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FUTURE

Accurate inventory tracking.
Automated ordering from suppliers.
Detailed analysis of consumer trends.
Effective price strategy management.
Expansion of delivery radius.
Optimisation of delivery routes.
Standardised processes for franchising.
Ease of managing multiple locations.
Ongoing staff training.

Encouraging a continuous improvement mindset.
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DIGITALIZATION IS THE KEY

* Going digital to move
forward, without forgetting
the human touch.

* CRM.
* TIA.
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