Ways of Thinking

Common Feedback
&
Ways Forward




Did you read the requirements?

Manifesto Writing: Write a manifesto of 8 short statements regarding your beliefs, work and
practice. Please submit these 8 statements, but do not count them in your 500 words.

With a particular focus on three of your manifesto statements, write a 500 word overview of your
beliefs.

Use a minimum of 3 books per task. Additional research sources could be journal/newspaper articles
or online sources.

Outcome: 500 words + map and images. Show your research with a reference list.
Submit this in the portfolio.
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Observational Writing: Identify an image and write a semiotic analysis. Choose 3 key aspects of
semiotics and use them to simplify and focus your writing. Conclude by assessing how your
understanding of the image has changed.

e Use a minimum of 3 books per task. Additional research sources could be
fjournal/newspaper articles or online sources.

Outcome: 500 words + map and images. Show your research with a reference list.
Submit this in the portfolio.

*hkkkkkkkikk

Practice-based writing: This will be different in each strand. Write about an object or artefact.
Explore and discover your thinking through writing. Think reflectively and develop your thinking by
pushing your initial reactions through further reading, and individual practice responses around the
artefact’s theme (for example create personal drawings, designs, or paintings, or sculpture, or music,
photography, or other creative practice) and then critically summarise the results of your process
through the lens of your work.

e Use a minimum of 3 books per task. Additional research sources could be
journal/newspaper articles or online sources.

Outcome: 500 words + map and images. Show your research with a reference list.
Submit this in the portfolio.

Did you do
what was N
~required?



PRESENTATION



Student Name:
Student Number:
Programme of Study:
Module: ADDA4022
Ways of Thinking

Tas
Tas
Tas
Tas

s in the order | received them:
< One: Manifesto Writing = 501 words
K Two: Observational Analysis = 519 words

K Three: Practice-Based Writing = 481 words



PRESENTATION

Analysing a student
example

Semiotic Analysis of Rainbow Portrait of Queen Elizabeth |

Figure 1: Rainbow Portrait of Queen Elizabeth |

This picture is a digital photograph of an oil painting. The
original painting is on public display at Hatfield House in
Hertfordshire. What is denoted is that the subject is a
young woman, richly dressed, wearing a crown and

jewellery, holding a rainbow shaped object.

We are advised, by the title of the portrait, that it is a
representation of Queen Elizabeth |. Erler explains that it
was painted around 1600, possibly by Isaac Oliver or Marcus Gheeraerts (1987 :
359-371). The painting was an unashamed attempt at public relations and is full of
symbolism to give a clear message. Although she was in her late sixties by this date
and close to the end of her life, the painting portrays Elizabeth | as youthful, healthy,
beautiful, prosperous, and powerful. Using the principles of Williamson (2003 : 18-30)
| hereby show the “signifiers”, the “signified” and resulting “myths” emulated by this

painting.



Semiotic Anéiysis of Rainbow Portrait of Queen Elizabeth |

Figure 1: Rainbow Portrait of Queen

PRESENTATION

his picture is a digital photograph of an oil painting. The

. . sginal painting is on public display at Hatfield Housej
Did you write clearly and P Play

consistently and lead your
reader through the text?

Hertfordshire. What is denoted Is that the subject is a

young woman, richly dressed, wearing a crown and

jewellery, holding a rainbow shaped object.

Context = what & where
. . . We are advised, by the title of the portrait, that it is a

This picture is..... . 3

Itis at......

representation of Queen Elizabeth |. Erler explains that it

was painted around 1600, possibly by Isaac Oliver or Marcus Gheeraerts (1987 :

to an outline of Semiotics 359-371). The painting was an unashamed attempt at public relations and is full of

symbolism to give a clear message. Although she was in her late sixties by this date

What is denoted .... and close to the end of her life, the painting portrays Elizabeth | as youthful, healthy,
beautiful, prosperous, and powerful. Using the principles of Williamson (2003 : 18-30)

| hereby show the “signifiers”, the “signified” and resulting “myths” emulated by this

*Note ‘denoted’ should be

ainting.
referenced P g



PRESENTATION
Did you write in paragraphs?

Clear references

\/
Leading to a conclusion

‘signifiers’ ‘signified’ ‘myths’

UWTSD Referencing
= (1987, p. 359-371)

(different last year)

Semiotic Anéiysis of Rainbow Portrait of Queen Elizabeth |

Figure 1: Rainbow Portrait of Queen ElizabaHa

his picture is a digital photograph of an oil painting. The

sginal painting is on public display at Hatfield Housej

Hertfordshire. What is denoted Is that the subject is a

young woman, richly dressed, wearing a crown and

jewellery, holding a rainbow shaped object.

We are advised, by the title of the portrait, that it is a

representation of Queen Elizabeth |. Erler explains that it
was painted around 1600, possibly by Isaac Oliver or Marcus Gheeraerts (1987 :
359-371). The painting was an unashamed attempt at public relations and is full of
symbolism to give a clear message. Although she was in her late sixties by this date
and close to the end of her life, the painting portrays Elizabeth | as youthful, healthy,

beautiful, prosperous, and powerful. Using the principles of Williamson (2003 : 18-30)

<I hereby show the “signifiers”, the “signified” and resulting “myths” emulated by@

painting.



Semiotic Anaiysis of Rainbow Portrait of Queen Elizabeth |

Cigure 1: Rainbow Portrait of Queen Elizabeth | )

PRESENTATION

is picture is a digital photograph of an oil painting. The

briginal painting is on public display at Hatfield House in

Figures:
Did you consider where
would positions your iry

Hertfordshire. What is denoted is that the subject is a

oung woman, richly dressed, wearing a crown and
jgwellery, holding a rainbow shaped object.

Did you write abou
In your main text

The title of the portrait suggests.....

, . AM}W the title of the portrait, that it is a

representation of Queen Elizabeth |. Erler explains that it

Did you use Figures and create a
list at the end?

was painted around 1600, possibly by Isaac Oliver or Marcus Gheeraerts (1987 :
359-371). The painting was an unashamed attempt at public relations and is full of

symbolism to give a clear message. Although she was in her late sixties by this date

*Note Figure & Title should be

. . and close to the end of her life, the painting portrays Elizabeth | as youthful, healthy,
situated beneath the image

beautiful, prosperous, and powerful. Using the principles of Williamson (2003 : 18-30)
| hereby show the “signifiers”, the “signified” and resulting “myths” emulated by this

painting.



PRESENTATION

After going through the
beginning of the text,
what do you notice in
the following section?
How could it be
improved?

The lavish headdress and crown signifies royalty and perpetuates the myth that
Quesn Elirabeth | had a divine fight 1o rule the country (Doran, 2003 @ 31), The eyes
of the sitter appear to look straight a1 the viewar (even thowgh this would nod have
baen seamby for any obher woman ab the time) and signiies power and auhority,
giving the impression the Quaen can ses nght into the Soul of the enlooker (myth)
Linking...
The eyes and ears embroldered onbo the satin dress signify wisdom and knowledge
az doas the serpant on (he sleave (Fisehlin,k 1997 @ 181). Thase symbols propagate
the myth that the Quean sees and haars all and that har subjects cannat hide
anything from Rer
Linking...
The rainbow is a sign of hope, trangquillity, wisdoam and faRh (Fischlin,k 1997 : 197) and
spreads the myth that the Quesn firmly holds the peace of the land in her hands
Thene is a Enguistic sign (Saussuns ot al.. 1972 : 65), an inscription in Latin “Mon
sine, sole Iris” which translated means “MNo rainboe without the sun” (Fischiin, 1997 :
192). On ona level this could maan that the painter is likening the Quaen o the
Goddess Iris, giving her the qualities of the Sun (myth) (Erer, 1987 : 363). On
anathar lewal, however, not evaryone is of the opinicn thal this porrait was a
complete Success as a public relalions exercise
Linking...
" The lack of rambaw colours may well be 8 subversive underculting of Eiiabeih’s
symbalic magaiicencs, the anonymous paintar fguratively undérmining Elizabeth
by showing Rher in 8 Sduabion wherg o rainbow $hinds beciuse hend i3 No Sun -

that is, because Elizabath’s magniicence is fadse or in decline” (Fischlin, 1997 :

198) + comment...



PRESENTATION

* Introduce the main idea in the introductory sentence

which presents the topic of the paragraph;

Paragraphing:

« Explain the idea in more detail and develop the topic;
use supporting evidence or examples to support the

idea.

» Present supporting evidence, references or examples

Paragraphing is like a to give evidence for your idea; this may be a quotation,
dialogue between
you: the writer and an
intelligent other who « Conclude the main idea; it is a good idea to link it to
you wish to explain
your ideas to: the
reader:

an expert’s opinion, some data or a study;

the essay title or to the next paragraph.



Writer:

Reader:

Writer:

Reader:

Writer:

Reader:

Writer:

This is my idea...

| see. Can you tell me more?

Let me explain...

| understand. What evidence is this idea based on?

Here’s the evidence: this study shows that...

Okay. So what have we learnt from this?

We can therefore say that...

Introduce

Explain

Present evidence

Conclude



PRESENTATION

Paragraphing:

When you present
supporting evidence, its
like you bring in multiple, https://www.youtube.com/watch?v=sXJ8tKRIW3E
specialist voices to

discuss, critique and

prove your points.



https://www.youtube.com/watch?v=sXJ8tKRlW3E

REFERENCING & BIBLIOGRAPHY
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REFERENCING & BIBLIOGRAPHY

Analysing a student example

it is chaar by this and othar portrails of Queen Elizabath | that samiotics wene usad
prodifically to communecate and manipulate expected behaviours at home and
abroad  What | bowsnd maost intriguing was the hedden negative message of tha
“colguriéss ranbow” (Fschlin,k 1997 © 198), that | was unaware of before undertaking

this resaanch
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Figuie 1 = Anon (Cirea 1800) Rainbow Portrad of Quaen Elrabath | (ol on cavai)
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lllustrations:

Figure 1: Whall, C. (1880) Adam naming the animals [stained glass]. William Morris
Gallery, Walthamstow.

Figure 2: Denny, T. (2010) Transfiguration Window [stained glass]. Durham
Cathedral.

Figure 3: Carone, W. (1950) Matisse draws a head for the decoration of Chapelle du
Rosaire in Vence in his studio/room in the Hotel Regina, in Nice-Cimiez [online].
Available at: http://www.henri-matisse.net/photographs.html. (Accessed 5 November

2017)



PERSONAL REFELECTION WITHOU'T
SUBSTANTIATION



Compare the following texts: -

A. The basic semiotic model for communication makes distinctions between the ‘denoted’, or
literal reading of a sign, and the ‘connoted’, its implied meaning. Roland Barthes introduces the
concept of Photographic Paradox, which breaks the photographic image into two, on one side,
the objective, on the other the symbolic. Beyond this basic level of the ‘denoted’ and
‘connoted’, lie further signifying chains. | will use these to talk about a recent Tesco advertising
campaign.

B. In Roland Barthes seminal publication, Image, Music, Text (1977), Barthes proposes to set out
a basic semiotic model for communication. Following on from the founders of semiotics,
Barthes makes distinctions between the ‘denoted’, or literal reading of a sign, and the
‘connoted’, its implied meaning. He introduces the concept of Photographic Paradox, which
‘breaks the photographic image into two’ (1977, p.88), on one side, the objective, on the other
the symbolic. Beyond this basic level of the ‘denoted’ and ‘connoted’, lie further signifying
chains. In order to discuss these further signifying chains, | will introduce a recent Tesco
advertising campaign.



In January 2017, the supermarket Tesco launched, Food Love Stories brought to you by Tesco.
The campaign focuses on the narratives of ‘everyday’ people. Whereas our identification of
models in advertising campaigns normally relies on glamour to sell a concept of idealisation,
as proposed by John Berger in Ways of Seeing (1972), here we are confronted with what
Barthes terms as ‘Naturalism' (1977:67). Naturalism functions on the connection between an
audicnce and a product, and here, the concept of naturalism is compounded by the choice of
models, who represent multiple ethnicities and genders. The message is clear that anyone can

identify with the models. |
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.
DAVID'S ‘HOT OR NOT LISA’S“BIG ENRY'S ‘BEING GOOD
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INCLUDE IMAGES



WRITE ABOUT
YOUR IMAGES




Judith Williamson
Decoding Advertisements:
Ideology and Meaning in
Advertising (2010)

I'he system of signs from which the product draws its image 1§
a referent systen in that the sign hifted out of it and placed in the
ad (in this case, Catherine Dencuve's face) refers back to it It is
not enough simply to know who Catherine Deneuve is: this wall
not help vou to understand the ad. Someone from another
culture who knew that Catherine Deneuve was a model and him
star would sull not understand the significance of her image
here, because they would not have access to the referent system
as a whole. And 1t 1s only by referring back to this system as a
system of differences that the sign can function: 1118 hollow of
meaning in itself, its signified is only a distinction rather than a
‘content’. Only the form and structure of the referent system are
appropriated by the advertisement system: it is the relationship
and distinction between parts, rather than the parts themselves,
that make an already-structured external system so valuable to
advertising. The hinks made between elements from a referent
system and products anse from the place these elements have in
the whole system rather than from their inherent quahties, Thus
Catherine Deneuve has significance only in that she 1s not, lor
example, Margaux Hemingway.

CHANEL"
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A Semiotic Analysis

Semiclogy, created by F. De Saussure is said 10 come from the Greek word
semeion meaning “sign’ and 5 “a sclence which studies the role of signs as part
of social Me™ (Saussure 2000:15). The image | have chosen to deconstruct has
been taken from the December 2017 edition of “Interiors’ magazine. It is 3

double page spread

WRITE ABOUT
YOUR IMAGES
(student example)

e W IT XL

The ad denotation signifies a smart oven set In 3 snowy winter scene in the
forefront of a mansion. Deeper consideration of the content (Rose, 2007:57)

shows the oven 10 be unusually attractive in 3 gold colour (Rose, 2007:57) with



a beautiful house lit up in gold for Christmas with decorations around the front
entrance. The house is set in glorious grounds and the snowy scene is the cobour
blue which speaks 'cold’. The spatial orgonisation (Rose, 2007:57) shows the
hiouse in the background and the oven in main forefront of the right hand page.
The light (Rose, 2007:57) has been set at twilight and the expressive contient

[Rose, 2007:57) or feel is one of warmth on a cold day.

The anchorage text tells us that's it's made using the best technology but
handcrafted with a high standard of style in collaboration with IRalian

blacksmiths.

The signified colours of cool blue, golden owen, warm lighting and expentive
property leads us to the connotation is that this oven is only to be seen in the
best homes, people, not only with a sense of style but also wealth, It says | can
afford the best house and therefore this is the oven that | would naturally
choose, This type of advertising explodes the myth that "we can rise or fall in
society by what we are able to buy”™ (Williamson, 1978:13) because this ad is
showing us that this oven would only sit comfortably in a home belonging 1o
someone already at a certaln social standing = this is not the average size of
home and garden. The ltallan connection reinforces the sense of style. The
winter weathar say that whilst it's cold outside, inside this house it"s warm and

comfortable and the welcoming lighting gives a feeling of family. Further, this

substantial lighting gives the thought of a big party and fun, suggesting that the
golden oven Is capable of a large volumes of food and would warm even the

largest of kitchens,

The combination of these signifiers and connotations creates the myth that this
oven will reproduce a happy family Christmas by being positioned in the heart
of the home. It would be a natural choice given your social position, befitting a

large house in expansive grounds.

This is a typical ad that hopes that its “image is changed according to what one
sees immediately beside it or what comes immediately after it, such authority
as it retaing, is distributed over the whole context in which it appears.” (Berger,

1972:29) and as such, the advertiser specifically targeted its inclusion within this

upmarket magazine,

My first impression of this was positive enjoying the blue hue and snowy scene
and a beautiful house, | ignored the oven. Having deconstructed this ad, it hasn't
changed my initial view that | would not be interested in an oven from this

midrange brand.



substantial lighting gives the thought of a big party and fun, suggesting that the

golden owven Is capable of a large volumes of food and would warm even the

largest of kitchens,

The combination of these signifiers and connotations creates the myth that this
oven will reproduce a happy family Christmas by being positioned in the heart
of the home. it would be a natural choice given your social position, befitting a

large house in expansive grounds.

This is a typical ad that hopes that its “image is changed according to what one
sees immediately beside it or what comes immediately afver it, such authority
as it retains, is distributed over the whole context in which it appears.” (Berger,
1972:29) and as such, the advertiser specifically targeted its inclusion within this

upmarket magarine,

My first impression of this was positive enjoying the blue hue and snowy scene
and a beautiful house, | ignored the oven. Having deconstructed this ad, it hain't
changed my initial view that | would not be interested in an oven from this

midrange brand.

What do you think about this example?



DO SOMETHING INTERESTING
AND IMAGINATIVE
WITH THE BRIEF!



Manifesto
statements
(Sample)

Task Two: Manifesto {]U“.ﬂli- TEE]{J

1.

2.

+=

Burn newspapers that propagate anti-Semitic viewpeints.

In the so-called era of ‘post truth’ and “alt. facts', we must strive to question, subvert
and challenge the mediation of images. We reassert the role of deconstruction in
understanding the production of false narratives and meanings.

Always make an effort to 'be in the world' instead of being somewhere else.

The role of art and design in the commedity age is to make things visible. In order to
break habitual ways of seeing/creativing/making, we have to give ourselves time to
stop ‘using’ and start ‘contemplating’ the world and how we inhabit it.

Do not use Facebook as a means to ask questions or get answers. (o direct to the
source. Rumours fly. Truth prevails.

We must recognise that all categorics of knowledge can change according to time,
place, and use. Meaning oscillates.

You don't need prior knowledge when 'reading’ an artwork. Emotional response is a
valid response.

Passivity has no place here.



Were you all

, 1,1, 1, ordid

you write your
manifesto like <
this, but branch

off into more
referenced ideas

In your

paragraphs?

/

I try\o respect other’s beliefs and opinions whether or not | agree or
undefstand them

| endgavour to be compassionate io

| take periously my respo”

respe%ful of them ;

You were given free reign with your
manifesto you could do anything ...
The manifesto statements did not
There = count and were not under the
same rules as the main text.

| consigler equa

industry. | strive

| am sgddened by 3
work gnd practice could
| valug authenticity as a spiritual qua aaVity in
others and myself

| chgllenge myself to be the best | can be as a designer and maker of unique

a



Practice-based writing Task

° Some students did not consider the structure

e Some students did not attempt to articulate how their
practice informed their thinking.

e Some students did not use scholarly research to
substantiate their views.

e Some students overused ‘I, 'l believe’, ‘I feel’, ‘I think’

etc.
Independent learning task: If you did this, download your
work and try rewriting without “I”. What happens to the

writing when you remove it?




0 — 39% (Fail)

* Did not answer the question
* The task was incomplete/ didn’t meet the word
count
* Presentation was poor - not double line spaced,
referenced or with a bibliography
* Research was poor (or non existent)
* Tone of the text was far too descriptive
* Generalisations without substantiation



40 — 49% (3rd)

* Did not answer the question / deviation from the
central topic.
* The task was incomplete/ didn’t meet the word
count
* Presentation was poor - not double line spaced,
referenced or with a bibliography
* Research was poor — overdependence on one or
two sources — overdependence on web sources
* Tone of the text was too descriptive
* Generalisations without substantiation



50 — 59% (2:2)

* Deviation from the central topic.
* Presentation was poor — poorly spaced, referencing
and bibliography incorrect.
* Research was adequate, but could be better
integrated into your chosen topic.
* Tone of the text was too descriptive
* Overdependence on online sources



60 — 69% (2:1)

* Presentation had minor omissions
* Research was very good, but could be better
integrated into your chosen topic.
* Tone of the text was descriptive and could be more
academic in tone.
* Further reading around the subject would help
move your arguments on.
* Overall, a very good assignment



70 —100% (1st), with 80-100% = exceptional

 Presentation was excellent
« Research was excellent.
* Using both online and printed publications.

 Tone of the text was academic and research was

fully integrated into the text.
 Personal views offered with evidence of research

to back up points.
* Overall, an excellent assignment



To access
your
feedback,
you click on
this button

e

)0.
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FEEDBACK
=1

(& |
Then click on [
this button =
to show any
copying of

sources

Finally, click
this button
to download
the ‘current
view’ of your
work, with
feedback and
copying
shown in
your text




Authenticity of the Arts what do | Believe?
What'’s the point of
1. Art culture's authenticity is lost to mass consumption and productiola

feedback?

m Art encompasses a great subject matter to apply to our own works.-
Appropriation’s abundancy through the period of modernism/postmodernism.
Headify available information from sc:cfw;'a gives means of information.

Traditional processes creaie an aura of the crafts man themselves.

(= S € T N L I

Popular culture relies on reproduction and the readymade and thus displays lesser

thenticityges '
authenticitygemy What do you think

7. Digital processes create high standard replicas and lack authentid ) .
of this feedback?
8. Unless works are legally bound they are not officially the artist's W™y

Key words
Authenticity, Traditional, Appropriation and Readymade.

Through modern processes, works from other artists have been appropriated. This
guestion the aesthetic value of the work itself. Dating back to 1917 Marcel Duchamp
appropriated the ‘Readymade’ design processes such as a urinal and created his "own’
art work. Sejten states "Marcel Duchamp Fountain to discuss the pptiun
t contemporary art has eventually abandoned the realm of aesthetics” (sejten, 2016)..
Works like Marcel Duchamp’s 'Urinal' is an example of works that have been
appropriated and profited from er's design. This showcases that from 1917 there
has been a stagnancy in the act of the crafts man, and easily replicable designs have
been reproduced and profited from. Thus, losing the alf¥s* ¥ i niqueness and aesthetic

T=1IWf=] Where did this come from? Make sure you



Authenticity of the Arts what do | Believe?

’ [
1. Art culture's authenticity is lost to mass consumption and productiola What's the point of
feedback?

3 2. Art encompasses a great subject matter to apply to our own works.

3. Appropriation’'s abundancy through the period of modernism/postmodernism.

4. Readily available information from sr:mfw;'a gives means of information. * This studentis
5. Traditional processes create an aura of the tfraffs man themselves. dyS lexic.
6. Popular culture relies on reproduction and the readymade and thus displays lesser
authenticilysy * She got a 2:1 for
7. Digital processes create high standard replicas and lack authentid ) this task
8. Unless works are legally bound they are not officially the artist's nu
Key words * She just received a
Authenticity, Traditional, Appropriation and Readymade. d | stinction (over
Through modern processes, works from other artists have been appropriated. This 80%) for her level 6
guestion the aesthetic value of the work itself. Dating back to 1917 Marcel Duchamp
appropriated the ‘Readymade’ design processes such as a urinal and created his ‘own’ |nd6pe ndent

art work. Sejten states "Marcel Duchamp Fountain to discuss the pptiun
t contemporary art has eventually abandoned the realm of aesthetics” (sejten, 2016)..
Works like Marcel Duchamp’s 'Urinal' is an example of works that have been
appropriated and profited from er's design. This showcases that from 1917 there
has been a stagnancy in the act of the crafts man, and easily replicable designs have
been reproduced and profited from. Thus, losing the alf¥s* ¥ i niqueness and aesthetic

W=([1]=] Where did this come from? Make sure you

Inquiry.



Feedback is about learning! Don’t use it to beat

yourself up!
We have all got to learn.

Accept your feedback and use *
learn how to improve.

] o * She got a 2:1 for
Spend time thinking through how you this task
could do things differently. S e
Rewrite your work for your own use. distinction (over

. _ 80%) for her level 6

See how using different sentences and  independent
phrases changes what you have had nauiry

assessed.



on’t use it to beat
yourself up!
ave all got to lea

W
FEEDBACK

Download it,

Read it,
- .
Change |tf | —
See h Redesign it,

phr 27/ Learn from it!

assessed. ////////A\\\//////\\\ [\\\\\\\\\\



e How wall you organise yourggﬁ\
tofmprove?
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