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5.1 Chapter Introduction
The previous chapter has analysed and discussed the data set collected from the primary research that was conducted by the researcher for this dissertation. This chapter is going to discuss the achievement of the dissertation aim and objectives followed by a discussion of the main findings which were outlined within the analysis of the data collected. Furthermore, the chapter will also provide recommendations based on those findings.
This chapter will achieve the fourth and final objective of this dissertation:
· To make recommendations based on the findings of the dissertation that will allow Tesco to better understand the impact their loyalty scheme has on the loyalty of those who participate in the scheme.

5.2 Achievement of Objectives
This dissertation has accomplished the aim and objectives that were established in chapter one:
1- To conduct an extensive literature review that will discuss the key literature and theories produced by credible authors who have discussed and analysed the changes in consumers behaviour and the different factors that impact customer loyalty towards a supermarket.
The first objective was accomplished within chapter two of this dissertation where a thorough and extensive review of the available literature surrounding loyalty schemes and the factors which impact customer loyalty towards a supermarket were reviewed.

2- To undertake primary research through the use of a survey aimed towards those who possess a Clubcard.
The second objective of this dissertation was achieved in chapter three where the primary research for the dissertation was outlined and a suitable survey was created utilising the literature discussed in chapter two to create a meaningful questionnaire that could aid in the understanding of the dissertation question.

3- To better understand through the use of statistical testing and analysis, the extent to which the Clubcard plays a role in the loyalty of consumers when choosing a supermarket.
The third objective of this dissertation was accomplished within chapter four when the primary data set collected from participants of the researcher’s questionnaire was statistically tested using SPSS software to produce meaningful data that allowed for a deeper understanding of the research question.

4- To make recommendations based on the findings of the dissertation that will allow Tesco to better understand the impact their loyalty scheme has on the loyalty of those who participate in the scheme.
The fourth and final objective of this dissertation was achieved within chapter five. This objective was achieved when the researcher produced a set of recommendations that were based on the findings of this dissertation that allowed for a deeper understanding of how the Clubcard loyalty scheme provided by Tesco impacts the loyalty of its users to the supermarket.

5.3 Main Findings
The main findings of this dissertation correspond with much of the literature that had been previously discussed within the literature review in chapter two. The main findings of this dissertation were discovered within chapter four when the data set collected was tested and statistically analysed. The main findings indicate there is a significant link between being a Clubcard participant and choosing to shop at a Tesco supermarket. The findings also indicate that the Clubcard helps to increase customer loyalty through the increased sense of value that those who participate in the scheme feel that they are getting by being a Clubcard member. However, despite this, the main findings found within chapter four also outlined the fact that the Clubcard fails to increase the satisfaction of the customer as well as failing to encourage customers to remain loyal to Tesco if there is a more easily accessible and more convenient supermarket available for them to visit.

5.4 Limitations
This dissertation encountered some limitations throughout the research process. One of the limitations encountered and a limitation that has been recognised within chapter four was how the data collection was conducted. As previously mentioned the researcher utilised their Facebook social media platform to gather the primary data. This presented a potential limitation regarding the participants of the research as the participates could have been limited by the social media friendships of the researcher.
Another limitation that was encountered was the time scale in which the research was conducted. As there was a limited amount of time to conduct the research the number of participants who were able to participate in the questionnaire was more limited than if the research had been conducted over a longer period. Furthermore, as the research was conducted in a period in which COVID-19 restrictions were present within the UK, it is possible that as many people had to shop online for their groceries that this could have impacted their responses to some of the questions which were asked.

5.5 Further Research
This dissertation has opportunities to be completed again at a later date to conduct further research into the Clubcard loyalty scheme and how this impacts the customers and their loyalty towards Tesco. The dissertation if completed again in the future could utilise a longer time scale to collect a larger data set as well as the data collection being conducted at a time where there are no COVID-19 restrictions which could impact the shopping behaviours of the participants and therefore allow for a greater understanding into the impact that the Clubcard has on customer loyalty. Furthermore, as the findings of this dissertation imply that the Clubcard only increases the loyalty and retention of customers in certain circumstances, then these circumstances could be observed in more detail to have a greater understanding of the factors that impact the customers' loyalty.
5.6 Conclusion
To conclude, this dissertation has successfully achieved its aim which was to critically analyse the impact that the Tesco Clubcard has on the loyalty of those who participate in the scheme and their loyalty towards Tesco. As well as this, this dissertation has also achieved each of its objectives that were set out to achieve the overall dissertation aim.
This dissertation has allowed the researcher to gain a deeper knowledge and better understanding of supermarket loyalty schemes and how these have an impact on the loyalty of those who participate in them. The findings of this dissertation indicate that despite the Clubcard loyalty scheme revolutionising loyalty schemes within a supermarket setting, in the current day, the scheme is only effective at retaining customer loyalty under certain circumstances. The dissertation found that the Clubcard loyalty scheme is effective in retaining the loyalty of customers in circumstances that allow the participant to feel an increased sense of value from the utilisation of their Clubcard, however, the dissertation findings also indicate that the Clubcard fails to impact the loyalty and retention of customers in circumstances where a more easily accessible or more convenient supermarket is available to them.

5.7 Recommendations
The following recommendations are being made based on the findings of this dissertation:
· Ensure the maximisation of convenience for Clubcard customers to ensure customer retention and increased customer loyalty towards Tesco.

· Ensure the continued maximisation of increased value through the continued offering of vouchers to Clubcard users to allow for the continued increased sense of value that Clubcard participants feel from the utilisation of their Clubcard to ensure increased customer loyalty.
