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This essay is going to cover the importance and cruciality of sustainability, it’s impact when it comes to Global Tourism and how we can manage our carbon footprint to make our industry more sustainable. This essay is going to focus on cruise lines specifically Royal Caribbean, the key aspects this essay will cover are how Royal Caribbean’s corporate social responsibility coincides with circular economy principles. “Decade’s ago, we set out on a course to advance sustainability. Our vision is to now realize carbon free cruising over the next two decades” As quoted by Royal Caribbean chairman Richard Fain (Matt Hochberg). This essay will critically assess how well royal Caribbean’s CSR, actions and visions apply to the circular economy. This essay will also assess the importance of the three sustainable pillars these being economic, social, and environmental factors which serve as guidelines in Global Tourism and Events. Finally, this essay will also assess the relevancy of the triple bottom and its role in reporting the organizations impact across all three areas.’

Corporate Social Responsibility can be defined as organizations such as Royal Caribbean’s act of taking responsibility for the impact of their practice’s. It is the responsibility of the businessmen to ensure they follow the correct policies to sustain economic, social and environmental ethics and values (Beal). Royal Caribbean’s corporate social responsibility falls under economic, social, and environmental values. As part of their environmental responsibility Royal Caribbean has launched the “Destination net zero programme” with the aim of hitting zero carbon emissions by the year 2050. For example, as part of their responsibility Royal Caribbean’s Seastainability Report show’s they have completed fifty retrofit projects in 2023 alone, dramatically reducing fuel consumption and carbon emissions. They have also optimised waste usage through the “Save the waves” programme where they have introduced waste to energy systems onboard two cruises so far. Where organic waste becomes energy for onboard use, in 2023 87% of all fleet generated waste was diverted from landfills, while food waste was reduced by 25% compared to 2019 which is substantial numbers (ane@gstcouncil.org). 

As part of Royal Caribbean’s organizational social responsibility, they take community engagement as a critical approach. “Everyday we need to be engaged with everyone involved in our business big or small, more than ever we need to humanise what we do and get our faces out there” said President Carnahan (Kalosh), For example Royal Caribbean partners with local businesses to deliver diverse enrichment and education programmes for the people. These consist of workshops and classes for a variety of age groups and interests (“Which Cruise Lines Offer Educational or Enrichment Programs? | Voyage Voices”). As well this Royal Caribbean also provides community support and relief. For example, when Hurricane Dorian happened in 2019 Royal Caribbean they donated one million towards relief showing their social responsibility and engagement towards communities (“Royal Caribbean Launches Relief Effort for Bahamas | Royal Caribbean Group Press Center”).

As part of Royal Caribbean’s economic and environmental responsibility they focus on sustainable sourcing. Royal Caribbean have sourced 90% of wild caught seafood fand 75% of farmed seafood from suppliers certified by the Marine Stewardship council and the Aquaculture council. Ensuring marine ecosystems are protected as well as guest’s enjoy high quality sustainable meals (Marketing). This economically supports Royal Caribbean as studies have shown that 38% of customers are more likely to buy from sustainable brands within the food industry (Clear Channel UK). 

After exploring how Royal Caribbean manages its corporate responsibility, it is important to understand how it aligns with the Circular economy principles. The circular economy model can be defined as an economic system of closed loops in which raw materials, components and products lose their value as little as possible. Circular economy focuses on renewable energy resources being used and product’s finding new uses at the end of their lifecycle. Contrasting this to the linear economy this framework follow’s the opposite path, Linear economy develops in a linear manner from resources being extracted from the earth to their processing during production process to finally end in landfill. This framework has been found to deplete natural resources too fast and has become unfeasible (Bhalla). 

Therefor complying with circular economy practice’s is a must for companies like Royal Caribbean, Factor’s of Circular economy is resource efficiency and waste reduction. Which Royal Caribbean practice’s with reusing waste and making it into renewable energy and reducing their landfill significantly. Benefits of Royal Caribbeans corporate social responsibility closely aligning with circular economy are wide, first off stakeholder engagement which is anything from customer, suppliers, employees, and communities’ play’s a giant role in building a sustainable future and building a trusting relationship between them and the organisation. Overall fostering collective action, driving a sustainable future, and forging a path to a more sustainable and circular future (“Stakeholder Engagement in the Circular Economy”). Secondly it drives innovation and collaboration in the sense of companies working together and developing new models to lead to more sustainable production (Ji et al.). This collaboration can lead to more responsible consumption and product as-a service models which focuses on experiences, sustainability and gaining revenue, building on the circular economy by extending product life cycles (Quijano). 

The triple bottom line has hold’s high relevance when it comes to Royal Caribbean and the cruise industry. The triple bottom line is a sustainable framework that analyses a business based off profit, people, and planet (Kenton). The triple bottom line has become a valuable tool in marking business performance and how they are meeting their goals economically, socially, and environmentally (Fernandes). Therefor it is a highly relevant tool in building sustainable business model’s and a greener future. Using this analysis will evaluate Royal Caribbean’s triple bottom line and the success of it’s economic, social, and environmental factors.

The economic sector of Royal Caribbean has shown to be successful, In the year of 2024 their profit cash flow has been shown to be over five billion. Along with this they have received an 11.6% increase in net yield growth and return on investment. This is substantial growth for Royal Caribbean and its show’s delivering a record 8.6 million holidays over 2024, However negative points to consider in Royal Caribbean’s economic year are the company face’s problems with foreign exchange and rising fuel prices which may impact future sales. However Royal Caribbean has been seeing economic success within the start of 2024-25 with them seeing bookings for 2025 accelerating rapidly (“Royal Caribbean Group (RCL) Q4 2024 Earnings Call Highlights: Re”). Overall, the economic side of Royal Caribbean’s triple bottom line stands out exceptionally. 

The social sector of Royal Caribbean has been shown to be successful. Royal Caribbean has shown to have a very high employee satisfaction rate, with an overall 4 out of 5-star rating based on 3.9 thousand employee’s leaving anonymous reviews. On top of this outstanding review 76% of employee’s would recommend working at Royal Caribbean to their friends and 70% have kept a positive view on the business despite leaving the group (Royal Caribbean Group Reviews). Royal Caribbean also has a high focus on promoting diversity and inclusion among their ranks. Royal Caribbean has been named one of America’s best employers for diversity by Forbes and as one of the worlds largest cruise companies have committed themselves to 75,000 employees’ from around two hundred countries in the world (Asia and Asia). Overall, the social side of Royal Caribbean’s triple bottom line is also exceptional. 

The environmental management of Royal Caribbean has shown to be successful. Royal Caribbean continues to take sustainable initiatives when it comes to reaching its net zero goal by 2050. Royal Caribbean equips their ships with technology that allows them to operate efficiently and adapt to new sustainable solutions as they become available, For example on the majority of their ships they have installed LED Lights to reduce energy consumption, Special paint and hull designs to create smoother and more energy efficient navigation, air lubricant systems to reduce drag and increase fuel efficiency and have also started to use artificial intelligence to help plot energy efficient routes using innovative technology to reach a sustainable future (“Sustainability”). Royal Caribbean also has high commitment to complying with environmental regulations. In 2014 Royal Caribbean retrofitted nineteen of their ships with advanced emission purification, this move positioned the company ahead of all forthcoming international maritime organisations emission control area standards (“ROYAL CARIBBEAN STEAMING AHEAD toward GLOBAL EMISSIONS STANDARDS”). These factors overall showing the success of the environmental control area of the triple bottom line. 

The three-sustainability pillar’s being the economy, society and the environment are interconnected and recognised as the path to a sustainable future. Economic growth relies on sustained environmental resources which must be balanced paying regards to social needs (Guiding Principles for Sustainable Development). This applies not only on societal development but also in the cruise industry, each pillar has a role to play in shaping how all the different cruise lines operate and their overall impact to the tourism and events industry. 

The economic sustainability pillar follow’s cruise line’s being able to find ways to sustain financial viability. One way the cruise industry supports economic sustainability is through creating job’s that benefit local economy’s, Statistic’s show that every twenty-four cruiser’s worldwide support’s one full time cruise job. On top of this cruising is a very popular mode of travelling across the world, in 2019 passenger volumes for cruises hit 29.7 million and contributed 155 billion to the global economy. As well as this it supported 1.2 million jobs’ worldwide and paid fifty billion in wages (Charting the Future of Sustainable Cruise Travel). This show’s how big of contributor is economically in global tourism. 

The social sustainability pillar’s importance follows cruise line’s being able promote a healthy social environment for both staff and travellers. Yearly cruise ships undergo dozens of announced and unannounced inspections to ensure the health and wellbeing of customers onboard. Cruise ship’s offer proactive roles in assuring and addressing health care on board so passengers can travel easy, on top of this they also offer an inclusive environment for accessible travel. Cruise line’s have a disability inclusion team focusing on enhancing guest and employee experiences. Cruise line’s have been said by 82% of travellers to be the only option for people with limited mobility. In response cruises are adding features such as accessible cabins, automatic doors, and wheelchair accessible shore excursions (Charting the Future of Sustainable Cruise Travel). This show’s the importance cruising holds over social standards and meets their needs. 

The environmental pillar’s importance follow’s cruise lines being able to minimise their environmental damage to the planet be that through carbon emissions, landfill, and pollution. Many cruise ships tend to now sail with environmental officers on board who oversee regulations and ensure no damage is coming to ocean habitats. In the endeavour not to damage ocean wildlife cruise ships have committed to not discharging any untreated sewage anywhere in the world. Most cruise ships now have advanced wastewater treatment systems for treating sewage and grey water this only exceeds maritime standard’s but operates to a higher standard than treatment plants in some coastal cities (Charting the Future of Sustainable Cruise Travel).

In summary Royal Caribbean as a cruise line is committed to sustainability through its practices and procedures when it comes to its corporate social responsibility, as well as through the triple bottom line assessment Royal Caribbean has been realised to be a successful company socially, economically and environmentally with a minor number of weaknesses across all three. As well as realising cruise industry’s impact across all three sustainable pillar’s and how it impacts global tourism socially, economically, and environmentally. 
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