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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer. The website opened quickly and was easy to use for me. The fast-loading speed made it quicker for me to access. But this will vary for users because it will depend on there internet connection. The website also worked well on my tablet and loaded quickly.

	Question 1b - Does the website contain sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website did have a lot of sub-pages with a lot of extra information.it was very easy to navigate through pages. The sub-pages were located on the homepage at the top right hand corner. When you place the cursor on the sub-page it would slide on to the next page which had very useful information for customers who can access what information they are looking for. In general, the website was easy to use, simple and very useful.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
According to The Cooking Academy (2025) customers can make booking via the page. There is a drop-down menu which said private classes, you click on private classes, which takes you to two options chef tutoring services and events and parties. It then takes you to another page for bookings and enquires. You then must fill in the information about the venue you would like to choose and the date etc and then submit the form. Once the form is submitted in it says they will get back to you with more information for the event.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: I found the website very useful, but there can be a few improvements to make it easier for customers to use. I feel like a search bar would be easier for customers to find information. I would also put in a calendar showing available dates for classes. More clearer contact details and the live chat is very small and pop ups at the bottom right hand corner of the page and could be easily missed.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: I felt like the webpage looked very colourful and neat.it uses clear pictures, colours and easily readable text. The images and colours that look very welcoming. On the laptop the layout is wider with more space and the picture are more visible. You can see a lot more on one page were as on a mobile phone the text is harder to read. On the laptop you can see the whole page were as on the phone you have to swipe.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses a lot of images which makes it more interesting and easier to understand. The pictures show what the webpage covers a lot of important information, helping users know what they are offering’s colours make the site very interesting and more enjoyable to explore.it also have very clear buttons to press in a bright colour so customers know how to explore or enquire more information.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website has a live chat tool that allows the customers to ask any questions about the products or services instantly. I do find the chat was a little hard to find as it pops up at bottom right hand corner of the page and is very small and can be missed easily. The chat itself is very helpful as you can get answer and any information or enquires right away

	Question 2d – How effective are the social media links on the website?


	Answer: the website clearly displays links to several social media platforms including Instagram and Facebook. Having these links showcase building trust and giving a real-life feel of their services. The presence of multiple channels means potential customers have options for following updates, viewing reviews and engaging in a way that suits them. I feel like because the reviews are very recent it helps to show the company is active.it also shows the company is transparent because the business is showing feedback.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services and products offered are made very clear through many pictures and clear descriptions on the page. Customers can click “view all” to see every product or services available. Each class or event has its own page, outlining the content, duration, pricing and booking process (The Cooking Academy,2025) The layout make is easier to browse.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customers review for The Cooking Academy are displayed on the review platforms such as TripAdvisor which include detailed user-experiences of attending classes and courses. Yes, the reviews appear recent. On the Tripadvisor listing there are entries for recent months (e.g. April, June 2025) which suggests that the feedback is being updated continually.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The Cooking Academy shows its service is high-quality by using fresh ingredients and having expert chefs teach hands-on classes (The Cooking Academy,2025). I would use the Cooking Academy because the classes are well organised, informative and easy to book. The classes help people to learn to cook and eat healthier, following NHS advice to eat plenty of fruit and vegetables (NHS,2024). This makes it a good choice to use or recommend to friends and family.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: When u click “Shop” on the page, all products show clear prices underneath. There are also special offers, discount codes and promotional codes, making it easier for customers to see the cost and any savings. The prices appear reasonable and reflect the quality of the products and services offered. Overall, the website makes it simple for customers to know how the items cost before buying, which improves transparency and trust.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.The 

	
	2.Cooking

	
	3. Academy

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, it shows up as the second result. This makes it easy for people to find the company quickly. Being near the top means google thinks the website is reliable and helpful. This helps the customers learn about the services, book classes and also buy products. Overall, the company is easy to find and more likely to get new customers.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the website still has relevance in modern UK business.it provides clear information about The Cooking Academy services, shows prices and makes it easier for customers to book classes or contact the company. Features like online shopping, reviews, and live chat make it professional and user-friendly. Being visible on google search results also attract new customers. The business meets modern business standards and helps the company compete effectively in today’s market.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The only recommendation I would suggest is to add a search bar to the website. This would make it easier for user to access events, find classes and topics without having to click through pages. I feel a search bar would make the website easier to use, saves time and helps the users get the information quicker. By adding the search bar users are more likely to have a good experience and book a class. I also feel like users must click through many pages to check availability for classes. A calendar would save time. People would be more likely to book immediately.
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