Digital Skills & Research Metods
Questionnaire analysis 




Introduction

In this document I will present my analysis of the primary research for my business plan. Within this document the questions will be analysed and business impacts of each, identified. The document will conclude with a summary of how the combined information will influence the decision-making process for my business. 


Analysis
Q1. What is your age?
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The results from this first question offers my business a good start because 60% of potential customers are aged into 26 -35 and 40% of other customers are 35 – 55 age category. The only age category that didn’t show any interest is the youngest category age 18 -25 which is really concerning.  
The last category and the oldest doesn’t really concern me that much cause people from 55 + start retiring but also they can be the most powerful financial.

Using the information that I have I can approach different strategies to sign contracts with potential customers. For example the middle generation 26 – 35 they know and they use technology in their daily lives and they can agree on new business models. Also the youngest generation 18 -25 aged category they are active on all platforms on social media and at  the start of their career they can agree with any kind of new business.

The oldest generation it will be really hard to bring them using  new technology because they haven’t grow up around technology and not everyone is active on social media.
Q2. What is your gender
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The analysis of the my second question is conclusive 80% of respondents are Men. This means that the business can go into the right direction and maximise the opportunities on the market. Mens audience are usually into business as they want to produce more and more for diverse needs and perspectives , most importantly to be in the best tops of businesses.


Q3 Are you selling anything online?
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The results on the third question is confirming once again that people are selling stuff online. There is an equality of 40% between YES and MAYBE. 
Maybe means that they will sell something at one point or they may not sell, so from 40% I’m only going to take an estimative 20% because I’m not sure if all of them will sell anything online.  So my result in this question will be around 60% of YES people are selling online.







Q5. What category of items are you selling online ?
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People are selling online lots of different categories of items. The main category in my question it is sports & recreation followed by something else which can be anything ( cars, furniture, kitchen etc ).  The best customers for my business will be the ones who sells health & beauty, apparel, media and sports and recreation.  At the moment I only have 1 category of 4 categories who predominates the selling online.  In this case I will need more publicity on social media platforms to attract more potentially customers.







Q9.
Would you consider to deposit your stock into a warehouse at a small price ?
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As the pervious questions again we have equality in the answers and we will have to research more on social media platforms to get more feedback from different potentially customers.




Q 12 When selling a item online[image: ]

As a result of Q 12 I’m really surprised to see that when selling an item online they don’t looking at the cost of wrapping but they looking at the possibility of the damage in transit.  Cost of wrapping can be really expensive due the dimensions on the item and you won’t make to much profit if you spend lots of money on wrapping and due the lack of poor wrapping and quality can be damaged in transit and minimise your profit.
 
Everyone is looking at the price they can get and of course they want the best price but in order to maximise your profit you will need to make sure that the price of sending the item and wrapping will work together so we don’t deal with the last step of damage.



Conclusion

In conclusion of the first questionnaire of my business there is equality in almost each question and we need more potentially customers to complete our questionnaire so we can have a better feedback.

At the moment, from our first research there is percent of 50 – 50 that people will connect their online stores to our multi - channel order fulfilment for storing and sending their sold items to destination. 
We can see that the main category age is 26 -35 and is a perfect start but we have to improve this by attracting the youngest category age with their connectivity to technology. A business model will also need to be created for achieving the targets of these areas needed.

Our advertising campaigns will focus on promoting on every social media platform and get as much feedback we can, a professional approach is a must for building relationships with our potential customers.

We will have to show Transparency , Accessibility and Accountability to reach the customer where they reside in the world. To have a range of cost – effective shipping services to ensure their goods can be delivered to a global audience, allowing to grow on an international scale. To help them navigate the world of customs , tracking and return so they can service the needs of their consumer.

Sky Fulfilment will offer and end-to-end pick , pack and distribution service. You can outsource your order fulfilment & returns processing to Sky Fulfilment, leaving you to concentrate on growing your business.
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1. What is your age?
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2. What is your gender?
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@ Woman 1
@ Man 4

@ Prefer not to say 0
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3. Are you selling anything online ?

More Details
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5. What category of items are you selling online ?

More Details
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@ Sports & Recreation 2
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@ Something else 2
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9. Would you consider to deposit your stock into a warehouse at a small price ?
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12. When selling a item online ?
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