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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	
Question 1a - How quickly and easily does the website load? 

	Answer: 
The website loads quickly with minimal delays, even when navigating between sections or booking pages. Even with images, animations, and videos, it is also responsive, showing that the company has optimised it well for performance and convenience.


	
Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: 
It contains many subpages (Games, Parties, Offers, etc.) accessible via a clear top menu and dropdown navigation. There are two rows of subsections the first row contains five sub options with several dropdown navigations, including a ‘book’ subsection. The section row has seven sub-pages which includes a section for Christmas offers. The first row seems to act as the main ‘booking’ tabs, including includes a corporate booking section. 


	
Question 1c - Can a customer make a booking via the webpage? 

	Answer: 
Yes, customers can easily make online bookings through the “Book Now” button. On the home page there are two options that you can click on directly to ‘Book Now’. The process is straightforward and takes only a few steps, helping customers confirm their bowling sessions easily from any device.


	
Question 1d - What improvements could be made to the usability of the website?

	Answer: 
The website works well overall, but adding a visible search bar and simplifying the dropdown menus would really help. These changes could make navigation smoother, especially for first-time visitors trying to find information quickly.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	
Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer:
The website looks bright, fun, and really inviting, perfect for families and groups. The colours, fonts, and images all work together to create a cheerful, playful feel. On a mobile phone, everything still works well and is easy to navigate, though it feels a bit more compact than on a computer. Overall, it’s visually appealing and easy to use on any device, making the experience enjoyable from start to finish.

	
Question 2b -  How does the website use imagery, video and colour? 

	Answer:
Uses vibrant imagery, promotional videos, and bold colours that promotes fun and excitement. The images highlight family enjoyment and group activities, promoting its cheerful personality and encouraging visitors to book a game. The site is also updated regularly—when reviewed a few weeks ago, it featured a Halloween theme, which has now been replaced with a festive Christmas design. 

	
Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer:
The Hollywood Bowl website doesn’t currently feature a live chat or instant messaging tool, which slightly limits quick communication for customers. Instead, visitors can fill out an online enquiry form or call their local branch for assistance. While these methods work, they can be slower for people who just want simple information about prices, bookings, or availability. Adding a live chat or AI-powered assistant would make the experience more interactive and convenient. It would allow users to get instant answers, improving customer satisfaction and helping the company handle enquiries more efficiently.


	
Question 2d – How effective are the social media links on the website?

	Answer: 
The social media links on the Hollywood Bowl website are easy to find and open quickly, connecting visitors to Instagram, Facebook, and TikTok. They showcase promotions, special offers, events, and fun activities, giving users a good sense of the company’s personality. These links make it simple for customers to follow updates, engage with the brand, and share experiences. Overall, they help strengthen the company’s online presence and encourage interaction with their audience.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	
Question 3a - How are the services offered by the company made clear to customers?

	Answer:
Each service is clearly shown through organised menus and brief, helpful descriptions on the website. Visitors can easily identify bowling, parties, food options, and deals without confusion, making the site straightforward and customer-friendly throughout.

	
Question 3b - How are customer reviews made available? Are these up to date? 

	Answer:
Customer reviews are linked through Google and TripAdvisor; they are recent and positive. The site also encourages feedback, which helps new customers feel confident in the quality and reliability of Hollywood Bowl’s service.

	
Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: 
The website presents Hollywood Bowl as fun and high-quality through professional images, a clean layout, and clear branding. Each section is thoughtfully designed, showing activities, food, and party options. According to Kotler, Armstrong, and Opresnik (2018), clear communication of product quality and benefits helps build customer trust and perceived value. I would recommend it to friends or family because it offers a wide range of entertainment in a welcoming, safe environment, making it enjoyable for all ages and showing that the company cares about customer experience.

	
Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer:
Prices are shown during the booking process and vary depending on location and time, which feels reasonable. Although prices aren’t listed upfront, I think this approach makes sense because each centre has different costs. Overall, the prices match the fun, family-friendly quality and service Hollywood Bowl offers.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling near me

	
	2. Ten pin bowling UK


	
	3. Family bowling deals


	
Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: 
Yes, in short, the above keywords are common searches that accurately reflect the main services and entertainment Hollywood Bowl provides. The Hollywood Bowl website appears near the top of Google search results. Its strong online presence, regular updates, and clear branding make it very easy for customers to find and access quickly.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	
Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are still really important for businesses in the UK today. They act as a central hub where customers can find all the information they need, like services, prices, locations, and special offers, all in one place. A good website also shows how professional and builds trust, something I think social media can’t fully do. Social media mostly directs people to the website, so having a good website helps. It makes it easy for people to book, contact, or get answers quickly. Even though social media and apps are popular, a website is often the first impression for new customers, so having a clear, well-designed site is essential for keeping customers informed and engaged.

	
Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: 
I would suggest that Hollywood Bowl develop a dedicated mobile app. An app would make it much easier for customers to check availability, browse special offers, and book bowling sessions or party packages quickly from their phones. It could also send push notifications about upcoming promotions, seasonal events, or last-minute deals, keeping users engaged. Having an app would make the booking process more convenient and accessible, especially for families or groups on the go. It could even include loyalty rewards or account management features, encouraging repeat visits. Overall, an app would enhance the customer experience, improve engagement, and likely increase bookings, while keeping the brand modern and competitive.
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