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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and smoothly when I open it. The text and pictures come out in a few seconds, and the main menus shows up straight away. Even when is scrolling down the pages, everything feels smooth. This makes it easy for a customer to start reading or booking without waiting too long. A fast-loading website helps give visitors a good impression and feels more professional. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has several sub-pages, such as prices, reviews, areas they cover, services, customers questions and booking. These pages are shown in a main menu at the top of the homepages. A customer can click any title and open the directly those pages. Some pages also have extra links, for example ‘’Book online’’ everything is simple, and you don’t get confusing. Customers can easily return to the homepages using the logo.  


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can book directly on the website. There is a clear ‘’ Book online’’ button that leads to a booking form. The form asks details like the service type, address and preferred date. The website says booking only takes sixty seconds, which makes it like quick and easy. Customers are only charged after the cleaning service is completed, which also helps build trust. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve a website's usability, focus on core areas such as navigation, visual design, performance, and accessibility, while continuously testing changes with real users.  one improvement could be making the booking button more noticeable for first-time visitors. It could stand out more with brighter colour or larger size. Another improvement could be simplifying some long sections of text; some customers might prefer shorter and clearer sentences. A simpler layout with less scrolling could also make it easier for people using mobile devices. 



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks clean, modern, and professional. The colours are simple, bright green and white, which gives a fresh and trustworthy feeling. On a computer screen, the layout is wide and big. On a mobile phone, the layout becomes smaller, and some pictures and text move into vertical positions. Everything still works well on mobile, but some parts need more scrolling. Overall, the design looks nice and easy to read on both of devices.   

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses pictures of happy customers, cleaners, and clean homes. These images help show what the company offers. There are no videos, but the photos help make the site more welcoming. The colours they used are grey and white. These colours give the page look calm and professional. The images and colours together create a feeling of trust and good quality, which is important for a cleaning company.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: From what I can see, the website does not have an online chat tool. Instead, they support customers are call the company for direct communication. At the same time as, calling is good for speaking to someone right away, a chat tool could be easy for customers who prefer typing or asking quick questions online. A chat tool also helps customers outside of working hours. sometimes, some visitors may leave the website without getting answers.


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes social media links at the bottom of the pages, such as Facebook, TikTok and Instagram. These links help customers find more information or view posts from the company. However, the links are small and at the very end of the page, so may be some visitors do not notice the links. They are still helpful but could be more effective if placed somewhere move more visible or shown with icons at the top of the website.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are clearly listed on the homepage and in a menu called ‘’Our Services.’’ Each service has a short description explaining what it includes, such as Deep Cleaning, Domestic Cleaning, End of Tenancy Cleaning, Office Cleaning and Carpet Cleaning. The website also shares benefits like verified cleaners, insurance, and guaranteed results. This help customers understand exactly what the company provides before booking.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews are shown on the homepage through Trustpilot ratings. The rating of 4.4 out of 5 stars is displayed, and it mentions that over 280 plus people have reviewed the company. The Trustpilot badge suggests that these reviews are real and updated regularly. This helps customers feel more confident because they can see honest opinions from other clients. The reviews appear up to date because the site highlights the strong rating. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality in several ways. The website shows that cleaners are certified, experienced, and fully insured. It also mentions working in luxury homes and even caring for expensive properties with valuable art. The company highlights its many years in the industry and the large number of satisfied customers. I would recommend the company because they guarantee good results, allow payment after service, and look very reliable and professional. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are shown clearly on the homepage. For example, deep cleaning starts from £25 per hour. Domestic cleaning from £20 per hour, and end-of-tenancy cleaning from £230. These prices are understandable and easy to see. They look to match the quality shown, because the company offers qualified cleaners, insurance, and high cleaning standards. The transparency helps customers feel informed before booking.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. London cleaners

	
	2. Cleaning services

	
	3. House cleaning London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when typing ‘’London cleaners’’ or ‘’ Cleaning services London,’’ the website usually appears within the top results on Google. It frequently shows up in the top ten, which means the website is easy to find and efficient. Being high on google helps the company attract more customers. 


	
Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 


	Answer: Yes, websites are still very important for modern UK businesses because they are usually the first-place customers go to when looking for information. Many people search online before choosing any service, especially for things like cleaning, repairs or shopping or booking appointments. A good and professional website helps a company appear trustworthy, organised and easy to contact. Even though social media is popular, a website is still the main place for clear information, prices list reviews, booking systems, and company details. It also helps customers compare services quickly and feel confident about their choice. Without a website, a business may look less reliable or less established. For these reasons, websites continue to play a key role today’s digital world.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My main recommendation would be for the website to add a live online chat tool. Many customers prefer typing for quick questions instead of calling, especially if they are busy at work or not able to speak on the phone. A chat tool would give instant support, help people get information faster and understand the services more clearly, especially for customers outside normal office hours. It would also make the website feel more hands-on features and friendly. Adding this feature could improve communication, increase customer support, help answer questions quickly, and possibly lead to more increased number of bookings the company.
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