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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:
Eden Spa Harborne homepage loads within two seconds, it’s very quick with a dark olive-green flower background and soothing picture, it is also efficient on desktop devices and mobile devices as soon as you click on the website. Although this might affect some users with a bad connection, the main page of the website is very user friendly and simple with a unique background to catch the customer's eye; this makes it easier for a first-time customer visiting and navigating through the easy website.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:
Yes, the website contains various sub-pages like ‘’Home,’’ “The Spa,” “Treatments,” and “Contact.” Navigation is supported by a top menu bar that remains consistent across all pages. This allows users to easily move between sections and locate information relevant to them without confusion. It’s easy to use and helps customers move around without confusion. Every page is easy to identify and naturally leads to the next. Users can easily find information about treatments or contact details. The ease of navigation makes the website more accessible and enjoyable.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
The customers are not able to make a booking online, booking appointments through the website is not possible, as there is no integrated booking system. Appointments can only be made by calling or emailing, which might discourage users who prefer digital options. Not having a “Book Now” feature could negatively impact user experience, especially when instant online booking is a standard expectation in the industry. Introducing an online booking form would not only save time for both staff and users but also modernise the site in line with customer expectations.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Allowing customers to book appointments through an online system would enhance usability by reducing the need for phone calls or emails. This change would increase convenience and meet the expectations of modern users; the lack of this feature may lead customers to choose another spa. However, users on mobile devices may experience layout problems, including awkward spacing and misaligned content, which can impact usability. Also, they could change the writing style font which will make it easier for users to see and read.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The design of the website is both simple and refined, with calming colours that enhance the overall sense of peace and relaxation. When viewed on a desktop, the design appears tidy, structured, and visually appealing. On mobile, the overall design is effective, but there are minor issues with how some banners and images are displayed. Although the impact is minimal, the mobile layout could be improved for a smoother experience. Overall, the site creates a soothing impression that reflects the calming nature of a spa.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: 
The site features gentle imagery and natural tones such as olive green and beige, which help establish a peaceful and inviting mood. Visually appealing images of the spa environment and services help create a strong impression of the relaxing experience customers can expect. However, there is no video content present on the site currently. Short videos could improve user interaction, deliver a more vivid experience, and help establish credibility by showcasing the spa’s atmosphere more thoroughly.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
There is no live chat or online messaging tool available on the Eden Spa Harborne website. The absence of an online chat tool slows down response times and limits the ability for visitors to promptly inquire about services. A built-in chat feature would facilitate instant communication, enrich user satisfaction, and may lead to an increase in appointments. Without live chat, users are limited to contacting the spa via phone or email, potentially resulting in slower responses and less convenience.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media links are present on the Eden Spa Harborne site but are not prominently displayed, which could limit their impact. The icons are included but are small and located at the bottom of the page, causing them to be overlooked. Making the social media links more visible and connecting to regularly updated platforms could boost customer interaction and keep users informed about promotions and news. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website of Eden Spa Harborne provides a comprehensive list of treatments, such as facials, manicures, pedicures, various massages, full-body therapies, and waxing. Each service is clearly named and priced, with examples like the £45 “Age Smart Facial” and £40 “Swedish Massage,” allowing customers to easily understand the options and pricing. The organised display allows users to quickly review services and make informed decisions about their treatments.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews and testimonials are not prominently displayed on the Eden Spa Harborne website, with no specific section for feedback. This lack of visible reviews makes it difficult for visitors to evaluate customer satisfaction and service quality. Moreover, the absence of recent updates may reduce trustworthiness. Implementing a section for fresh reviews or using third-party review integrations would build trust, improve transparency, and help clients feel more assured. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
With a minimalist design, soothing images, and thorough descriptions of each service, the Eden Spa Harborne site gives a professional and high-end impression. Featuring trusted skincare brands like Dermalogica enhances the spa’s credibility and reinforces its commitment to professional-quality treatments. The variety of services available, including specialist facials and therapeutic massages, suggests a comprehensive and professional approach. I’d confidently recommend this spa to friends or family because of its calming atmosphere, polished presentation, and the wide range of personalised treatments it offers. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The Eden Spa Harborne website provides clear pricing next to each treatment, making costs easy to understand. This clear pricing structure helps customers make informed decisions before committing to a treatment. The cost of services reflects good value, matching industry expectations while also factoring in premium products and a diverse range of offerings. The visible pricing policy highlights the spa’s focus on honest communication and quality service, complementing the site’s overall professionalism. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Spas Birmingham

	
	2.massges Birmingham

	
	3. spa treatment Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The website for Eden Spa Harborne often fails to appear among the top ten results when searching with these keywords. This reflects that the website’s online presence is not as strong as its competitors’. Focused improvements in SEO and marketing, combined with a more efficient website, could boost rankings and draw in more customers. 



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:
 Websites continue to play a vital role in UK businesses by serving as the main source of information and brand representation. Although social media and apps are popular, websites provide a stable platform for businesses to present their services, pricing, and contact information clearly and professionally. Moreover, websites increase online discoverability through search engines, attracting more visitors. For service-based companies like Eden Spa Harborne, they build trust by providing essential details that customers seek before booking. Therefore, websites continue to be essential for marketing, sales, and customer support in today’s digital landscape (Chaffey, 2022). 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Introducing an online booking system on the Eden Spa Harborne website would streamline the appointment process. By enabling direct online booking, customers would enjoy easier access to scheduling without having to contact the spa by phone or email. With the growing demand for immediate online services, adding this feature would update the website and enhance the overall user experience. Making booking faster and easier would likely raise the number of appointments, helping both customers and employees manage bookings more smoothly (Johnson, 2021). 
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