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[image: ][image: ]Health Guard is a logical, well-timed extension that leverages Apple's ecosystem strengths. It delivers recurring revenue for investors and genuine value for customers — making health insurance personal, fair, and built around the individual rather than the average.  
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CONCLUSION
Apple commits full carbon neutrality by 2030 so Health Guard runs on clean infrastructure from launch. The preventive model reduces unnecessary hospital admissions, supporting UN SGG 3 . On device data processing  upholds user privacy a core ethical differentiator. 
BRAND EXTENSION  AND
SUSTAINABILITY
The digital health market a projected to reach $650 billion by 2030. consumers especially younger generations want transparent, tech enabled insurance. With  550 million+ apple watch users already tracking  health daily the audience and infrastructure are ready.
BRAND EXTENSION AND CURRENT TRENDS
Apple Inc. (founded 1976) is a global tech leader valued at over $3 trillion. Health Guard uses biometric data from Apple Watch  heart rate, ECG, sleep  to offer dynamic insurance premiums. Healthier habits mean lower costs for the customer (Kotler et al., 2024).
BRAND EXTENSION
This poster presents Apple Health Guard  a brand extension that takes Apple into the health insurance market, using Apple Watch data to personalise premiums and reward healthy behaviour.
INTRODUCTION
Leveraging Apple's wearable ecosystem to deliver smarter,
fairer, personalised health insurance  built around the individual.
Apple Health Guard
Brand Extension
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