Job Advert Comparison
To explore employability within the beauty industry, two job advertisements were analyses: a Beauty Marketing Executive role and a Brand Marketing Assistant (Cosmetics) role. Both roles operate within the competitive beauty sector, where branding, customer engagement, and digital presence are essential for success.
The Beauty Marketing Executive role requires skills such as digital marketing expertise, social media management, content creation, and knowledge of current beauty trends. It also highlighted the importance of data analysis, campaign planning, and an understanding of target audiences within the cosmetics market.
Similarly, the Brand Marketing Assistant role emphasised skills in communication, teamwork, creativity, and brand awareness. The role also required knowledge of influencer marketing, product promotion strategies, and market research. Additionally, attention to detail and organisational skills was identified as important for supporting marketing campaigns.
When comparing the two job adverts, several common skills and knowledge areas were identified.
 These include:
1. Strong communication skills 
2. Creativity and innovation 
3. Knowledge of beauty trends and consumer behaviour 
4. Digital marketing and social media skills 
5. Teamwork and collaboration 

One key shared skill is creativity. Creativity is particularly important in the beauty and marketing industry because brands must constantly develop new and engaging ways to attract customers. The beauty industry is highly visual and trend-driven, requiring marketers to produce innovative campaigns that stand out in a saturated market.
For example, creative content is essential for social media platforms such as Instagram and TikTok, where visual appeal and originality directly influence customer engagement. A lack of creativity could result in ineffective campaigns and reduced brand visibility.
In conclusion, the comparison of job adverts demonstrates that while technical skills such as digital marketing are important, transferable skills like creativity, communication, and teamwork are equally essential. Among these, creativity is a key driver of success in the beauty marketing industry, as it enables professionals to develop unique campaigns and connect with consumers effectively.





Self-Assessment and Evidence of Readiness 
To evaluate my readiness for a career in beauty marketing, I conducted a reflective self-assessment using a SWOT analysis framework. This helped me identify my strengths, weaknesses, opportunities, and threats in relation to my career goals.

1. Strengths
One of my main strengths is my creativity, which is highly relevant to the beauty marketing industry. I enjoy creating visual content and developing ideas for campaigns, which align with the demands of the sector. Through academic projects and personal interests, I have developed an understanding of how to present ideas in an engaging and visually appealing way.
Another key strength is my communication skills. I am able to express my ideas clearly both in writing and verbally, which is essential for marketing roles that involve collaboration and presenting concepts. Additionally, I have good organisational skills, allowing me to manage tasks effectively and meet deadlines.

2. Weaknesses
Despite these strengths, I have identified areas for improvement. One weakness is my limited practical experience within the beauty industry. Although I have theoretical knowledge, I have not yet gained significant hands-on experience in a professional marketing role.
Another weakness is my confidence when presenting ideas in professional settings. While I can communicate effectively, I sometimes feel nervous when presenting to larger groups or unfamiliar audiences.

3. Opportunities
There are many opportunities available to support my development. The beauty industry is rapidly growing, particularly in digital marketing and influencer collaborations. Social media platforms provide opportunities to build a personal portfolio by creating and sharing content related to beauty and marketing.
Additionally, internships, part-time roles, and online courses offer valuable ways to gain experience and develop industry-specific skills. University resources such as career services and networking events also provide support in connecting with employers.

4. Threats
One of the main threats is the high level of competition within the beauty industry. Many candidates have similar qualifications and experience, making it challenging to stand out. Furthermore, trends in the beauty industry change quickly, meaning that skills and knowledge must be continuously updated.


Evidence of Readiness for Employability
My academic experience has provided me with a strong foundation in marketing principles, including consumer behavior, branding, and digital marketing strategies. I have successfully completed coursework that requires research, analysis, and creative thinking.
In addition, I have participated in group projects where I contributed to campaign ideas and presentations. These experiences have helped me develop teamwork and communication skills. For example, I worked collaboratively with peers to design a marketing campaign, where I was responsible for creating visual content and presenting ideas.
I have also taken steps to build my skills independently by engaging with beauty-related content on social media and observing current trends. This has helped me develop an awareness of what attracts audiences and how brands engage with consumers.
Furthermore, I have received positive feedback from tutors and peers, particularly regarding my creativity and ability to contribute ideas. This feedback supports my confidence in my strengths and highlights my potential for a career in beauty marketing.
In conclusion, while I have developed relevant skills and knowledge, I recognise the need to gain more practical experience and improve my confidence. By addressing these areas, I can enhance my employability and prepare for a successful career in the beauty marketing industry.




Employment Goals and Personal Development Plan 

Employment Goals
Based on my self-assessment, my short-term goal is to gain practical experience in the beauty industry by securing an internship, part-time role, or freelance opportunity in beauty marketing. This is important as it will allow me to apply my knowledge in a real-world context and develop industry-specific skills.
My long-term goal is to become a Beauty Marketing Manager or Brand Manager within a well-established cosmetics company. This aligns with my passion for creativity and my interest in developing marketing strategies that influence consumer behavior.


Personal Development Plan
To achieve these goals, I have created a structured personal development plan.
Firstly, I will focus on gaining practical experience by applying for internships and entry-level roles within the next six months. I will also create a portfolio showcasing my creative work, such as social media content and campaign ideas.
Secondly, to improve my confidence, I will actively seek opportunities to present my ideas, both in academic settings and through personal projects. I will aim to practice public speaking regularly to build confidence over time.
Thirdly, I will enhance my technical skills by completing online courses in digital marketing and social media management. I plan to complete at least two courses within the next year.
Progress will be measured through achieving specific milestones, such as securing work experience, building a portfolio, and receiving feedback on my performance. Regular reflection will help me track my development and make necessary improvements.
In conclusion, this plan provides a clear pathway for improving my skills and achieving my career goals within the beauty marketing industry.



