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Introduction
This essay will show and analyse the purpose of internal and external things within Crowne Plaza Hotel, to include the advantages and disadvantages of using marketing essentials within the hotel. In today days many businesses such as hotels, try to get a successful marketing information system to gain more advantages activities and attract more customers within the hotel. The success of marketing administration is highly based on internal and external information; they always face this.

Decision
Marketing it’s a programme which keeps customer’s information safe and secured. However, marketing is the relationship between customers and organizations. In Crowne Plaza hotel there are internal and external things which are discussed about. An internal advantage within the business for customers is to book a room online, this makes the customer job easier because they don’t have to go into a hotel and book a room, and this increased their sales really high in the past 3 years because they have full access to technology and Crowne Plaza hotel website. However, this can be an internal disadvantage for employees because they have too many bookings online to deal with. The MIS is used to find whether the company needs more staff to recruit so they can deal with this disadvantage which they face now. However, they might have some problems communicating with customers because there are a high quantity of people. 
Moreover, there is an external profit for customers when they go to a Crowne Plaza hotel, there are some quiet zone for adults over 60 years of age. Most of them all they need is peace, quiet so they can relax and Crowne Plaza hotel provide them the best quality of breakfast and quietness within the area and hotel. They also provide aromatherapy kits and premium bedding because they want their customers to sleep and stay in the comfortable way, they want to give customers the best quality as possible. The MIS is used to persuade people collecting data and finding information about what people wish and what they need within the hotel. However, the staff try to make their wishes and offer them the best accommodation so they can come very happily back to the same hotel.
Another external unfavourable thing for customers is that, some of the Crowne Plaza hotels appears to be old property and not very well maintained, sometimes is not something very fantastic for teenagers or adults up to 40 years old because most of them like luxurious properties even if the quality is not very good, that’s what they need; luxury. However, adults starting over 40 years of age they don’t rely on luxury or really beautiful rooms. All they rely and want is quality. They can use Marketing Information System by questionnaire to persuade people for making another decision, to try and make luxury for teenagers and adults till 40 years. They are trying to do this because they want everyone to feel welcomed.
Moreover, the spa facilities are fantastic and very clean that's why customers would love to go to Crowne Plaza because of the facilities which they provide are on customers board. This is a very huge external advantage for the hotel and also for the customers as well because hotel gets many excellent reviews based on their experiences within all Crowne Plaza hotels around the world and for customers because they enjoy themselves. The MIS is used to show people how good are their facilities and why they should come to their hotel and not go to another different one. They like to attract much customers in comparing to other hotels because they have excellent service.  https://www.ebookers.com/Manchester-Hotels-Crowne-Plaza-Hotel-Manchester-City-Centre.h2256014.Hotel-Information
We can also discuss about a disadvantages which can partly affect the name of the hotel because shower and bathtub didn't have curtains so there were too much water dropping on the floor, some of the customers found the rooms to be dark and dingy so they didn't really appreciate this, this can lead to dropping customers and sale for their hotel. The MIS is used to analyse how they can fix this problem and how they can make the rooms and facilities be the ones which customers would love to be. They will try to make the rooms much lighter and bigger so customers feel more welcomed and not to be scared to stay in the respective room.
Another external and internal advantage we can consider them both is that they have air-conditioned rooms with 24-hour room service, LCD TVs and minibars which they can use nonstop, they don't have to ask anyone they can just use it and feel comfortable. They can also ask any of the staff working there because the staff are very friendly and they will try their best to help the customers. They can use Marketing Information System to maintain competitive advantage and keep organisation out from any critical business situation, Crowne Plaza needs efficacious marketing plans to evaluate and determine potential risks and threats, and devising strategies for flourishing development.  https://studymoose.com/marketing-plan-for-crown-plaza-hotels-resorts-essay 
Moreover, a disadvantage external for customers and for the hotel is that they are saying on the site that the price can be negotiable but however when customers arrive at the hotel they are saying they cannot do a negotiable price, this is leading to falling in customer services and falling in sale. The Marketing Information System can be involved with helping the hotel do something about this and solve the problem such as removing the negotiable price from the site or being honest with customer and ask them to do a negotiable system. This can lead to a very serious problem for their financial system, that's why the marketing information system is important within a large business such as Crowne Plaza hotel. Their financial marketing system can fall very quickly based on this disadvantage.
However, they have another advantage for customers such as they have parking right next to the hotel. This is a very high benefit for customers because there could be vulnerable adults with disabilities which they cannot walk to reach the hotel. They used marketing information system because many adults over an amount of age have disabilities and they really need a right next to hotel parking. This can increase the amount of financial. They don't have to waste their time to look after a park to park their car. Marketing Information System helps the hotel and customer to see if parking next to the hotel is a benefit or no. Parking next to the hotel helps family with kids if they have too many bags to carry it's a benefit for them.










Conclusion
The final conclusion for this essay is to persuade and show all people how Marketing Information System is used to analyse the external and internal advantages & disadvantages. Marketing information system is a system in which marketing data is formally gathered by assessing the information and make sure everything wrote here is actually true and correct, stored and analysed. A system that analyses and assesses marketing information, gathered continuously from sources inside and outside an organization. Timely marketing information provides basis for decisions such as product development or improvement, pricing, packaging, distribution, media selection, and promotion.  http://www.businessdictionary.com/definition/marketing-information-system.html    It is normally distributed to managers in accordance with their informational needs on a regular basis. (Kotler and Keller, 2006). This essay shows the reader how internal advantages and disadvantages are being solved by employers to make sure the customers entering their hotel are welcomed. Computerised marketing information systems have been discussed in the marketing and information systems literature for some time. Looks at the extent to which they have been implemented in the UK and concludes that they are still in their infancy. A schema for a marketing information system is presented together with some pitfalls in design that must be avoided. Discussion finally turns to how such an information system may be used. https://www.emeraldinsight.com/doi/abs/10.1108/00251749110141824 All it is with marketing information system is to see the benefits and disadvantage of taking a decision on whether going to this hotel or choosing another one. Allowing dynamic marketing communication between personnel in corporate planning, accounting, advertising and sales promotion, product management, channels of distribution and direct sales. These systems also relate to marketing strategy, marketing planning and the entire marketing management process. https://www.123helpme.com/view.asp?id=77483 this is all about how marketing information system helps the businesses around the world to make the most quality of achievements such as gathering information on what they can do about rooms and facilities which they have to attract more customers to come and enjoy their time at your hotel. Crowne Plaza is the hotel which belongs to the InterContinental group, Pan American Airways founder Juan Trippe established the Intercontinental Hotels chain as a division of Pan Am and opened the first hotel in Belem, Brazil in 1946. On August 19, 1981, Pan Am sold the holding company Inter-Continental Hotels Corporation (IHC) to UK-based Grand Metropolitan for $50 million. As GrandMet focused its core business and expanded into fast food through the purchase of 	Burger King, it sold IHC to the Japanese-based Saison Group in 1988. 
https://en.m.wikipedia.org/wiki/InterContinental_Hotels_Group
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