[bookmark: _GoBack]Copr Fact Sheet
Last updated 21 November 2019
Preamble
This document details the origins and purpose of the Copr TV brand. It is a live document and is regularly updated. New version releases will be announced through typical communication channels, including the central Teams group.
About
Copr TV is an online video streaming channel based in UWTSD’s Swansea College of Art. Using platforms including YouTube and Twitch, we aim to generate engaging content to promote the university worldwide and improve the student experience. It takes advantage of the equipment and infrastructure left by Bay TV, with support from Swansea College of Art.
Copr’s goal is to enable students to develop programme concepts into published videos through providing them with the equipment, training and advice they need. By publishing videos through the Copr channel, new show ideas can be released with the backing of an established brand, giving new content a greater opportunity to be noticed. In turn, successful shows bring viewers to the Copr channel, creating a feedback loop that grows Copr as a brand and brings an increasing viewership.
Meaning
Copper
Copr (English: Copper) is a metallic element with the chemical symbol Cu and atomic number 29. It is an excellent conductor of heat and electricity, thus is fundamental to many of today’s technologies including communications and electronics. Copper is often found in many currencies’ coins and has many other uses from construction to jewellery.
Historically, copper holds particular importance for the Swansea region, as a major producer of the metal during the Victorian era and early twentieth century. At one point, it is estimated Swansea supplied half of the country’s copper supply and provided most of the raw materials needed to produce ammunition during both world wars. The region was considered important enough tactically that the city was heavily bombed by the Nazis during WW2, the effects of which can still be seen today.
Copper, as a recognisable aspect of Swansea’s history, has become embedded in its culture. Several local businesses use copper as a central theme in their branding, as does the (now well-established) Copper Coast International Film Festival, to which Copr TV is directly linked.
Copr TV
The name Copr was chosen for several reasons. Firstly, it seemed appropriate given the location of its conception (Swansea) and its immediate neighbour, CCiFF. Secondly, the use of the Welsh spelling tied the brand to the language, differentiated it from similar-sounding brands and made for a punchier, more memorable name. The word also has a modern, online-focused style (a la Flickr, Tumblr, Dropr etc.) and with only four letters is easy to distribute and provides for an easy to remember domain name. The name has also been backronymed to mean ‘community projects’, ‘college programming’, ‘cooperative productions’ or any combination of those.
Mission Statement
Copr TV’s mission is to empower students, local communities and ambitious talent to create unique video content and promote it to a global audience.
Temporary Logo
[image: ]
This early logo embeds the Copr wordmark in a circle reminiscent of a coin, or the globe. The loop of the ‘p’ sits at the centre of the circle, allowing for designs that play on rotational symmetry. The typeface is Comfortaa Bold, chosen for its ‘geometric purity’.
Online presence
Website
http://www.copr.tv
YouTube
https://www.youtube.com/channel/UCTf3ykAYGfgXOVMRcUOJjcA
This ungainly URL will be replaced once the channel reaches the prerequisites needed to do so.
Twitter
https://twitter.com/CoprTV
Core Values
· Entertainment
· Inclusiveness
· Impartiality
· Morality
· Ethicalness
· Liberalness
· Criticality
Internal Objectives
· To engage students with industry experience in the day-to-day running of a public facing, online channel.
· To provide an outlet for the creativity of students and staff.
· To promote the faculty/university worldwide, as a means of raising its profile and improving reputation and recruitment.
· To improve retention by providing extra-curricular activities to engage students.
· To improve NSS results and other quality metrics.
· To establish the university as a recognised enabler of quality programming.
· To build a financially self-sufficient media brand.
· To improve links and collaboration with the local community.
· To create a ‘campus TV’ brand broadcasting across UWTSD locations.
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