          In November 2020, 29% of people aged between 13 and 19 years old said that they “sometimes” felt alone, or “often” (Mental Health Foundation, 2022); 59% also felt that they didn’t have someone to talk to “sometimes” or “often” (Mental Health Foundation, 2022).  Looking at these statistics its clear to see that loneliness is a severe problem for young people.  Youth clubs are extremely important places for young people as they “provide a sense of belonging, a safe space, and the opportunity for some of the most vulnerable young people, to enjoy being young” (YMCA, 2022). Even though there are youth clubs out there, 2,579 in England alone (SmartScrapers, 2023), and over 500,00+ youth volunteers and workers across the UK (UK Youth, 2020), do young people know that they are there and where they can go?  
         When doing Social Marketing, the 4p’s created by Jeremy McCarthy in 1964,need to be considered in order to be successful (Shore, 2023). These are Product, Price, Place and Promotion. The product would be the Youth Club, which would be an adaptation to a service that already exists, such as a school club, which would support and facilitate behaviour change.  The price would be a safe space for vulnerable young people that lack support.  Llanelli would be the place, specifically near the town centre, in order to make it more accessible for people. It would also be as homely as possible in order to make people feel safe and included. Social Media would be used for the promotion as it would be accessible for young people, meaning they would be aware of it.
         When engaging in marketing there are a few things that need to be considered in order to know the most effective way to promote a product.  There are four main segmentations to consider, which is the process of dividing the market into groups of consumers who respond in a similar way (Tarverm 2023); geographic, demographic, behavioural and psychographic.  This is how an audience would be sparated. 
          Geographic is an extremely important aspect to analyse in order to decide on the most effective social marketing; this will include their location, region, urban or rural, and classification (Shore, 2023).   Possible effective ways of marketing an urban area is to use outdoor advertising, launching a targeting Social Media campaign to get involved (Creatives, 2021).  By using social media it allows the marketer to effectively target a specific locations (Creatives, 2021).  An example of this is Facebook; this allows the marketer to have a page to market the youth clubs, but the pages could also be included in Facebook groups.  Each area within the UK, specifically Llanelli, has a group where locals discuses any events and local businesses.  This would allow the youth clubs to connect to young people on a more personal level.  It is currently a time of vast technological change, making marketers finding themselves deep within a digital era (Shore, 2023).
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          Outdoor advertising could also be effective in order to market a youth club (Creatives, 2021) as it would be done locally and target the audience effectively. Examples of these could be billboards, bus signs (Creatives, 2021), posters and leaflets. This would also get people talking and spreading it by word of mouth, 64% of marketers agree that this is effective (Todorov, 2021).  
          Getting involved within local communities, such as schools, could benefit marketing youth clubs (Creatives, 2021), as it would be more likely to create a relationship and encourage young people to join. This could be more affective as youth clubs are not only available for fun, but also for emotional support, rt, trust and closeness.  The 1990s until the 2010s were known as the relationship marketing era, where the ultimate goal for businesses was to create customer loyalty (Shore, 2023). This is exactly what is needed for social marketing, especially for youth clubs.
          Demographics are extremely important to take into consideration whilst marketing as there are many different generations; such as baby boomers born in between 1946 and 1964, Generation X born in between 1965 and 1980, Millennials born in between 1981 and 1996 (Kasasa, 2021), Generation Z born from 1997 to 2012 (Beresford Research, 2023), and Generation Alpha born in between 2010 and 2024 (McCrindle, 2022). This means that the marketers would need to create a strategy that aligns with the “traits and preferences associated with each group” (Bedgood, 2022).
          This marketing will be aimed towards the younger generations, generation Z and the first half of generation Alpha, as it is for younger people aged between 10 and 25. It is important to speak about what matters the most to them, as they are all different depending on each generation. According to Madisyn MacMillan, generation Alpha this is helping and protecting people (MacMillon, 2023).  Being authentic with marketing would be the best way to draw young people in for a youth club as generation Alpha are more openminded and down to earth. An example of this is when Drunk Elephant marketed their products showing how they helped people’s skin by showing their bare skin (MacMillan, 2023), this would have caught their attention and drawn them in to the products as it is authentic and different from regular marketing, which is usually aimed at millennials and the older member of generation Z.  In connection to this, mental health transparency is important  (MacMillan, 2023) as there is much less stigma around it with generation alpha and generation Z.  This is exactly what is needed for marketing a youth club as it plays a big part of its purpose due to the support given by the volunteers. Social media is and extremely effective way to market a youth club for generation Z as they are the first generation of digital natives (Gomes, 2023).  Whilst marketing on social media, there are many different ways so approach it; the promoters should focus on connecting with them emotionally as generation z are drawn to purpose-driven campaigns and causes (Giancanterino, 2023). “User-generated content effectively builds trust and engagement” (Shaw, 2023), this is exactly what is needed for youth clubs.  
          Gender also needs to be considered whilst marketing as men and women react differently; men are happy as long as they have seen a few details but are less likely to go somewhere new, whereas women need plenty of information but are more willing to try out something new (Business Fulcrum, 2023) . This is a very general and stereotypical way to determine how men and women react.  In addition to this, many companies create marketing aimed at particular genders by continuing to be stereotypical, for example Lego Friends’ advert is full of ‘girl’ colours, like pink and purple, and young girls playing with Lego (Lego Friends, 2012).
          After considering  marketers all of the information above, the most effective way to market the youth clubs, in order to reduce loneliness and improve support would be on social media.   This is because marketers would be able to aim it towards certain areas by using medias such as Facebook, Instagram, and Tik Tok.  On Facebook pages could be created in order to share all of the information, but by joining local groups and becoming admins, it would ensure that the majority of the locals would be aware. This would be aimed specifically for millennials as Facebook was created in 2006 (Hall, 2021). On Instagram not only posts could be used, but also stories and reels as they would be short but catch people’s eyes, provide any information and lead them to the home page.  This would mainly be aimed toward the older half of generation Z as Instagram was created in 2010 (Blystone, 2010), which would be during generation Z’s teenage years. Tik Tok is one of the most used social media apps for younger generations, specifically generation z and generation alpha as it was launched in 2016 (Iqbal, 2016). Short videos, similar to the reels on Instagram, could also be shared here, in order to grab their attention and share any useful information. By using these apps, it would make it extremely easy for people to share videos and posts, making it more accessible for everyone. This is the digital ‘word-of-mouth'.
         Through conducting this research, it has been possible to establish a youth club in Llanelli that uses Instagram in order to market their club. By looking at their home page, it is possible to see that all essential information is in the bio; this includes date and time, ages and location/address. This makes it easier for people, young people and parents/guardians, to find this information. It is also evident that the information is eye catching and welcoming this is achieved by using bright colours and posting photos of members of the youth club, this would persuade people easier to join as it gives an insight of not only what to expect but who.
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          Looking at their posts shows that inclusive language targeted at young people is effective, such as “ we’re so looking forward to hang out with you guys” (youth.rev, 2023).  By using social media to market socially, it makes it easier for people to share accounts and information, meaning it would reach more people and be extremely effective. This is Evangelism marketing, meaning ‘word-of-mouth’, which relies on customers sharing your business/event (Shore, 2023).
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      Cancer Research UK is well known for their emotional TV adverts, as shown in the previous photo.  Information is always shared during the adverts, regarding its research and the positive effects it has on people and families. This is enough to draw people in, in an ethical and emotional sense.  Ethics plays an important role in social marketing; it is concerned with what is good for individuals and society and is also described as'moral philosophy’ (Shore, 2023). Many people would then either go to their website or social media pages, such as Instagram, in order to get more information.  
          Their Instagram page continues to show the positive effects that donations have for the families and friends of those affected by cancer.  It also shows celebrities working closely with cancer patients; this would raise more awareness about the disease and charity, encouraging others to do the same.
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          Cancer Research UK are well known for their emotional TV adverts, as shown in the previous photo.  Information is always shared during the adverts, regarding its research and positive effects it has on people and families. This is enough to draw people in, in an ethical and emotional sense.  Ethics plays an important role is Social Marketing, it is concerned with what is good for individuals and society and is also described as ‘moral philosophy’ (Shore, 2023). Many people would then either go to their website or social media pages, such as Instagram, in order to get more information. 
          Their Instagram page continues to show the positive effects that donations have for the family and family and friends of those affected by cancer.  It also shows celebrities working closely with Cancer patients, this would raise more awareness about the disease and charity, engorging others to do the same.
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          After researching different social marketing strategies, it is clear that using social media, specifically an Instagram account, would be the best marketing plan for a youth club to “reach people and turn them into customers of the service” (Shore, 2023).  13–17 consist of 8% of Instagram accounts, and 18–24-year-olds are 30.8% (Dixon, 2023).  71% of 18- to 29-year-olds have an active Instagram account (Dean, 2023), which is perfect for a youth club as it is aimed towards these age groups.  This would also make it extremely easy for people to not only talk about the club but also share and repost it online, helping it reach as many people as possible.
           The account would have a modern and aesthetically pleasing appearance to catch people's attention.  The profile photo would be the logo of the youth club. Dates, times and locations would be included in the bio so that all essential information would be easy to access.    
     The Instagram account should include permanent posts and highlights/stories. The posts should be colourful and have a theme running through the page in order to make it look aesthetic, which would make it look more organised and appealing, especially for people 16 years and older as it wouldn’t look ‘childish’. Photos of the youth club members, volunteers, and inside the location should be included, as it would seem inviting, especially for anyone who feels anxious to join, as they would know what to expect. Inclusive language would also be used in the posts, such as "guys," "us,” “see you all,” and "we'll," in order to make young people feel a part of something and feel wanted and safe, which is exactly what youth clubs are for.  
         Stories and highlights would also be posted on the account regularly for people to see ‘in the moment’ videos and boomerangs to not only see what it is like but also have an idea of what kind of atmosphere it has, which is extremely important for a youth club as it has to be positive and welcoming, like a family home.  Music could also be added to stories to create a relationship with members by using not only modern music but also music that the members would specifically know to create a connection.
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