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[bookmark: _7m95nlkiyzp1][bookmark: _Toc165332215]Introduction 
In recent years, notable changes in the hospitality and hotel industry have emerged towards embracing sustainable initiatives due to the growing awareness of the consumer’s approach to sustainability and environmental issues. One of the significant ways that hotels highlight their commitment to dynamic sustainability is by attaining eco-certifications like the Green Key certificate. Drawing upon this, the report aims to investigate the necessity of sustainable accreditation. Further, the report aims to shed light on the challenges and benefits linked with incorporating sustainability into daily operations. It will also give an overview of the potential outlook for sustainability in the hospitality and hotel sector. 

[bookmark: _uh0ap7mzh2gl][bookmark: _Toc165332216]Analysing what hotels need to implement and comply with to be granted sustainable accreditation.
In order to acquire sustainable accreditation, there are various measures that the hotels and hospitality brands are required to comply with standards labelled by bodies such as Green Key. The first key criteria encompass ensuring sustainability is deeply integrated within the operations and management of the certified hotel establishments. It also means that the establishments at all costs prevent greenwashing from acquiring accreditation (Green Key, 2024). The hotels are required to rigorously implement and adopt global sustainability standards. These include investments in renewable energy, sustainable architecture, and circular economy initiatives. It required the brand to embrace sustainability as its core business strategy rather than a part of the strategy to make a significant impact on society and the planet (GlobalData, 2023). It can be stated that with the growing awareness, consumers are highly looking for brands that are sustainable in their operations and practices. As reported, in the year 2021, the level of concern over sustainability issues in tourism in the UK has grown, resembling different age groups concerning the issues depicted in Figure 1. Furthermore, between the years 2019 and 2022, travellers are increasingly choosing sustainable and eco-friendly hotels in order to reduce the adverse impact of tourism in the UK. In the year 2022, the percentage of travellers looking for eco-friendly hotels has risen to 37% (Statista 2021). Thus, these findings highlight that the hotels and trousers sector is required to invest in sustainable strategies to get accredited and build customer trust. 
[image: ]
Figure 1: Sustainability concerns among consumers in the tourism industry
(Source: Statista, 2020)
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Figure 2: Consumers looking for Eco-friendly hotels in the UK
(Source: Statista 2021)
According to the perspective of Bianco et al. (2023), environmental, social, and governance (ESG) problems are at the forefront of the agendas of hospitality corporations because of the increased pressure from the different stakeholders. However, to avoid these, many organisations have labelled themselves as ‘eco-friendly’ or ‘green hotels. Sustainability certificates have been seen to be successful for many hotels in promoting green destinations and attracting investors. Thus, in this aspect, the hotel forms are required to foster transparent ESG measures and reporting as well as foster active collaboration with the stakeholders such as local communities, employees, guests, and government, which are deemed to be crucial for leading wider systemic changes. As further elaborated by Luke et al. (2023), community engagement is another factor the hotels are required to pay attention to in order to get sustainable certification. Environmentally sustainable initiatives within organisations that enable the forms to value the local community and environment can help businesses recruit clients and raise funds. It has also resulted in consumers actively seeking sustainability. In the current business environment, it is difficult to identify the companies that are practising greenwashing from the firms that are genuinely trying to make an impact. Therefore, third-party evaluations of the practices, such as Fair-Trade certifications or B certifications, can help in meeting sustainability standards. There are other initiatives that require hotels to emphasise, such as waste management and pollution reduction through controlling carbon emissions. Energy use fosters big contributions to emissions, and implementing measures to reduce carbon emissions, utilising eco-friendly strategies for transportation, and providing alternative transportation options to consumers are considered within the measure to acquire certification (Ecobusiness, 2023). The five hotels such as London Marriot Hotel of Regent Park, London Marriott Hotel County Hall, Marriott Hotel Grosvenor Square, and Inhabit Hotel Southwick Street, are the hotels that have met the criteria of the Green Key Award that is backed by the UN environmental program, World Tourism Organisation (Keep Britain Tidy, 2022). Therefore, it can be seen that there are various areas that the hotels are required to focus on to get accredited. a
[bookmark: _8cex7dsc3z2c][bookmark: _Toc165332217]Challenges associated with integrating sustainability 
According to the interpretation of Elkhwesky et al. (2022), there are various barriers to the implementation and adoption of environmentally sustainable practices, such as high certification costs, lack of awareness, poor legislation, non-supportive structure as well as weak management commitment. According to Jacobo-Hernandez et al. (2021), the primary challenges of business suitability are ecological and social aspects impacting economic efficiency. For hotels, one of the huge concerns is making social management and environmental management as economical as possible. This is because profit-oriented businesses operating in a competitive environment primarily focus on economic purposes, and they are always confronted with such challenges. It also poses challenges for the company to create shareholder value and make profitability. One of the challenges of implementing sustainability in business is the complexities of governance, legislation, technologies, personal behaviours as well as mentalities (Alves, 2020). It is also noted that many organisations face challenges due to a lack of a common understanding of sustainability when it comes to measuring performance. In this aspect, the strategy should be communicated properly to facilitate economic gains. Companies are required to articulate the measures in order to make informed decisions in the business associated with sustainability and contribute to day-to-day activities (Arthur, 2020). 
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Figure 3: Challenges within an organisation 
(Source: Arthur, 2020)
[image: ]Figure 4: Challenges to sustainability 
(Source: Arthur, 2020)
[bookmark: _phpc8k9ilgqm][bookmark: _Toc165332218]Benefits associated with integrating sustainability 
According to Meeroff et al. (2020), the hotel and tourism sector is increasingly becoming aware of the benefits linked with sustainability initiatives, such as encouraging and managing guest expectations, preserving natural resources, and meeting the needs of multiple stakeholders. There are various benefits of incorporating sustainable practices, such as gaining better returns on capital commercially and operationally. It allows the business to leverage more innovative solutions to optimise resources more efficiently. This type of initiative allows the business to gain a positive impact on the increase of customer base and gain customer loyalty and reputation. It also allows the brands to boost their position in the market and potential partnerships with other brands that are sustainably focused brands (Forbes, 2022). It is found that Marriot initiated Serve 360 programs, where the sustainability initiatives are focused on different areas such as people, inclusivity, nature, responsible sourcing, and so on. With the help of sustainable infrastructure, the company collaborates with hotel wonders, associates, franchises, suppliers, other brands, and guests that align with sustainability and reduce the environmental impact (Marriott International, 2023).  According to the perspective of Negri et al. (2021), adopting sustainable initiatives also ensures that organisations comply with the regulations and legislation. It also helps the business to boost its service availability and supply chain resilience. Sustainability practices are seen to improve business performance along with the ‘triple bottom line’. Therefore, it can be seen that there are various benefits to integrating sustainable initiatives within hospitality business operations. According to Malheiro et al. (2020), eco-tourism is going to grow and expand in importance as it is gradually becoming an essential strategy for global sustainable development. It has also conformed to its fundamental principles, developing itself in the different types of tourism as a sustainable development tool that offers long-term solutions and economic benefits. 
[bookmark: _fty6opoamu9n][bookmark: _Toc165332219]The future looks like within the hotel & hospitality industry
The hotel and hospitality industry has been recognised as one of the important sectors that can make a huge contribution to the attainment of three significant pillars in social-economic and environmental development. The future of sustainability seems to be promising, with the increased number of companies recognising the importance of sustainability (POPȘA, 2023). It can be stated that technological innovations and advances in these areas will enable the hotels to accelerate more impactful energy and water management technology to reduce the adverse impact of environmental footprint. In this aspect, Marriot has also been seen to adopt artificial intelligence for energy management systems. The Radisson Hotel also leveraged software to manage and monitor the environmental footprint (Hotel Technology News, 2024). Thus, hotels may increasingly optimise different emerging technologies to boost their performance while focusing on sustainability. According to Abdou et al. (2020), as consumers' awareness of environmental and social issues grows continually, the tourism industry and hotels will face increased pressure to reflect on their practices and commitment to sustainability. Thus, with the growing demand, tourism is and will continue to rise as one of the significant sectors that create more job opportunities, promote equality, promote and preserve natural resources, and boost peaceful relations across the globe. Besides this, the expectations of the different stakeholders will rise towards the hotel and tourism sector. Due to the rising awareness among customers, regulatory bodies, and investors, hotels have to continuously demonstrate their dedication to attaining sustainability in their daily practices. This would enable the stakeholders to always expect measurable progress and transparency in terms of environmental sustainability efforts from the hotels that would further make the hotel and hospitality brands adopt more ambitious conservation efforts like investing more in renewable energy sources, engaging in community-led initiatives focusing on environmental stewardship, etc. Regulatory pressures are heightening in the face of hospitality businesses with new measures coming up, like the Plastic Packaging Tax (Burlakovs et al. 2020). This clearly indicates the growing influence of environmentally responsible business models, wherein the government's emphasis on sustainability measures is becoming stringent to enable hotels to be sustainable. Moreover, annual energy costs are over £1.3 billion for the hospitality sector due to its carbon emissions of more than 8 million tonnes per year (British Business Bank, 2024). This figure demonstrates the way the hotels are becoming more sustainable in their outlook in order to generate significant cost savings. This is another potential look where the holistic industry would opt for prioritising sustainability for the sake of the environment as well as for attaining a substantively lower cost in their energy measures. 
Another prominent trend that has and will shape the future look of the hotels and the hospitality industry is the growing adoption of eco-friendly travelling or accommodation. As per the study by Mintel Store (2024), 75% of Brits have shared that they want to minimise their influence on the environment while travelling. This indicates the widespread shift in consumer preferences for eco-friendly tourism and travel options that would act as motivators for the entire hospitality industry to shift to sustainable measures in their operations. These altering guest expectations would make the hotels include eco-friendly facilities, provide transparent information about their sustainability initiatives and promote waste reduction practices to attract eco-conscious travellers. There might also be huge growth in collaboration with other initiatives within the hospitality industry. As hotels and other hospitality businesses engage in offering unforgettable experiences for their clients, the importance of collaboration or partnership cannot be overstated. There are various hotels that are collaborating with suppliers, government bodies, and local communities to implement eco-friendly practices in their operations. This trend might cause hotels to opt for more collaborations in the future, which would result in operational efficiencies, cost savings, and other eco-friendly means (Gunduz Songur et al., 2023). Shared resources, co-promotions and collaborative marketing efforts would help businesses reduce their expenses while maximising their reach and becoming sustainable. For example, hotels partnering with local or regional transportation services would be able to provide seamless airport transfers and enhance the convenience of guests, thus minimising logistical challenges along with other negative environmental impacts. 
[bookmark: _gufy0h9ol1vt][bookmark: _Toc165332220]Conclusion
Therefore, this report has presented the vitality of the hotels and the hospitality industry to indulge in sustainable practices, green certifications, collaborative efforts and technological advancements in not only meeting evolving consumer preferences but also standing a positive image in the world. This is closely associated with reducing the deleterious impacts that ruthless business practices have on the Earth. Embracing these measures would not only benefit the holistic environment but also help drive business competitiveness and growth in the expansive travel landscape.
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