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[bookmark: _Toc173425848]EXECUTIVE SUMMARY
This report has explained about the innovative products which will be launched by the Tripp Ltd. The company sells suitcases, but the company is going to make some changes in their product line and want to introduce a smart suitcase for the tech-friendly customers. In the current economic situation with changing customer behaviour and increasing competition businesses are facing many challenges and they need to develop innovation and creativity for business advantage.  This report has explained about the target customers, place, business processes and competitors in an excellent way. . 
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INTRODUCTION 
Creativity refers to the activity of making new imaginations, possibilities and ideas whereas; innovation refers to the process of introduction of something unique and new into the marketplace (Lee, and et. al., 2020). The main purpose of this report is to explain about the innovative product which will be helpful to fill the gap in the marketplace. The product which is chosen for this report is Smart Suitcase which is fully integrated with smart features. The theory of Bono’s six thinking hats helped for generating more creative ideas, developing critical thinking skills and brainstorming. This method includes different points of view and increases creativity and innovations. The white hat is for data and facts, the red hat represents feelings, the black hat focuses on risks or cautions, the yellow hat is optimistic, the green hat represents creative thinking, and the blue hat manages the process. This report will also identify the potential customers, place, business model, business proposition and competitors. Furthermore, this report will also explain about e-commerce website of the innovative product as well as marketing approaches to promote brand and its products. This report will also cover the privacy and protection of data and importance of data protection. 
[bookmark: _Toc173425850]TASK 1
[bookmark: _Toc173425851]The Innovative product 
Description of innovative product and venture name 
Smart Suitcase has been selected as an innovative productive which will be highly useful for the present and future generation. Smart Suitcase was created from traditional suitcase, which was innovated with features such as Bluetooth technology, GPS locators, charging plugs, anti-theft and keyless locks (Sari, Adriano, and Budiardjo, 2023). This smart suitcase will also include the technology like weight sensors which will be helpful to prevent additional charges for overweight luggage at the airports. So, this weight sensor technology will solve the problems of the travellers especially those who prefers air transportation. Smart Suitcase will address the travel related problems like lost luggage and low battery devices. The methods of innovation that were used are combine and modify, because for the innovative product was combined traditional suitcase with new technology features and they modified it functionalities. The amalgamation of suitcase with digital innovation increases growth and development opportunities to the Tripp Ltd organisation.
Target customers 
Tripp Ltd. will use the demographic, psychographic, geographic and behavioural segmentation and target the customers accordingly. Although, the new company will target all age group, but the main target audience will be men and women of age group 18-50 who often do travelling. The new company will also target students and working person who travels for study and business purpose. The business will target people also like holidays and travelling and want hassle-free travel etc. Smart Suitcase will be available in both urban and rural areas (Aaker, and Moorman, 2023). People can order suitcases from e-commerce website. People who like tech-friendly things and invest in new and advance technology will be also targeted by the Tripp Ltd. 
Place and procedure to sell product 
Tripp Ltd. will build own e-commerce website and offer smart suitcase from online websites to the customers. The reason behind choosing the online website because nowadays, people are taking more interest to buy products from online website. Online shopping is selecting by many people because of its convenience and 24/7 accessibility. Online shopping also provides chance to the customers to get product in discount prices. E-commerce platform will also provide opportunity to the new business to reach the global market which is not possible in brick-and-mortar shop. 
Planning to sustain innovative business proposition 
Tripp Ltd. will adopt and apply the sustainable approaches and practices while doing the business. The company not only want to fulfil the needs and latest demands of the people but also want to protect the environment. If the company will use the sustainability, then it can help to attract more investors and customers which will increase the chances of success of new venture. According to survey with one hundred women and men from 20 to 50 years old 68% of respondents are willing to pay more for a smart suitcase that is environmentally friendly. Tripp Ltd. will focus on making collaboration with different suppliers and technology developers who will help to manufacture smart suitcase by providing essential materials. The company will hire talented and skilled candidates who will perform best tasks and help Tripp Ltd. to operate business effectively and successfully. The company will invest in data analytic technology to gain insights and perception of the customers for new innovative products. The company will utilise the valuable data and information for continuous improvement.  
Competitors within this area 
The company will face the competition in this area in the market because there are few companies who offer the smart suitcases. Samsonite, Horizn, Delsey and TraxPack are some luggage companies who offer the smart suitcases but all these companies of the UK. Products that are offered by these companies are highly expensive which is not possible for all customers to buy especially students. Tripp Ltd. will offer the smart suitcase at affordable price and provide great customer service (Wilson, and Iacovidou, 2023). The new business will provide extra warranty on the products and if customers find any problems in utilising smart features, then the customer representatives solve their queries as soon as possible. These things will differentiate the Tripp Ltd. from other companies. 
[bookmark: _Toc173425852]Set up of e-commerce website 
Next-Gen will mainly do their business by their e-commerce websites to meet the changing demands of the customers. The company will use the website builder which will easily create an e-commerce website for the company. The company will use Shopify which will provide a ready-made software framework. The company already has online website, but Tripp Ltd. will make separate website to sales Smart Suitcase. The development of e-commerce website involves several steps and company will follow all steps to make attractive website. Shopify will provide the drag and drop option which will make easier for the company to make website (Bang, 2023). The domain name of the e-commerce website will be tripponline.co.uk because the company will sell products in London. Tripp will focus on making attractive content and choose stunning background so that it can easily grab the attention of the users, and they will stay on website for long time. Tripp will use the in-built features and choose colours, fonts and visual details which matches brand. A home page is necessary in website which will be an entrance of the website, and it also talks about company background and products offered by the company. E-commerce website will also involve product pages, contact page, FAQ page, about page and policy pages. At last, the company website will include Google Pay and PayPal options so that customers can pay for products without any difficulties. 
Apart from own e-commerce website, the company will also use the Amazon e-commerce platform to sell the smart suitcase. The company will create business account and seller account to sell products on Amazon (Lai, and et. al., 2022). This e-commerce platform is utilised in all over the world so it will help Tripp Ltd. to reach global audience. This platform will provide lot of advertising options which will allow the company to market products to targeted audience. There are almost 2 billion websites online and approximately 252,000 websites are developed every day. It is most crucial for the Tripp to create online presence by establishing e-commerce website. Approximately 71% of businesses have online website in all over the world as of year 2023. If the company will appropriately build the e-commerce website, then it will help the Tripp Ltd. to launch this product effectively and gain success in this new business venture (Forbes, 2024). 
Content which describes about product 
[image: ]
Figure 1: Smart Suitcase
(Source: BBS Science Focus, 2024)
The smart suitcase choice from Tripp Ltd. stands out from others in the marketplace thanks to its sustainable construction. Improve your lifestyle with Tripp’s first ever smart suitcase with smart features like GPS, smart lock, anti-theft and weight sensors. Experience the ease and convenience like never before with smart this smart suitcase. It can charge mobile devices with USB cable and detachable power bank. 
Check out the Tripp website to browse different sizes and colours available including Marine Green, Sand, Black and Grey. 
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Process to promote product 
Appropriate and effective marketing strategies are most crucial for the companies especially for new businesses. The company will use the digital marketing method because it has many benefits. Tripp Ltd. will make proper budget for the different marketing activities so that marketing team can execute their plan efficiently. The company will hire the marketing expert who will support the company in marketing. The marketing team will announce new launch by digital platforms. It will help the company to convey information about new product among large number of people. 
Social media platforms 
Tripp Ltd. will utilise the different social media platforms such as Facebook, Instagram, Twitter and YouTube. The company will target the people who spend more time on social media platforms. 
Facebook – It will be used by the company to connect with the larger audience. The company will make business page on Facebook and post attractive images and short videos which will show the features of the products. It will help to increase the brand visibility. 
Instagram – It is another useful social media channel which will be utilised by the company to introduce Smart Suitcase. The company will increase the followers and turn them into buyers by posting eye-catching advertisements, posts and stories. Live chat will be also conducted on this platform to attract many users (Tuten, 2023). 
Twitter – It is also useful platform which will utilise by the new business to track the partners as well as competitors. The company will tweet about the discount offers and sales on the Twitter platform and easily grab the attention of the many users. 
YouTube – Tripp Ltd. will share videos regarding products on YouTube so that customers will know about the different features of the suitcase. It will help the company to convince the people to purchase smart suitcase. 
Paid search engine 
Tripp Ltd. will invest in paid search marketing which will allow new business to pay search engines like Google, Bing, Yahoo etc. to place their advertisements higher on SERP (search engine result page). The company will utilise the Google for paid promotion. The company will use relevant keywords while making content for online website so that when people search about related products then Google will show the website of the Tripp Ltd. on top of the SERP. It will help to boost the traffic on the website and increase sales (Erdmann, Arilla, and Ponzoa, 2022). 
Role of customer journey 
Customer journey map will play most crucial role for the new business. The company will analyse the customer journey which will facilitate to shed more light on expectations and requirements of the target audience. Customer journey map will help the company to know more about target customers. It involves five phases such as awareness, consideration, purchase, retention and advocacy (Tueanrat, Papagiannidis, and Alamanos, 2021). The analysis of the journey of the customers will assist Tripp Ltd. to understand the behaviour of customers, discover touch points to reach potential customers, analyse uncertain blocks in products, boost customer engagement and enhance customer satisfaction. 
Email marketing 
Email marketing is one of the strong marketing channels which utilises email addresses to promote products or services. Tripp Ltd. will determine the actual audience, set goals and choose suitable platform for email marketing. The company will choose the campaign types such as promotional and newsletter. After that, Tripp Ltd. will make email list and divide target audience into different groups (Paulo, Miguéis, and Pereira, 2022). The company will also use A/B testing so that if one email version of campaign will become ineffective to attract customer’s attention then the company can use other campaign. 
[bookmark: _Toc173425854]Privacy and data protection
Data Protection Act or GDPR - This act was implemented in the year 2018 by the UK’s government which was also named as the General Data Protection Regulation (or GDPR) respectively. This act regulates the ways in which the personal information of the user is utilised by the business organisations as well as government (Rawal, 2023). The main principle of fair and legal usage outlines that the personal data need to be utilised evidently for the purposes. Its accurateness and relevance underline that personal data should be correct, appropriate, and not retained elongated than essential by the businesses. In context of security, Tripp Ltd should adopt the effective measures to safeguard the safety of Smart Suitcase against the unlawful accessibility, loss, and damage. 
Privacy and Electronic Communication Regulations - Privacy and Electronic Communication Regulations (or PECR) can be termed as the United Kingdom’s execution of the EU ePrivacy instruction. It lays emphasis on the privacy rights associated with the electronic marketing as well as communications. The major aspects of this regulation consist of consent, cookies, and security. In consent, the businesses need to acquire the consent for electronic marketing such as SMS or emails. In cookies, the rules oversee the usage of cookies as well as identical technologies in the innovative product like Smart Suitcase by Tripp Ltd organisation. Whereas the security ensures the efficient data protection and safeguards the communication as well (Trepte, S., 2021). Also, PECR necessitates the businesses to offer an “opt-out” appliance for the persons who desire to decline or unsubscribe from the marketing communications. From the perspective of right to erasure, PECR upholds a person’s right to be disremembered that consist of right to appeal erasure of their own data utilised for the marketing commitments. The business like Tripp Ltd need to ensure that they obey with the right to erasure appeals punctually and firmly.  
Security and the Significance of - Secure access safeguards that only official peoples can inter-relate with the cloud providers. It averts unlawful accessibility, data breaks, and exploitation. The best practices to secure access to the cloud provider is authorisation, authentication, network segmentation, and audit logs. These practices can effectively secure the access of cloud provider. Additionally, cloud services habitually come with defaulting sets which may not orient with the business’s security necessities (Namasudra, S., 2020). Thus, regular evaluation and updating of the security configurations is essential for Tripp Ltd to launch Smart Suitcases in   the marketplace. Further, encrypting traffic in transit and at rest is a crucial measure. In in-transit, the business should encrypt data as it transfers between the devices and cloud services. And shelters it’s against overhearing and interfering throughout the transmission. On the other hand, at rest period, the encrypt data is kept in databases, file, and object storing system. It also precludes illegal access even though the physical storing system is conceded. Therefore, the brand requires frequent evaluations and obedience to best practices to secure strong cloud services. 
[bookmark: _Toc173425855]CONCLUSION 
As per above report, it can be concluded that it is most crucial for the entrepreneurs and business organisations to focus on introducing innovative products which not only help to increase earn profits but also fulfil the customer demands and develop society. This report has identified the unique and innovative product such as Smart Suitcase. Also, the report has explained about the customers, competitors, place and many more related to business. Moreover, it has discussed about the setup of the e-commerce website where Tripp Ltd. will sell their products to fulfil the demands of both urban and rural people. This report has described that the company will use the online marketing for promotion of the products. Furthermore, Tripp Ltd. will highly focus on safety and protection of data and confidential information of the business, investors, customers and other stakeholders. 
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The differentiation strategy and marketing strategy will be also articulated in this presentation. It will also demonstrate privacy protection and self-reflection respectively. 
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Tripp Ltd already sells soft and hard suitcases and desire to launch Smart Suitcase as well. Traditional suitcases dearth the features which serves the developing routine and preferences of the modern travellers. They also lack smart features, cutting-edge functionalities, and connectivity. In this context, the Smart Suitcase has the assimilated technology to improve the accessibility, security, and style of the travellers. It possesses the features like keyless locks, Bluetooth technology, GPS locators or real time tracker, charging plugs, and digital scale. These features facilitate immediacy alerts and smooth communication with the smart phones effectively. The amalgamation of the Smart Suitcase with digital analytics and incessant innovation can further offer growth and development opportunities to the Tripp Ltd organisation. Smart suitcases link the market gap by proposing tech-savvy characteristics and connectivity by serving the lifestyle desires of travellers. 
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Market synopsis: These features offer a great market opportunity to the Tripp Ltd organisation to flourish in the luggage industry. However, there are certain challenges like high manufacturing expenses, data protection concerns, and many more. Yet it can be addressed by following some standards and regulations efficiently.  
Competitive landscape: Also, the already established players in this industry offer the options of personalisation, sustainability, and many more. These brands are permitting the consumers to select colours, materials, as well as add-ons for a tailored shopping experience. Thus, competitive landscape is dynamic with new entrants arriving and prevailing ones developing.  
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Competition strategy: They can also differentiate the innovative product, which is Smart Suitcases by providing exceptional features, higher quality, as well as innovative designs. The further explanation of differentiation strategy is described below.
Differentiation strategy: High-quality resources, long-lasting construction, and smooth designs can also set the Smart Suitcases apart from their rivals. These features or functionalities can also upsurge the user travel experience by building the consumer loyalty. This product can attract the tech-savvy travellers which appreciate suitability and innovation (Hossain, 2023). By doing this, the brand Tripp Ltd. can differentiate itself from its competitors by generating the robust brand recognition. Through this, the organisation will continue to develop and remain consumer-centric positively. 
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Tripp Ltd can also utilise influencer marketing to team up with the travel influencers and tech devotee. They can also create their website as it is essential for exhibiting the Smart Suitcase features optimistically. It can serve as an online exemplification of the business (Li, F., 2021). To promote and market this innovative product, the business can showcase the Smart Suitcase at the travel exhibition and technical conferences. Although, the efficacy of these marketing tactics hinge on the target audience, brand’s financial plan, as well as their whole marketing goals and objectives simultaneously. The brand like Tripp Ltd can amend and refine their marketing strategy in accordance with the real time performance metrics of the social media platforms, their inclusive website, and influencer marketing.  
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Even though the Smart Suitcases provide convenience as well as innovative functionalities, it is essential for the business to safeguard the user privacy as well as data protection in an effective and efficient manner. In this context, the resilient security actions, transparency, along with the means of user consciousness are considered as the main facets to a fruitful and reliable smart or digital luggage experience concurrently. Smart Suitcases gather and practice the data associated with the location, procedure patterns, as well as user preferences. Thus, the brand needs to prioritise the data privacy and protection effectually. Also, the users of the Smart Suitcases need to be conscious of the product’s battery safety guidelines and should adopt them to alleviate any problem in the duration of air travel. 
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I learnt that these features in the suitcases decrease stress of luggage during transit and streamline the travel successfully. In addition to this, I acquire the knowledge that the brands which innovate and offer value to their users obtain customer loyalty significantly. In terms of benefits, this module developed my practical skills as I proactively engaged with the topic of development of creativity and innovation for the purpose of business advantage. I will be able to perform this type of assignments in my prospects more effectively. This module offered me an opportunity to pertain my knowledge that aids me to strengthen what I have learned. It also developed my critical thinking abilities as this module or assignment necessitates me to think critically. 
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The presentation also evaluated the marketing as well as differentiation strategy of the Smart Suitcase in an effective manner. Lastly, it elucidated data protection measures and self-reflection of own learning. 
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INTRODUCTION



The technological product innovation refers to the innovation which includes the execution of

technologically new products effectively (Blichfeldt, 2021).



The presentation will illustrate about the innovative product namely Smart Suitcase for the

organisation Tripp Ltd UK.



It will describe the summary of the product along with its market and competitive analysis.
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The technological product innovation refers to the innovation which includes the execution of technologically new products effectively (Blichfeldt, 2021). 

The presentation will illustrate about the innovative product namely Smart Suitcase for the organisation Tripp Ltd UK. 

It will describe the summary of the product along with its market and competitive analysis. 









The differentiation strategy and marketing strategy will be also articulated in this presentation. It will also demonstrate privacy protection and self-reflection respectively. 
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Proposed Solution



Market gap can be understood as the existing consumer needs that is unfulfilled by the prevailing

products.



In other words, it means an opportunity to provide something which the consumers need but the

current companies are not offering the same (Herhausen, 2020).



However, the proposed solution or innovative product like Smart Suitcase by Tripp Ltd can

effectually address the numerous market gaps in the travel and luggage industry.
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Market gap can be understood as the existing consumer needs that is unfulfilled by the prevailing products. 

In other words, it means an opportunity to provide something which the consumers need but the current companies are not offering the same (Herhausen, 2020). 

However, the proposed solution or innovative product like Smart Suitcase by Tripp Ltd can effectually address the numerous market gaps in the travel and luggage industry.







Tripp Ltd already sells soft and hard suitcases and desire to launch Smart Suitcase as well. Traditional suitcases dearth the features which serves the developing routine and preferences of the modern travellers. They also lacks smart features, cutting-edge functionalities, and connectivity. In this context, the Smart Suitcase have the assimilated technology in order to improve the accessibility, security, and style of the travellers. It possess the features like keyless locks, Bluetooth technology, GPS locators or real time tracker, charging plugs, and digital scale. These features facilitate immediacy alerts and smooth communication with the smartphones effectively. The amalgamation of the Smart Suitcase with digital analytics and incessant innovation can further offer growth and development opportunities to the Tripp Ltd organisation. Smart suitcases link the market gap by proposing tech-savvy characteristics and connectivity by serving the lifestyle desires of travellers. 
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Market and Competitive Analysis



Market synopsis: The Smart Suitcase can witness noteworthy growth in its relevant marketplace

because of the shifts in customer lifestyle, augmented international travel, as well as technological

progressions. It possess the tech-savvy features which can be activated through the smartphones.



Competitive landscape: There are several established players in the luggage industry who covers

the major dominance in this market place (Arora, 2020). New entrants are influencing the challenges

related to the COVID-19 and Brexit in the United Kingdom’s market place in order to innovate and

become accustomed quickly.
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Market synopsis: These features offer a great market opportunity to the Tripp Ltd organisation to flourish in the luggage industry. However, there are certain challenges like high manufacturing expenses, data protection concerns, and many more. Yet it can be addressed by following some standards and regulations efficiently.  

Competitive landscape: Also, the already established players in this industry offers the options of personalisation, sustainability, and many more. These brands are permitting the consumers to select colours, materials, as well as add-ons for a tailored shopping experience. Thus, competitive landscape is dynamic with new entrants arriving and prevailing ones developing.  
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Summary of the Innovative Product



Business Canvas Model

Key partners

Tech corporations:

For GPS locators,

connectivity, and

app advancement.

Logistics suppliers:

For shipping and

delivery.

Retailers: For

dispensing the

product.

Key activities

Research &

development: For

enhancing the

features and safety

of Smart Suitcase.

Marketing & sales:

For supporting the

product (Jin, 2022).

Production: For

manufacturing the

Smart Suitcases.

Value proposition

Accessibility: In

location tracking,

mechanical

suitcases locking,

as well as real-time

warnings.

Style: For

conjoining the

functionality of the

product with

popular designs.

Customer

relationships

Self-service: For

customer

arrangements

and managing

their smart

suitcases

effectively.

Community:

Appealing the

users through

social media

platforms and

loyalty agendas.

Customer

segments

Common

travellers:

Persons who

travel frequently

for work

purposes or

leisureliness.

Fashion-driven

travellers: As

they pursue

fashionable

luggage with

the smart

features.
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Summary of the Innovative Product

Business Canvas Model

		Key partners
Tech corporations: For GPS locators, connectivity, and app advancement. 
Logistics suppliers: For shipping and delivery.
Retailers: For dispensing the product. 		Key activities
Research & development: For enhancing the features and safety of Smart Suitcase.
Marketing & sales: For supporting the product (Jin, 2022). 
Production: For manufacturing the Smart Suitcases. 		Value proposition
Accessibility: In location tracking, mechanical suitcases locking, as well as real-time warnings. 
Style: For conjoining the functionality of the product with popular designs. 		Customer relationships
Self-service: For customer arrangements and managing their smart suitcases effectively.
Community: Appealing the users through social media platforms and loyalty agendas. 		Customer segments
Common travellers: Persons who travel frequently for work purposes or leisureliness.
Fashion-driven travellers: As they pursue fashionable luggage with the smart features. 
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Continue…

Key resources

Suppliers for machineries and

other equipment’s. And servers,

databases, plus connectivity

mechanisms.

Channels

E-commerce websites as well

as other online retail apps.

Also, company’s internet site

and proceedings.

Cost structure

Production costs: For resources, labour,

and other equipment’s.

Marketing costs: For advertisements and

promotions.

Technology capitalisation: For software

development and upkeep.

Revenue streams

Partnerships: Through the collaborations with air companies and

travel organisations.

Product sales: By retailing the Smart Suitcases.

Subscription models: For example, prolonged guarantee and

cutting-edge tracking.
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		Key resources
Suppliers for machineries and other equipment’s. And servers, databases, plus connectivity mechanisms. 
 				Channels
E-commerce websites as well as other online retail apps. Also, company’s internet site and proceedings. 				 

		Cost structure
Production costs: For resources, labour, and other equipment’s.
Marketing costs: For advertisements and promotions. 
Technology capitalisation: For software development and upkeep. 				Revenue streams
Partnerships: Through the collaborations with air companies and travel organisations.
Product sales: By retailing the Smart Suitcases.
Subscription models: For example, prolonged guarantee and cutting-edge tracking.				
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Competition and Differentiation Strategy



Competition strategy: Tripp Ltd organisation can adopt the competitive strategy of cost

leadership and differentiation in an effectual way. The organisation can emphasis on the cost

leadership by providing the Smart Suitcases at competitive prices (Kornelius, 2020).



Differentiation strategy: This strategy can employ exceptional features, effective quality and

design, seamless consumer experience, target audience, and brand recognition. Smart

Suitcases can differentiate itself by its affordability and incorporating cutting-edge technology

like real-time tracking, immediacy alerts, and many more via smartphones.
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Competition strategy: Tripp Ltd organisation can adopt the competitive strategy of cost leadership and differentiation in an effectual way. The organisation can emphasis on the cost leadership by providing the Smart Suitcases at competitive prices (Kornelius, 2020). 

Differentiation strategy: This strategy can employ exceptional features, effective quality and design, seamless consumer experience, target audience, and brand recognition. Smart Suitcases can differentiate itself by its affordability and incorporating cutting-edge technology like real-time tracking, immediacy alerts, and many more via smartphones. 







Competition strategy: They can also differentiate the innovative product which is Smart Suitcases by providing exceptional features, higher quality, as well as innovative designs. The further explanation of differentiation strategy are described below.

Differentiation strategy: High-quality resources, long-lasting construction, and smooth designs can also set the Smart Suitcases apart from their rivals. These features or functionalities can also upsurge the user travel experience by building the consumer loyalty. This product can attract the tech-savvy travellers which appreciate suitability and innovation (Hossain, 2023). By doing this, the brand like Tripp Ltd can definitely differentiate itself from its competitors by generating the robust brand recognition. Through this, the organisation will continue to develop and remain consumer-centric positively. 
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Marketing Strategy



As an online retail business, Tripp Ltd can use

digital marketing channels and tactics as the

marketing strategy for marketing their Smart

Suitcases.



They can use the already established social

media channels such as Facebook, Twitter,

and Instagram in order to involve with the

prospective audience.



They can share the product updates, targeted

ads, and lifestyle biography regarding the

travel and accessibility with the Smart

Suitcases.
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Marketing Strategy


As an online retail business, Tripp Ltd can use digital marketing channels and tactics as the marketing strategy for marketing their Smart Suitcases. 

They can use the already established social media channels such as Facebook, Twitter, and Instagram in order to involve with the prospective audience. 

They can share the product updates, targeted ads, and lifestyle biography regarding the travel and accessibility with the Smart Suitcases. 







Tripp Ltd can also utilise influencer marketing to team up with the travel influencers and tech devotee. They can also create their website as it is essential for exhibiting the Smart Suitcase features optimistically. It can serves as an online exemplification of the business (Li, F., 2021). To promote and market this innovative product, the business can showcase the Smart Suitcase at the travel exhibition and technical conferences. Although, the efficacy of these marketing tactics hinge on the particular target audience, brand’s financial plan, as well as their whole marketing goals and objectives simultaneously. The brand like Tripp Ltd can amend and refine their marketing strategy in accordance with the real time performance metrics of the social media platforms, their inclusive website, and influencer marketing.  
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Privacy and Data Protection



Firstly, while involving the innovative product

which is Smart Suitcase in to appropriate market

place, the brand need to obey the government

regulation of the Data Protection Act.



The Data Protection Act, 2018 is the United

Kingdom’s execution of the General Data

Protection Regulation (or GDPR).



The major principles under this act consist of the

just and legal utilisation of the personal data,

security, accurateness and relevance of the data

(Lee, 2021).
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Privacy and Data Protection

Firstly, while involving the innovative product which is Smart Suitcase in to appropriate market place, the brand need to obey the government regulation of the Data Protection Act. 

The Data Protection Act, 2018 is the United Kingdom’s execution of the General Data Protection Regulation (or GDPR). 

The major principles under this act consist of the just and legal utilisation of the personal data, security, accurateness and relevance of the data (Lee, 2021). 







Despite the fact that the Smart Suitcases provide convenience as well as innovative functionalities, it is essential for the business to safeguard the user privacy as well as data protection in an effective and efficient manner. In this context, the resilient security actions, transparency, along with the means of user consciousness are considered as the main facets to a fruitful and reliable smart or digital luggage experience concurrently. Smart Suitcases gather and practice the data associated with the location, procedure patterns, as well as user preferences. Thus, the brand need to prioritise the data privacy and protection effectually. Also, the users of the Smart Suitcases need to be conscious of the product’s battery safety guidelines and should adopt them to alleviate any problem in the duration of air travel. 
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Self-Reflection



This module helped me to gain the understanding of the technical advancements in the

innovative product namely Smart Suitcases.



I got to know that the Smart Suitcases can contain the integration of the cutting-edge

technology.



These comprises of the features like GPS locator, keyless locks, digital scale, Bluetooth

technology, charging plugs, and many other functionalities concurrently.


Microsoft_PowerPoint_Slide10.sldx
Self-Reflection


This module helped me to gain the understanding of the technical advancements in the innovative product namely Smart Suitcases. 

I got to know that the Smart Suitcases can contain the integration of the cutting-edge technology. 

These comprises of the features like GPS locator, keyless locks, digital scale, Bluetooth technology, charging plugs, and many other functionalities concurrently. 







I learnt that these features in the suitcases decrease stress of luggage during transit and streamline the travel successfully. In addition to this, I acquire the knowledge that the brands which innovate and offer value to their users obtain customer loyalty significantly. In terms of benefits, this module developed my practical skills as I proactively engaged with the topic of development of creativity and innovation for the purpose of business advantage. I will be able to perform this type of assignments in my future prospects more effectively. This module offered me an opportunity to pertain my knowledge that aids me to strengthen what I have learned. It also developed my critical thinking abilities as this module or assignment necessitates me to think critically. 
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CONCLUSION 



The presentation concluded about the innovative product such as Smart Suitcase which

was an idea of the Tripp Ltd organisation.



It also highlighted the market and competitive analysis of this product.



The summary of the product portrayed its various benefits or features like keyless locks,

Bluetooth technology, and many more.
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CONCLUSION 

The presentation concluded about the innovative product such as Smart Suitcase which was an idea of the Tripp Ltd organisation. 

It also highlighted the market and competitive analysis of this product. 

The summary of the product portrayed its various benefits or features like keyless locks, Bluetooth technology, and many more. 







The presentation also evaluated the marketing as well as differentiation strategy of the Smart Suitcase in an effective manner. Lastly, it elucidated data protection measures and self-reflection of own learning. 
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