Task 3 – Source Evaluation Template 
Student Details
Name and student ID: 
Kamo Ndoye 2544138
Topic chosen:
The Use Of Social Media To Promote Business 
Title of source: 
Social Platforms Boost Brand Loyalty
Author(s): Smith (2025)
Year published: (2025)
How did you find this source?
(e.g. Google Scholar, library database, google)
Google Search
Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Yes it is a relevance topic
Is this a useful article? 
Yes it is very useful 
Is this an academic source? 
Yes it is an academic source


When was it published? Is it recent enough? Why?
It was published 11th April 2025
Yes it is very recent as it's just under a year ago.
Because the author elaborate on all aspects.




Author Credibility
Who is the author? What are their qualifications or expertise?
Ravi Kumar
He is a distinguished technologist and production strategist with a proven track record of delivering cutting-edge solutions.


Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes it is a reliable source,as the technology and product Head, he plays a pivotal role in driving innovation and ensuring that loyalty brand boost remains at the forefront of social media and technological advancement.


5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

