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How Technology Would Be Effective For Businesses

Technology has an important effect on business that would help promote my business and increase my chances of making a profit. I have outlined how I think Technology helps produce more results for customer’s demands in trade and advantage in Branding my business.

Technological Information has opened a gateway through Social Media that can give my business the ability to communicate directly with customers. Websites allow business to go on different platforms to advertise because communications are created by public image/ Branding and it is the best way to manage my time and money. I can hold meetings over the internet using FaceTime, Skype, etc for face to face meetings. Social media circulates marketing information at higher speeds, passing information about your business on a bigger platform, letting customers see your products and services quickly in real time, and can boost your businesses profile. I think it is an important tool in providing Quality Customer Service whereby I can build my reputation through Customer Feedback, using Technology to interact with Customers who can make enquiries about a product, request custom orders, post positive feedback or complaints about the brand and I can respond to my customers instantly and personally.

Social media is one of the best ways to reach my target customers and build the brand. As I can see we’re getting more and more data quicker and it’s easier to understand, letting the customers see your products that they are looking for in the market place. I can see that Google has grown enormously and you can do most things through a Google account. 

Google channels everything into one enormous marketplace in which businesses compete. This helps both seller and consumers to know where they are looking and reach a closer Target Market close to home or far, with shipping options available. I can find out where my customers are coming from though checking Google statistics when doing a search, to analyze how to change and improve my businesses visibility moving up the ladder closer to the Number One SEO position for Higher Visibility. I can see what type of website the Customer is using and how they found the website. I can also use Technology to send targeted promotional emails to customers when they are shopping at nearby businesses with communication software to connect to the web with real time information.  *“Technology and geography can use mobile phone location trough internet services that get people closer to their location. Social media platforms like Pinterest, help by showing the brand to get new and existing customers together”. *(Muniz 8 0’. Guinn, 2001)

Social media supports Brand Loyalty online “by sharing information and influencing customers opinions of the seller to actively engage in social media based on their brand”  *(Algesheimer, Dholakia, 8 Herrmann,  2005) “The Internet and social media sponsor businesses and this benefits customers and businesses alike through technology and brand community by establishing online brands communities”  *(Kang  el al. 2007)

Technology has changed the way we shop. Due to the overhead costs of running a physical bricks and mortar shop, that includes large overheads; Businesses can no longer afford to operate any longer in the high street fashion and are closing down because of the growth of digital Technology. The risks are too high with a physical shop in the light of technology’s ever increasing awareness of using social networking all over the world. We are now competing on a global scale unlike anything in history. Customer’s services has expanded product offering, sales, feedback; everything is connected on various digital sites like Google, Facebook, Amazon, and Ebay.  The key here is everything that goes on the internet stays on the internet through a digital footprint so it is to my advantage to create an outstanding professional business profile. Some businesses are afraid and worried about digital Technology due to their bad habits and ratings, so with the advent of a “New” way of shopping in the world today, one must build a reliable, trustworthy business online to continue to grow.
 
Communication is key in running a successful business. Technology has helped to make communication faster and more efficient through access to email, texts messages, laptops, tablets and smart phones. This advance of technology is not going to stop and as more and more businesses fail to adapt to modern technology, they will go under or be left behind. A Business can be rebuilt if one understands how technology affects the business and adapt/apply advancements to better their business plans and play it to their advantage. A business relies on new, current updated information being filtered to make marketing efforts more efficient, by helping identify new customers, targeting and sending relevant advertising to promote my business market. 

Technology can be used to protect important private financial data information and keep ideas safe away from the competition. It’s important to keep your company business data information safe from being stolen by competition and hackers alike. As research for new ideas leads to growth in the business market it would be ideal to keep business growth in this country without the costs of having to find factories abroad. Trading in the Local Market is equally important to business growth, as is the Global market, so Technology can help to boost ones income on both levels of trading by using Primary Data Websites and through research using WWW Search engines.

Primary Data Source Websites:

Facebook: 
Can be used to advertise my business and to do things bigger, better and faster by sharing content with customers and potential businesses partners 
Help in making connections
Engage with followers
Networking between friends of friends 
Consider Facebook ads.

Instagram:  
[bookmark: _GoBack]A profile photo should be your company’s logo. Having it match your other profile photos will help with discoverability, and cross promotion since people who follow me on Twitter or Facebook will instantly recognize my brand through other social media profile. I can use Instagram to post pictures of my brand using Stylish Photos and links to support my website. It helps to:

increase product sales, 
drive traffic to my website, 
increase brand awareness, 
increase customer satisfaction, 
Attract top talent
Help identify and establish relationships with influencers. 
I am able to update and view quickly text messages from potential customers, creating a highly personal and professional business approach. It’s a positive and useful way to boost your business ideas and to promote business online.

Twitter:  
Can be used to interact directly with Customers and Brands to promote my business, as well as help me to research easily what is happening in real time in the Market Place. I am able to Research other competition and how good the brands are in the world, as well as share information for my marketing and business purposes.
 	
  •	Increase brand awareness.
	•	Keep up with the latest trends in the industry.
	•	Promote my blog content, videos, presentations, etc.
	•	Boost my website.
	•	Drive website traffic.
	•	Get instant feedback about your products and/or services.


LinkedIn:  
Can be used to share business descriptions and research social networking website that many people use for keeping in touch with businesses and its growing professional network. The ability to Link your brand to other business can help me to sell to other like minded businesses. LinkedIn can be a powerful tool for individuals and companies looking to make new connections, generate leads, and build their brand. While it's an important platform for all businesses, LinkedIn can be a true game changer for Business to Business:

Promote my Company Page.
Share Content Regularly. 
Showcase Thought Leadership. 
Target Sales Prospects.
Help to build an All-Star Team. 
Hire Freelancers.

Pinterest: 
Pinterest has fantastic search capabilities. It can help even more people find your business by using keywords in board titles. You can connect Pinterest to other websites to recommend your board as well. Can give customers better services and is useful in building brands for business by:
Create boards with keywords in your title. 
Use the description to spread your ideas. 
Create vertical images to maximize the space. 
Build relevant links back to your website or blog. 
Embed pins on your blog. 
Share your pins and boards on other social media channels. 
Use a “Pinterest for business” account for analytics







Primary Data Base through WWW Search Engine: 

Google: 
Google is the largest SEO Search engine to use for business listings. It is here you can do research, build up your reputation by moving up the list to the number one position, by using analytics and analysis of your business. Attaining a high level search engine rank is not simple. Google is always is always changing its algorithms so it is important to stay aware of these changes. There is a way to keep track of how your website visitors are reacting on your site, how long they are staying and what are clicking, demographics and more. It is important to find keywords that will drive people to your website. I recently discovered that Google has a Tag Manager which is a handy tool as part of the Google Analytics variety of tools. I am constantly looking and researching new ideas on how to use these tools to advance my technology knowledge. Google is essential for any successful business.


Amazon: 
A great search engine and selling site, to build up visibility of your business in the competitive market. It is here you can also build up your reputation as a seller by having good customer feedback.The first step to promoting my Amazon listing is to understand what I’m up against.
The key features to analyze are:
How to Run a Competitor Analysis. 
Get Pricing Right.
Optimize Product Listings. 
Encourage Reviews. 
Run Sponsored Product Ads. 
Take Advantage of Promotions. 
Drive External Traffic.

Ebay:
Search engine for buying and selling. It is here I can build up an online shop as a seller. Ebay is an online marketplace built to enable trade on a local, national and international basis. eBay offers an online platform where millions of items are traded each day through Online Auction Formats, also called auction-style listings,  or through immediate "Buy It Now" Fixed Price and eBay Store listings. It is something I would very much like to start selling my old stock on in the near future. I would like to open my own shop and learn how to meet sales, tracking requirements and performance standards to become a Top Seller. I would like to learn the criteria to be able to be sponsored by Ebay which has a higher visibility and expose to more customers. 

All these applications can be used as connections to people and businesses and even more. Advantage effects on the business is the brand building, sales and customers engagement effectively usage of social media. Using website and social media sites increases in awareness and inquiries, relate with the customers and acquire new customers to reach a global scale of demand will need media promotion will have positive impact on business success the internet. Technology and social media can help small businesses to get popular and make partnerships with others effectively with customers on a global social which will provide new opportunities for sale and growth and which will put us on a higher level of digital marketing making it easier to conduct business. Introduces the brand to potential future customers and makes the business grow much faster with us business advertising the business using that to grabs the attention of others and grow the brand. Being aware of business on social media platforms is important for communication, conversing, mentioning and tagging others effectively.


CONCLUSION:
All business can use technology to improve their services or products as well to cut down costs by saving customers online, using technology you can also make research on the factories and know what you customers what and can easily get the best information to the business knowledge that will help you to know which services or products to give to the customers and increase production. For the example, using Amazon Customers always use their type of information and facts that customers needs. One can use technology to get to manufacturing products and locating your materials and stock for the business. You can use computer to design or create logo and also cut labour costs, using technology promotes the brand by using the internet to reach consumers online. Facebook is used to reach the consumers through advertising basing on their consumers interests and to entice peoples desires and interests for your products and services. Google Search Engine gives you more sales because everyone uses Google searching for services and products. PayPal uses electronic funds to transfer monies at point of sales to make payment systems easier and faster for online business services. It saves time and money for businesses, using cell phones, email and text massaging as it’s easier to contact your customers, getting quicker response times and sharing information across your business partners. Using technology helps to secure your business data information this cloud hosting devices a very good for business data or you can put the data on external hard-diver. All over the world technology is helping businesses you can make more money on  the produce  at it results and customers demand and relationships of a business.
 


Book References 

Stella Cottrell, (2008) “The Students Skills Handbook” NYC, USA, Palgrave Macmillan
Colin Barrow  (2011) “Starting a Running a Business All-in-One For Dummies”  U.K. John Wiley & Sons;
Bryan Greetham (2013) “How to Write Better Essay” NYC, USA, Palgrave Macmillan
Peter Morgan (2017) “The Business Students Guide to Study & Employability” Sage Publications
Andrew Maund, Paul Tinkler (2017) “Certificate in Higher Education: Skills for the Workplace” Sage Publications
Edward Blackwell, (2017)  “How to Prepare a Business Plan” Sage Publications



Internet Reference:
*Muniz 8 0’. Guinn, (2001)
*Algesheimer, R., Dholakia, U., 8 Herrmann, A. (2005) The social influence of brand community: Evidence from European car clubs.  Journal of marketing. 69(3), 19-34
*Anderson, P.H. (2005). “Relationship marketing and Brand Involvement of Professionals through Enhanced Brand Communities: Industrial marketing management 34(3), 285-297,


BMSK4003	Student Ref #1709425	2
