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1. [bookmark: _Toc215247885]Introduction 

This report examines Brighton & Hove Pride, an annual LGBT event held in Brighton, England. The city is widely recognised for its seaside location, inclusive culture, and a strong LGBTQ+ community, as well as popular attractions such as the Brighton Palace Pier. Attracting an approximate of 9.5-million-day visitors every year (VisitBrighton, 2023).

Brighton Pride is considered to be one of the largest and most popular pride festival in the UK, playing a significant role in supporting Brighton as a tourism destination. Celebrated during the first week of August, the festival provides positive influence on the community by promoting inclusivity, equality, and education, while also working with charities and good causes. The event mitigates discrimination towards LGBTQ+ communities while celebrating diversity, which contributes to the city’s reputation and has become a key part of Brighton’s cultural identity.

This report will evaluate the influence of the event on Brighton, researching its impacts to tourism and the destination itself. The report will also review the events relation to a major industry tourism trend, which has the potential to be able to shape both the event and city’s development. Additionally, it will analyse the short-term and long-term impacts of Brighton Pride, including economic, social, cultural, environmental, and political effects on Brighton.  







2. [bookmark: _Toc215247886]Destination and event overview 

2.1 [bookmark: _Toc215247887]Brighton & Hove Overview 

Brighton & Hove is a coastal city in the county of East Sussex, England, widely known across the UK as a popular seaside destination. The appeal is strengthened by its easy access for London visitors, with direct rail connections taking approximately an hour from central London. Beyond the seaside appeal, Brighton is often referred to as the LGBTQ+ capital of the UK, with a history dating back to the 19th century. Presenting the city as being welcoming and open-minded, offering a variety of LGBTQ+ venues, clubs, and shops which reflect the diversity of its community. Brighton also has reputable attractions such as the Royal Pavillion, the British Airways i360 Observation Tower, Palace Pier, and the Brighton Museum & Art Gallery, highlighting the city’s multiple points of interest as a major tourist destination. 

2.2 [bookmark: _Toc215247888] Brighton & Hove Pride Overview 

Brighton Pride first took place as a march in 1973, later returning in 1991 in response to laws that intended to restrict LGBTQ+ visibility and representation. It has since evolved into a weekend long event, featuring the Brighton Pride Parade, Pride in the Park, and the Pride Street Party. The parade emphases community by bringing together charities and local organisations, while the festival in the park provides a space for celebration through music, entertainment, and cultural activities. Meanwhile, the Pride Street Party closes off certain roads, allowing pedestrians to walk freely and enjoy nightlife events. 

The event is organised by Brighton Pride, a community interest company. Rather than seeking profit, the organisation is community focused and is committed to giving back by supporting LGBTQ+ projects and charities. Funding is collected through ticket sales, sponsorships, festival income, and government grants, all of which are reinvested into community initiatives and event delivery. 

2.3 [bookmark: _Toc215247889]Accessibility and Transport links 

Brighton Pride aims to be accessible to all, with the organisers committed to ensuring that all attendees are able to enjoy and participate in the event. Accessible support includes free PA tickets for those who require one, alongside a range of provisions such as wheelchair viewing platforms, seated viewing areas, BSL interpreted zones, and designated blue zone parking. These facilities must be applied for in advance due to limited capacity. In addition, all sites provide accessible toilets, quiet areas, and trained medical staff to support attendees throughout the festival. 

Public transport is recommended for attendees due to multiple road closures and the lack of parking at Preston park and nearby areas. For visitors travelling by air, Gatwick Airport is the nearest, with frequent train services providing a direct 20 minute journey to Brighton. Access to the event by train is further enhanced through a partnership with Govia Thameslink Railway (GTR), which increases the number of services and available carriage. The event is also accessible via other transport methods, such as local bus services and taxis. 












3. [bookmark: _Toc215247890]Impacts of the event 

3.1 [bookmark: _Toc215247891]Short term impacts

The festival generates a range of short-term impacts, including economic gains, social benefits, and increased tourism activity. This aligns with Butler’s Tourism Area Life Cycle (TALC) model, which suggest that destinations evolve through different stages and rely on major events to stimulate visitor interest and development (Marsiglio & Tolotti, 2022). In the case of Brighton, the event attracts large number of visitors, increasing spending in local businesses while also providing an inclusive space for the LGQT+ community. Maslow’s Hierarchy of Needs suggest that quality of life is strengthened when an individual’s environment supports the fulfilment of psychological, safety, and other social needs (Pichère & Cadiat, 2015). Brighton Pride meets these need by creating a space that celebrates community connection, freedom of identity expression, which in turn enhances the short-term quality of life for both residents and visitors. 

3.2 [bookmark: _Toc215247892]Long term impacts 

Butler’s TALC theory (1980) highlights that destinations can reach a point of sustainable development rather than stagnating, offering the opportunity for Brighton Pride to maintain its success and reinforce the city’s international reputation.  Brighton Pride continually celebrates personal identify and inclusivity, contributing to a strengthened community and increased resident satisfaction, while supporting long-term fulfilment (Hall & Lew, 2009). However, the event also presents challenges. As Brighton Pride grows in popularity, there is increasing pressure on local infrastructure, public services, and event management systems. According to Doxey’s  Irridex (1975), increased tourism can lead to resident irritation over time, causing negatives to the destinations reputation if not carefully managed. This irritation can arise from factors such as noise, overcrowding, pollution, and waste generation (Godovykh et al, 2021), specifically during the peak weekend of the festival.



4. [bookmark: _Toc215247893]Visitor Typologies & Experiences


Plog’s (1974) model of allocentricity and psychocentricity travellers categorises visitors based on their personality and preferred style of travel. Allocentric ventures are drawn to novelty, excitement, and unique experiences, often choosing destinations or event that allow for personal enrichment and cultural exploration. In contrast psychocentric dependables prefer familiarity, safety, and predictability, favouring experiences that feel comfortable and low-risk (Plog, 2002). Brighton Pride is likely to appeal to psychocentric dependables, as its well established reputation for inclusivity and diverse culture allows them to feel accepted and safe while attending. These visitors feel able to express themselves and form a strong connection to the event,  creating a desire to return the following year. This reflects Plog’s theory stating “once having a place they like, they return to it year after year” (2002). Such behaviour aligns with Cohen’s view that emotions shape tourist attractions, as strong feelings can build attachment and even a sense of longing when separated (Cohen, 2019). 















5. [bookmark: _Toc215247894]Contemporary Trends and Challenges 

Contemporary trends in tourism emerge as visitor preferences, social values, and industry practices evolve, shaping how destinations and events respond to current demands (Barten, 2025).  These trends influence the development of the tourism market,  ensuring it continues to meet visitor interest, expectations, and needs. A few recent trends include a growing interest in cultural and meaningful experiences, increased demand for personalised services, and the continued development of technology to enhance the visitor experience. According to Novelli (2005), “Authentic products become part of visiting a place”, highlighting how authentic experience can motivate visitors and their engagement with a destination, demonstrating importance for business and events to adapt to these trends. 

A significant trend that is incorporated into Brighton Pride is sustainability. Sustainable tourism is driven by conscientious tourists who question their travel choices in concern for  environment impacts and personal morals (Edgell, 2020). Brighton pride address these concerns through several measures, including single use plastics, installing additional water refill stations, and increasing the availability of labelled mixed recycling bins. The event also collaborates with sustainability experts and local organisations, such as beach clean groups, to minimise waste and promote responsible behaviour (Brighton & Hove Pride, 2025). These initiatives strengthen the event’s credibility, enhance local residents’ perception, and contributes to an overall higher quality experience for attendees.

Brighton & Hove had been awarded the prestigious Gold Sustainable Food Place Award, highlighting the city’s commitment to sustainability and its response to growing environmental and visitor demands. The local government has demonstrated their efforts these efforts through tree planting initiatives, the introduction of battery electric buses, and involvement with schools to promote responsible practices amongst young children (Brighton & Hove City Council, 2025).




6. [bookmark: _Toc215247895]Conclusion and Recommendations

Overall, examining Brighton and its annual Brighton Pride event demonstrates the city’s ability to manage tourism benefits while maintaining a strong and positive destination image. The event’s high level of accessibility allows it to attract a diverse range of visitors, further strengthening Brighton’s reputation of inclusivity and openness. Although Brighton Pride currently generates a variety of positive impacts, it is essential that the city continues to develop and maintain effective operational and sustainability practices to support long term success. By doing so, Brighton can ensure that visitor expectations are met, contemporary trends are addressed, and the event remains entertaining for the future audiences.	

Future recommendations include continuing to engage local and involve them more closely in event activities. Ongoing investment in sustainability is also essential so that both locals and visitors continue to view Brighton Pride as a responsible and positive influence on the destination. Additionally, the event should remain responsive to emerging trends and cultural trends in order to attract a wider target market and maintain its relevance in a competitive festival landscape. 
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