
Employing Diversity and Inclusion in 

Marketing Storage Space to the Big Apple 
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Brand Differentiation and Product Positioning: 
Location
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Audience Awareness, Macro-Level Environments, & 
Product Positioning: Religion and Secularism
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Market Segmentation & Relationship Marketing: 
LGBTQ+ Communities and Allies
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The Hooked Model: Marketing New York’s 
Tale of Two Cities
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B2B Marketing: Marketing for Female Empowerment
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Recommendation 1: Anticipate Changes in 
Consumer Behavior Stemming from 
Demographic Shifts 
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Recommendation 2: Prepare for the Future by Engaging in Multichannel 
Marketing and Integrating Online with Brick- and-Mortar
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Recommendation 3: Integrate Diversity and Inclusion Practitioners 
in Cross-functional Teams with Marketers 
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