Learning key elements from Building your personal brand

There are a few key elements  that one can take away from this module. A module that strips you to the origin of your soul, by making you discover your inner thoughts about yourself , on who you are as a person , what values and goals you  have and continuously building them up to create you own personal brand. A brand that will be the front line in obtaining the dream job.
One of the key learning elements  is related to the personal development plans (PDP) which could be described as a way of personal research, creating a path from where one is  to where one wants to be in the future. The personal development plan  being designed to increase the likelihood of success in one’s person’s life when they know what they want from life and to benefit the people as a way of improving their goals (Aguinis and Gabriel, 2021).
Setting up goals and goals through, is not only forcing people to think at their desired goal but to plan every small step towards their goal, encouraging them to plan and organise their own lives. However often people tend to slowly lose themselves along the way, they tend to get stuck behind self-limitations and barriers, loosing the sight of their prime desire, their goal. That is the time when life place ourselves into reconfiguration, and by  looking  back at our PDP and reviewing  it, examining the goals and goals through, only then people will return on the right pathway. But would one stick to the right path  at all time? Would they be motivated enough or would they persevere through difficult times? The answer is no, not everyone will push  themselves beyond  the limits, sadly often people lack a key element withing their process – Ambition. 
At the beginning of this module all students  have been encouraged to think of what Ambition means for them and what role Ambition could play in  their plans, towards achieving their goals, therefore a key element that one can take away from this module  is  the power of a simple word -Ambition- one’s  drive to achieve their goals. According to (Díaz et al., 2020) The global biodiversity framework stated that only  people with the highest level of ambition will be able to achieve and implement their goals .
Another important element is all the work that has been compiled  towards educating the students  in creating their Curriculum Vitae (CV). Probably the most important element when searching for a job. The first chance for a person  to be accepted for an interview is through their CV, therefore educating students on how to create the perfect CV  by enhancing their skills for the future jobs ahead. The CV should be used  as a tool for weighing up our achievements and to discover new horizons that need exploring in the future (Gottlieb, Promes and Coates, 2021).
The Zander letter  is another key element  in a student’s life, as it can lay out  the best version  of an individual,  by giving himself an A, the supreme achieved goal and  the challenges you fought to overcome them. The reason to why should someone write a Zander letter  is to give yourself a break from planning your goals and goals through by letting your imagination free and imagine that the most desired wishes or goals  have become true, just by starting with an A, an won battle. By giving themselves an A, will empower them to visualize their achievements and to taste their own success (Culture of Belief, 2018).
 By allowing themselves to enjoy the sweet taste of success the people can then display more easily the struggles they encountered and  how  they managed them. 
Least  but not last  this module offered the students the ability to discover  themselves and moreover offered the chance to build up and  create their personal brand, giving them the ability to be able to express all their findings to the entire world by giving them voice through their personal website , blogs or vlogs. Regular reviews  and adjustments on your personal brand will automatically result in maintaining and improving your career (Ward and Yates, 2013).
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