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Introduction

Digital skills and personal branding are important skills in a modern workplace. We will look at how the workplace has changed with technology and the importance of a personal brand in todays competitive recruitment process.

The use of digital skills and personal branding will be assessed on a general and personal level and what social media platforms can be used and what they are best used for.

Digital Skills and Personal Branding
  
The impact of 21st​ Century Technologies on the modern workplace.​	  
  
Technology has revolutionized the way we work over the past few decades.  
From emails in the seventies to personal computers and cell phones in the eighties and then the internet in the nineties, all this rapid change has changed the way we work significantly.  
Now in the 20​th	 century, we have smart devices and the cloud​	 
making our business truly global.  
  
A business 30 years ago would not allow for home working or remote working whilst still being connected to other team members instantly. You would not have been able to access customer accounts whilst in their home or track delivery on its way to you from a company warehouse.  
  
The impact of modern technology has enabled businesses to serve their customers in ways they could only have dreamed of previously. This has given companies the ability to take advantage of more business opportunities.  

This has allowed companies to increase their revenue streams, not only from their global reach but also by being able to diversify and tap into revenue that would not have been available without this technology.  
  
One of the biggest mega-companies, Amazon would not exist without these technological advances. They rely entirely on the internet for their primary business, which is their online store, but they have diversified to supply a television streaming service and smart home products like the Alexa or Amazon Firestick.  
  
They have even grown their online store by allowing affiliates to set up their own stores under the Amazon umbrella meaning that customers grow the business for them.  
  
None of their revenue streams were possible prior to the internet and yet they are now one of the largest companies in the world.  
  
In summary, technology has transformed the way we work and given companies the opportunity to easily become international, easily network with staff and customers and more easily take advantage of new opportunities.  
  
  
  
  
  
  
   
The use of modern technologies and social media in the workplace.   
  
The use of social media in the workplace is widespread and has many functions.  
Some examples of these are:  
  
· Marketing  
· Customer service  
· Information Gathering  
· Communication  

Marketing can be done on many platforms like Twitter, Facebook, YouTube etc. It gives the company the advantages of having a wide reach, targeting specific groups and low costs.  

In the Journal of Managerial Psychology, it explains that social networks can be highly effective supporting organization with employee recruitment as well as sales, marketing, and customer support. (Kluemper & Rosen, 2009; Qualman, 2011). ​ 

As these platforms are extremely popular companies have a direct route into customer's home. This makes social media a highly effective form of communication for companies as they can reach a high volume of customers quickly and cheaply.  

Customer service through social media on platforms like Twitter and Facebook can allow customers to access business a lot easier. Prior to these platforms, a customer would need to phone or write to a company which can be painstaking and difficult, but now they can instantly message the company and receive a reply in minutes or have a chat via a webchat function on the company website.  
  
  
  
Information gathering via social media works both ways. A customer can use social media to connect with other people who have used a specific company to get a recommendation, as well as the company using social media to target clients or customers. 
 
As customers form in certain social circles, this makes attracting a specific target audience easier as well.  
As told by (Guimarães, 2014), a survey found that Facebook is the most popular social network for US teens, but LinkedIn is more popular than Twitter among US adults.  
This type of research could help companies target a younger or older audience by selecting which platform they use to gather information or market on.
  
Pros and Cons  

Modern technology and social media have revolutionized the way employers engage and hire their staff.  
The benefits of this is clear with employers and applicants being able to access each other far more easily. The search net is also far wider with instantaneous contact with anyone anywhere in the world.  
Candidates can also put their best foot forward because they are not restricted to an application form and CV to get them an interview. They can now create a whole brand and display their passion, qualities, and experiences by creating their own unique brand. This can all be done with little or no cost.  
  
  
  
There can be a negative side to recruitment in this way though.  Employers are faced with images of their applicants which can lead to personal bias against certain applicants. This could lead to candidates being rejected based on race, religion, sexual orientation, gender or even just because they do not like the look of the person.  
An ideal recruitment process would be blind to all these characteristics prior to any interview at all.  

Also, a capable candidate could be rejected based on their social media posts and images. If their social pages showed undesirable social life for example an employer may judge that they will not be punctual or have a lot of sick days which could be completely incorrect.  
It is therefore important that a strong brand across all media platforms is kept.  
  
Improved Communication 
 
Communication between staff on social media is currently very prolific, especially with a lot more people working from home. Platforms like Microsoft teams and WhatsApp are great ways of connecting with colleagues remotely. It would not be an exaggeration to say that working from home would be almost impossible without these lines of communication through social media.  

A downside of all this connectivity though is information safety. Whilst we benefit from being able to connect with anyone around the world at any time, it does mean that cybercrime is also common.

It is important to protect information, whether it be personal information on a laptop or customer information on a database.

There are data protection laws set up to protect customer information which is called GDPR. This is an EU general data protection law which sets guidelines for collection, usage and storage customer information in the EU.

On a personal level it is important to protect your devices with
  
In summary, social media plays a big part in the modern workplace. It helps businesses connect their staff, especially with remote and home working and allows businesses to connect with customers easily.  This interconnection is used for marketing, customer support and even targeted recruitment which helps expand the reach of companies at a low cost.  

It makes recruitment a lot more accessible for everyone but does carry the risk of a candidate's private life being a disadvantage to successfully obtaining a desired position as companies can search social media for candidates shared posts and photos.
  
 













Exploring the use of modern technologies and social media in own workplace.
  
I work for a large energy company, and as most large companies we rely on technologies and social media for a lot of our day-to-day tasks.  
Firstly, we use technologies as products we sale to our customers. We originally just supplied gas and electric to UK homes but now we offer several smart devices for customers to purchase and use in their homes like our HIVE heating system for example.
  
It allows customers to adjust their heating from anywhere in the world. With innovative technology this product has expanded to control smart lights, indoor camera’s, and home security.  

Not only has this expanded the company's portfolio to include more products and revenue, but it has also led to partnerships with other companies like Amazon. By connecting to their Alexa our products can be voice controlled meaning that both companies can market each other's product given a wider target audience.  

Our engineers also use a smart tablet to complete their call outs. This is important as they are always up to date with in-day jobs that need doing and can advise the dispatch team when they have completed a job in turn helping the dispatch team to plan emergencies.  This system is critical for getting engineers through their job efficiently and making sure we can prioritize emergencies as they arise.  
  
  
  
  
  
We use social media in my workplace in several ways. We advertise on Twitter and Facebook to keep customers up to date with our offers and have our own app so customers can view and manage their accounts.  

In our company, we also manage many customer accounts through Twitter and Facebook. A lot of complaints come through on Twitter as customers know they will be dealt with swiftly to avoid negative publicity. 

We have a Facebook page where customer can ask questions about are products or request to join us for them.  As most companies with a lot of staff working from home these days, we use Microsoft teams constantly to message each other with questions and share best practices. We also have most of our meetings via teams as well.  
  
  

















My personal use of social media and technology
  
I use platforms like WhatsApp as a union rep for more sensitive communications like discussing union cases.  
The grouping via invite only makes WhatsApp more private, and the fact that you can access it on your personal phone means that I can connect with other Union Reps and members outside normal working hours if necessary.  

It is essential to have communication in real time so that I can speak with members when they need me. It is important to speak with members this way as it helps to communicate issues on time and prevent rumours or misinformation from spreading unnecessarily 
(Hollier, 2009)  
I personally use a laptop and smartphone to work from home and extensively use Microsoft Teams and WhatsApp to connect with my colleagues.  

Working from home though does present different problems to working in the office. One of these issues is getting support from colleagues when agents are isolated in their individual homes.  
  
When you are presented with an issue that you are unable to resolve, you would usually approach a colleague or manager in the office, but this is not possible when working from home.  

The current resolution is to message team members for help through Microsoft teams. However, this presents problems when other agents are busy dealing with calls themselves. Responses to queries range from 2 minutes to 35 minutes meaning customers often need to be called back with resolutions. 
 
I have done a GAP Analysis below which shows a resolution I believe would make the use of this platform not only more efficient but would also supply a better service to customers.  
  
[image: ]  

By having a dedicated team of expert's customers would get more accurate resolutions quicker. Agent time would also be maximized as they would spend less time chasing resolutions and therefore spend more time taking calls.  

The Microsoft Teams platform is perfect for this process as it instantly connects agents to their colleagues whilst on a call with the customer but without these changes the process is flawed.  
  
In summary my workplace is heavily reliant on both social media and technologies in for daily work and for revenue streams. It would be hard to imagine where the company would be without them in place.  They help us offer a wider range of products and services, help us connect to our customers and to each other, and keeps our services efficient and effective.  
Customers can access their accounts directly through our app or online which means less calls to customer services saving the customer time and allowing our contact centres to deal more with emergency calls.  
  
  
  
  
  
  
  
  
  
  
  
  













How Personal branding helps recruitment prospects.

  
Personal branding was once viewed as something for celebrities, but as social media has a prominent role in society now it has allowed anyone to form their own personal brand.  

Instead of being branded by our job title, we should ask the question,” what do you want to be known for?” (Dalla-Camina, 2016).  
This is especially critical in recruitment as social network information is easily accessible by, and visible to employers and hiring managers (Chu & Snider, 2013).  

Social network platforms like LinkedIn are designed specifically for the recruitment arena. Like other platforms they connect people but, in this case, they help to network professionals.  

A Jobvite survey (2012) showed that 89% of HR and recruiting professionals used LinkedIn for hiring staff. (​ Shepherd, 2013)  
Personal branding in an internationally connected world can put you in touch with the right employer and help you achieve the career you are looking for.  

  
   

 





LinkedIn in profile

I have created a LinkedIn profile to enhance my brand on social media.
Shown below is my profile page.

I used a purple background as appose to a picture for my backdrop. I feel this keeps the focus on my profile picture. However, I didn’t want a plain background either so I opted for s neon feel.

[image: ]
  
I choose this picture as I appear approachable and friendly in it. I didn’t want to look formal and unapproachable, but I didn’t want an unprofessional either and I think this picture captures what I want to project.








My personal statement below focuses on my work ethic and experience in sales and marketing. I also mentioned my experience from my union rep role as I feel it is important to make potential employers aware of my problem solving and negotiation skills.

[image: ]

I feel creating a profile on LinkedIn will enhance my brand on social media and connect me with future employment opportunities. 
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Evaluating the value of other social media platforms to enhance​	 networking and career prospects.
  
Where employers look at LinkedIn for your professional credentials, they may also look at your online presence on other platforms to form a more complete profile of your brand.  

It is important to make your branding works for you and not against you. You must remember that others identify you as your brand, so you should carefully construct your brand and not give too many different images of yourself as this could be confusing.(Hydrer, 2014)  You must always be aware of your online pretence because it all contributes to your brand, not just your professional pages.(Hydrer, 
2014)  

Every post and photo you put online is going to contribute to your overall brand. The strength of your brand should be all about showing your passion for what you do in order to attract those who would benefit from recruiting you. (​ Dalla-Camina, 2016).  
Other popular platforms like Facebook, Instagram and Twitter are checked by companies when selecting candidates for positions.  To enhance your brand, it is important to have a strong social media presence on all the major platforms and be consistent with your brand message. Posting on the major platforms regularly is important to gain influence and followers. 
 
It is recommended to post at the following frequencies:  
Facebook – 2 times per day Twitter – 5 times per day LinkedIn – 1 time per day Google+ – 2 times per day Pinterest – 5 times per day 
Instagram – 1.5 times per day (Kevan, 2015)  
  
  
Being active ensures you have good exposure to your followers, and It is also important to respond within 24 hours to any post you receive on your accounts to keep your brand integrity.  

In summary, it is important to have an online presence on multiple platforms to have exposure to as many opportunities as possible. This means that it is necessary to use all the major platforms not just LinkedIn.  

The use of these platforms must be regular and innkeeping with the brand you are trying to promote as people see you as your brand.  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

The impact of Personal Branding on my own employability.
  
  
It is difficult to say exactly how social media will look in the future and therefore how personal branding will benefit in the future. It is probable however, that technologies and will evolve and improve opening up new possibilities for individuals who develop their personal brand. (Labreque et al., 2011).

So, with social media and personal branding not likely to go away any time soon, it is important to asses the impact of personal branding on my own employability.

It is important on a physical level and virtual level to always appear look good. On a physical level I should always ensure I am always well-presented and display my friendly personality. Not only does this make me approachable but ensures that when I meet people for the first time I leave a good impression.

As people usually make a judgement within seconds of meeting you it is vital to make a good first impression. This includes looking smart and being polite and confident.

The same can be said for your virtual self as well. When people meet you for the first time on social media, they will make a judgement on early on. So as mentioned before it is important to be aware of your online presence and realise that everything you share whether it be a post, picture or status will contribute to your brand. Also, if you associate with other strong brands this can strengthen your own brand making a positive impact. (Hyder, 2014).

By setting up a LinkedIn account I will have access to a lot more opportunities and place myself in a position where potential employers could contact me as a suitable applicant for their company.

It is very important to be clear about the brand I want to project. This is because others will identify me according to my brand rather than myself. (Hyder, 2014)

I don’t post often on social media but when I do, I am always constructive, polite and factual. My posts are clean and don’t contain any profanity. This will have a positive impact on my brand as potential employers will see me in a good light on any platform. This will impact positively on my employability.

In summary, personal branding will open a lot of opportunity for new roles and networking for me. It is important for me to keep social network profiles free from unprofessional or controversial content on all platforms so that my online presence works for me and not against me when it comes to recruitment.

The more positive exposure I can get, the stronger my brand will be.
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