar, Germany, Ireland, UAE, UK, Jersey etc (Premier Inn, 2021). This is a reputed business organisation which has its own website through which all the detail about the business services can be effectively gathered by the consumers.
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A proper overview about the concept of circular economy is discussed in an effective manner. Circular economy is basically considered to be a most commonly observed model of consumption and production which comprises of recycling, repairing, reusing, leasing, sharing and refurbishing existing products and materials as long as it can be done (Alatawi, et al., 2021). Circular economy ensures enhancing the life of the product to a greater extent. it is determined to be an effective practice which ensures the organisation’s operating in the hotel industry to reduce its wastage to a minimum wastage. It has been determined that the use of the concept of circular economy ensures conducting recycling activities when a product is in the end of its product life cycle. This ensures enhancing the value associated with the product easily and effectively (Arian, et al., 2021). There are certain essential elements or components prevailing in circular economy. These components basically involve sustainable design, raw material, production, distribution, consumption reuse repair, collection, waste management and residual waste. The major factor of implementing the concept of circular economy in the hotel industry is to ensure providing maximum level of protection to the economy during the conduct of the hospitality activities. Further overdependence of the organisation on the raw material reduces to a greater extent with the concept of circular economy (Batabyal, 2018). Circular economy promotes saving a lot of money as well as it provides a major opportunity to create employment opportunities in the hotel industry. The concept of circular economy totally depends upon utilising all the resources available in the economy in the most efficient manner in order to promote effectiveness in the resource consumption process.
The various ways in which the concept of circular economy fits into the CSR Policy of Premier Inn is discussed effectively in the following ways. Premier Inn have taken a major step to include the concept of circular economy within the CSR policy of the organisation (Bouslah, et al., 2021). The major focus of the organisation is to create various job opportunities in order to boost economic growth and economic development. This is considered to be an essential aspect through which proper level of protection can be provided to the community in terms of earning maximum level of livelihood. Premier Inn has focused on saving a lot of money in its business operations by implementing innovative methods in its production process as well as in its business operation (Budianto and Dewi, 2023). This has helped the organisation to develop innovative products as well as durable products which enhances the product life cycle to a greater extent. This not only helps in saving a lot of money of the organisation but also promotes development of long-term relationship with the consumers. The major method which is taken into consideration by Premier Inn as a part of inclusion of circular economy within its CSR policy is by adapting sustainable practices (Cooper, 2021). The major focus of the organisation is to reduce the emission of greenhouse gases and carbon emission at the time of conducting its business activities. Sustainable methods are used for the purpose of offering services to the consumers in the hospitality industries. This not only ensures effective views of resources but also reduces the energy consumption to a greater extent (Edgell, 2020). Further it has been effectively evaluated that Premier Inn has focused on promoting reduction in its dependence of suppliers and raw materials from other countries. Necessary supply of raw materials is gathered from the local artisans and the local suppliers as a part of promoting economic growth and economic development. This is a major practice of circular economy which has been identified in the CSR policy of the organisation. Hence the business organisation has been able to discharge its social responsibility towards the development of the community easily (Fatima and Elbanna, 2023). Premier Inn has adopted waste management policies as a part of its CSR policy for the purpose of including the concept of circular economy. Different practices are undertaken by the organisation for the purpose of promoting minimum wastage of raw materials and to ensure using the principle of recycling in order to use the wastage in the most efficient manner.
A proper overview of some of the theories and models of sustainability prevailing in Premier Inn is discussed effectively as follows.  One of the most effective theories of sustainability through which the sustainability practices prevailing in Premier Inn can be analysed is with the help of Three Overlapping Circles Model (Costa, and Costa, 2022). This is an effective sustainability model which constantly focuses on the achievement of sustainability at the interaction point of the social factor, environment factors and economic factors. It can be effectively determined that Premier Inn focuses on the achievement of the economic factor which constantly emphasizes the business organisation to maximize its profit potentials by promoting economic growth as well as economic development opportunities (Guan, et al., 2021). This helps the organisation to offer various job opportunities as a part of promoting sustainability. The second factor of environmental factor indicates following all the environmental protection measures by Premier Inn as a part of providing protection to the environment and society in which the business conducts its activities. For this purpose, the major focus of the organisation is to follow the practices of carbon emission and greenhouse gas emission (Haski-Leventhal, 2018). The third factor of society indicates offering best quality products to the consumers and providing best services to the consumers by Premier Inn. This ensures high level of satisfaction to the society in which the business operates. Another most effective model of sustainability is Three Pillar Model. This is considered to be a sustainability model in which the three most essential pillars of sustainability are economy, society and environment (Inkson and Minnaert, 2018). Constant focus of the business organisation is put forward in conducting the business activities in such a manner through which society can be protected, environment can be protected and economic activities can be conducted efficiently. This ensures implementing the practices of sustainability within the business activities of Premier Inn easily and effectively (Jauhari, 2021). Further with the help of environmental factors it becomes possible for the business to focus on implementing business processes in a sustainable manner. The societal factor ensures developing good relationship with the employees and the stakeholders. The economic factor ensures the business to achieve maximum level of profit by providing high level of customer satisfaction (Koh, et al., 2021).
An effective level of review of the CSR Policy or strategy prevailing within Premier Inn can be evaluated in an effective manner as follows. A major CSR policy which was taken into consideration by Premier Inn was the policy of promoting reduction in carbon footprint during the conduct of the business operations (Korstanje, et al., 2020). This was an effective measure with the help of which the organisation ensured conducting all the business activities in such a method which ensured reducing the emission of carbon and greenhouse gas in the environment. With the help of this policy, it became convenient for the organisation to provide maximum level of protection to the planet as well as the environment to a greater extent. Further a major CSR strategy of Premier Inn was to provide free scholarship as well as financial support to girl education in the society (Management Association, 2018). This was an effective responsibility with the help of which it became convenient for the organisation to sponsor the education of the girl child in order to promote economic development and women empowerment. This was one of the most essential responsibilities of the organisation towards the society. A most effective as well as efficient CSR policy implemented by Premier Inn was to promote waste management in the organisation by following the policies of recycle, reduce and reuse (Min, et al., 2021). This is an effective method through which the major focus of the organisation was to recycle and reuse all its raw materials for further purposes without disposing it. This helped the organisation to promote effective consumption of raw material and led to optimum utilization of raw materials.
A proper idea and list of the industry examples who have embodied the concept of circular economy within their CSR Policy is discussed in an effective manner. There are a large number of organisations operating in the hotel industry of UK who have been successfully able to implement the concept of circular economy within their CSR policies. Circular economy ensures enhancing the life of the product to a greater extent. It is determined to be an effective practice which ensures the organisation’s operating in the hotel industry to reduce its wastage to a minimum wastage. The major factor of implementing the concept of circular economy in the hotel industry is to ensure providing maximum level of protection to the economy during the conduct of the hospitality activities (Sloan, et al., 2017).  The major focus of the organisation is to create various job opportunities in order to boost economic growth and economic development.  Firstly, Hilton Hotel and Resorts have been able to increase employment opportunity by offering 10000 job vacancies. This is considered to be an effective method with the help of which the organisation was able to create job opportunity in the market as a part of its CSR policy. This contributed towards rapid development as well as the growth of the community to a greater extent. Secondly, it has been easily determined that Marriott International has been focusing on using as well as purchasing supplies of raw material from the local suppliers. The major purpose of this policy was to ensure increasing the sense of livelihood of the local suppliers for the purpose of providing support to the local communities. With the help of this circular economic concept, it had become convenient for the business organisation to discharge its responsibility and duty towards the growth of the society easily (Wickham, et al., 2021). 
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A proper summary of the findings of the essay have been discussed in the following ways.  A proper overview about the concept of circular economy and the various ways in which the concept of circular economy fits into the CSR Policy of Premier Inn is discussed. Further a proper overview of some of the theories and models of sustainability prevailing in Premier Inn is discussed effectively. An effective level of review of the CSR Policy or strategy prevailing within Premier Inn can be evaluated in an effective manner. A proper idea and list of the industry examples who have embodied the concept of circular economy within their CSR Policy is discussed. A list of some of the significance associated with the concept of sustainability within the hotel industry have been evaluated as follows. Sustainability has helped the organisations operating in the hotel industry to manage all the resources in a mindful way. Further a major part of the success of the organisation totally depends upon its ability to preserve the cultural attractions as well as the natural attractions at the time of implementing the tourism activities. Through sustainability it has become convenient for the hotel industry to reduce its operation cost and gain maximum level of consumer loyalty by undertaking sustainable practices.
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