	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	211253
	Student Name
	Mahnoor Iqbal 

	

	Website Chosen 
	Yoga reading

	Insert hyperlink to website
	

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website takes around 5 to 10 seconds to load up 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website does have sub-pages that are easy to access. It is also easy for new customers to navigate round the page as all information is on the first pages and all the have to do is tap the link to get to the page they want. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The customers can make a booking via the webpages. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One thing that can be improved to help the visibility of the website is by adding more photos of what each class contains. They can also add better headings over each photo as it can also make visitors understand better and help search engines recognise the content better.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: No there are no differences. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: They use images to show different yoga poses that will happen within classes that they give. They used coloured text to highlight what is important and what will attract customers to join.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has not used an online chat tool so customers can only call or email the website. 


	Question 2d – How effective are the social media links on the website?


	Answer: They are very effective as they make sure individuals can go from one place to another without having to type themselves and this is helpful as some times customers maybe looking for something on a webpage and cannot find it, as they are looking at the wrong thing but with links they take you straight there. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The offers are made clear by the class written at the top the price and then how long the class is and what it is going to cover. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Finding reviews are not easy and not many either. There is no date on the reviews. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The photos are shown as high quality and the way they have described the the place also makes it look high quality which should attract customers therefore resulting in them telling family members to. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	[bookmark: _Int_q4flAGdl][bookmark: _Int_0saJpLye]Answer: The prices are made clear and and how each price shows how many sessions are included. The prices look affordable for the sessions and what the sessions include. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga’s classes

	
	2. Yoga classes near me

	
	3.  Yoga classes for x amount

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, as most people own phones and laptops make it easier to search things in google or safari rather than going to places.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: To lower their prices for new customers as they may have to travel or have kids that go to extra circulars so the parents can join. 
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