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[bookmark: _Toc173159001]What is Social Media?
Social media is a digital technology, we can use social media in diverse ways, like sharing contents, information’s, and ideas. In a different format, can be by text and/or visuals, they can be used in virtual networks and communities.
The feature on social media usually is to generate content to create comments, shares, Likes and discussions.
The users from social media are above five billion around the world.
The social media is one of the ways of the companies launching marketing campaigns.
The social platforms with more users in the world are, Facebook, YouTube, WhatsApp, Instagram, and WeChat.( Dollarhide,2024)
[bookmark: _Toc173159002][bookmark: _Hlk173770078]How social media helps companies to market their products and services?
The social media is very effective channel of marketing in your business, because the versatility.
Some examples.
With social media you can Humanize your business, helps to the users familiarize with your business, helps the interaction with the people and makes you connected.
The links in your profile helps to increase the traffic in your website, that your visitors can be converted in customers.
The campaigns in your profile increase your audience and improve your brand.
Helps to build relationships, because this platforms have a direct or indirect lines of communication, you can get feedback and you can be connected directly with the users. (Dollarhide,2024)
[bookmark: _Toc173159003]How social media helps customers to find products and services?
The social media his the one of the platform’s that the consumers us more to buy products and services, more than 40% of consumers use the social media feeds to find Products.
We are in a digital world, the social media has become one of the more used tools to discover or chase products.
Platforms like TikTok, Instagram and YouTube completely change the way people buy and sell Products ,is because the millions of views and viral purchases associated with hashtags.
Because the PYMNTS intelligence “Tracking the Digital Payments Takeover: Monetizing Social Media,” guaranteed from a survey around 3.000 users have assess to thee influential factors to drive them to make a purchase.
The study shows that 43% of the people browse the social media to purchase products or services.
This the one example of the percentages of purchases on the  social media;

	
	FACEBOOK
	INSTAGRAM
	YOUTUBE
	TIKTOK
	ALL  SOCIAL MEDIA

	Apparel and clothing 
	38.3%
	46.5%
	27.0%
	41.5%
	45.5%

	Beauty products
	21.6%
	28.4%
	27.4%
	32.9%
	32.8%

	Food and beverage
	22.8%
	28.6%
	39.7%
	33.3%
	32.2%

	Electronics
	24.2%
	28.2%
	28.7%
	28.5%
	28.8%

	Fitness products
	21.2%
	24.0%
	20.6%
	26.2%
	26.9%

	Appliances
	17.9%
	19.1%
	20.6%
	16.4%
	21.4%

	Home furnishings
	16.0%
	18.0%
	18.9%
	14.5%
	20.0%

	Pet products
	14.5%
	18.5%
	21.8%
	20.6%
	19.3%

	Office products
	12.1%
	17.5%
	21.9%
	11.7%
	17.5%

	Toys
	12.6%
	12.8%
	19.8%
	20.4%
	17.1%



Around of the 77 millions of people who use the Facebook to find products,24% end up to making a purchase, in the side of Instagram users (57 million) 21% end up with a purchase, on side of TikTok (39 million) 17% end up with a purchase.
In the terms of what the consumers buy on social media, the Feeds on Instagram serve of inspiration for fashion and buy clothes, so 47% of this viewers bought that products, on side of TikTok the influencers making short videos of beauty products archive in one ration of purchase of 33%.
YouTube video-centric platform is a well-suited for advertising products, allowed the consumers see before purchasing, the longer videos helps and allows for a real time products demonstration, making one effective channel to show your products. (PYMNTS,2023)


[bookmark: _Toc173159004]Recommendation and conclusion 
The social media marketing has become a necessity for the company’s, the impact they have on the users and for the presence.
The perfect way to sell you products in social media is creating a community who going to be loyal whit your brand and build one relationship whit this people, is perfect for a modern business and result in multiple benefits for your business.
Have this community helps your business improve learning what the needs of the costumer ,understand what the motives and the needs when they buying from you, the interaction is very important helps you find out the dilemmas from the costumers.
Helps you as well to find out what is your public target understudy the expectation and is reactions about your product.
One the major benefits of social media media marketing in your business result in increasing the profitability of your business, improving the sales and encouraging the people to visit your physical store.
In the world we leave when the 70% of the population is one active user of social media media and in average we pass one hour per day on this social network, become the major platform to the people interact and communicate and have strong indicators that will increase in the future.
The social media is a new reality in the business world, over 90% marketers reports they or they will use the social media for the business ,
And 60% of hims claim one increase of acquire new costumers. (eMarketing Institute. n.d)
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