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     Designers function in a variety of spheres, “A designer may be a person who lays out plumbing systems, makes patterns for printed fabrics, plans stage sets, chooses the right steel beams for various uses, or does anyone of a great many things… a person who chooses the form for something that is to be.” (Friedmann, eta. 1976 P.3.) They can come from all over the world and from different cultures giving lots and lots of variety in the many designing fields that there is today. However though they may be in varying of profession it is the artistic touch that calls for designers.  Interior design and designing for the space is one of those design fields, “Interior design is the art of planning the decorating of the inside of a building such as a house or an office” (Cambridge Dictionary, 1995.) It is the art of creating a space for any situation and anyone no matter what space that may be. Interior design, as well as other design fields, are flexible and can be changed to meet the needs of the client or to fit better with the environment. With this, the designer also has to think about the cultural environment they are designing in and the culture of the client. If the designer’s and client’s culture are not similar then that might prove to be a difficult work for the creation of the space. Cultures are not only just geographical but it is also society, class and hierarchy.   
In this essay, I will be talking about the different cultures that will influence the art of creating a space. Whether two different cultures can design for each other without make them feel awkward and uncomfortable in their space. I will also be exploring other influences that can help guide the designer to create the best space they can for their client. These influences will be gender and the emotion and the psychological feeling that space can give you, especially if the space was somewhere in the home. All these elements add up to the design process for a space and are to be taken by the designer. 
Interior: Culture, Subculture, and Norms & Average
     In this chapter I will be looking at how Culture, Subculture and the term Norm & Average affect/ influence the designer and how they might create an interior space with these factors in mind. 
     These concealed and surfaces surface valves and meanings are situated and can be applied to interior design. This would suggest that choices about creating spaces will vary from culture to culture with personal differences. "Culture is one of the two or three most complicated words in the English language… used for important concepts in several distinct intellectual disciplines and incompatible systems of thought." (Raymond, 2015, p49.) There are many definitions of the term culture and they all make contributions to the understanding of it. What makes the term so complex is the fact that the term for universal and can be appealed to any place or/and process, that is when the term can get tricky. For example, English designers might plan out and design their spaces differently to how the Japanese designers might do. Even though they may be doing the same job they are both going to think about the space differently, so in an effect they designs will vary. 
 "The analysis of culture, from such a definition, is the clarification of the meaning and valves implicit and explicit in a particular way of life, a particular culture." (Williams, Culture and Society, 1976.) This is the way the term culture has been referred to by Raymond Williams. So according to Williams within cultures, there are concealed and surface values and meanings which symbolise the particular aspect of that culture.
     To understand the term subculture and to see the differences between culture and subculture, it must be broken up. The definition of culture has already been defined but what does sub stand up in subculture. Sub is "lower or below in a position... smaller part of a larger whole… less important." (Cambridge Dictionary, 1995.)  All these little definitions of sub all add up to show that the meaning of sub is something or someone is hidden away, away from the unwanted eye. It means that subcultures are either ones that hidden or exposed but they are smaller than the main "culture."
Within any culture, there are groups of people who may have different beliefs, interests and they may even dress differently from the "mainstream." This is called sub-culture. An example of subculture is Punks, Rockers, Homosexuals, and Goths. Unfortunately, due to these sub-cultures being "different" they are normally "dismissed, denounced and canonised… threats to public order and as harmless buffoon." (Hebdige, 1979. P. 6.) This is not due to a certain sub-culture being bad or anything just people's assumption of this group because of them not being in the norm. In regards to the main subject of interior design/ style, "it is always in dispute, and style is the area in which the opposing definitions clash with most dramatic force." (Hebdige, 1979. P. 6.) This goes back to what Williams was saying and how the term culture has been used in several distinct intellectual disciplines and incompatible systems of thought and how when talking about style it does clash. Within all the cultures, there is going to be a style that may influence others to follow or to change it for themselves whether that is for interiors or fashion the majority of people will stay with that style because it's the norm. But if someone was to take that style and completely reject it and make their own style up to suit them, it would be rebellious and goes against the norm culture.
     The norm is, “an accepted standard or a way of behaving or doing things that most people agree with.” (Cambridge Dictionary, 1995.) This term is universal and everyone knows what the norms are within all cultures. We are like to think we are all average, all on the same level but that is not the case. Everyone is different and is an individual and should be seen like that. People all around the world have different tastes, jobs, and hobbies. "We are on the brink of a new way of seeing the world, a change driven by one big idea: individuality matters" (Rose,2017.) This statement by Todd Rose shows that sameness is dying and cultures are finally taking in that everyone an individual and have consequences for the way people organise, education and work. In context, designers may still be inspired by their own culture but they can add their own artist twist to it, to make it their own. Nonetheless, having a norm/ average is not completely useless in some cases. When comparing two groups of people having an average is fine or when doing scientific research. Other than the two cases, we shouldn't really have an average scale when talking about people and design. If the term average would disappear it would give people the chance to shine and be unique as there is not this stigma other to people being different. "The real difficulty is not finding new ways to distinguish talent – it is getting rid of the one-dimensional blinders that prevented us from seeing it all along." (Rose, 2017. P. 94.) This raises the question of what talent is being hidden just to the stigma of being seen as weird because of the culture they are in. 
Even though now we are more open-minded we do still have this stigma and normality that some people still strive for today. It is a way of playing life safe and with being average you don't have the struggle of being understood because people do not see you to be odd. Therefore, this book is an eye-opener for people to be more agreeing to be themselves, to not be scared of being different and just to do what you love. If this world was just full of average people just living their average life, it would be boring. 
Being counted as boring is not what Interior designs want to hear, every designer what's to break the mould and create something unique. Even if the client has chosen to keep the space basic, the design would meet the requirements and then try and do something different to make it stand out for the client, to battle the label of their place being labelled as boring. On the other hand, creating a space the designer does not want to go all out and design a space for the client that makes them uncomfortable, due to the client not being used to that amount of creativity. With many people, there may find it uncomfortable to not be seemed as normal and not fitting in. A designer to change up their space and make outsiders see them as different because of their space would make them extremely uncomfortable. Thus the designer needs to find a balance between being creative and making a space that is comfortable for the client. The designer has to create a space that makes that meets the client's requirements and makes them happy but with a little of their individual artic touch so that the spaces that the designer creates do not look all the same. 
     To conclude, Cultural and subcultural influences play a big part in the design process and it is for the designer to find the balance to create a beautiful space for the client. Norms/ Average are also important as it gives the designer the chance to be unique and put their artistic touch to a space.
Space: Belonging, Hearth, Home and Bedroom
     In this chapter I will be looking at the use of space, and how they can play a powerful role in the designing for interiors. Furthermore, I will be looking at the hearth and how that has been used in interiors. I will also be looking at the home and what gives it that domestic feeling and the bedroom and how it has been used to suit an individual. 
     "To be in the right place or a suitable place… to feel happy or comfortable in a situation" (Cambridge Dictionary, 1995.) This definition explains the term belonging perfectly as it is to feel comfortable in that particle place/ culture. Sometimes to get that sense of belonging to different cultures, people have to adapt their own cultural belief and behaviours to belong to another one. This only really applies to places where the culture is polar opposites, for example, American and Japanese culture. 
In some cultures, they believe that to feel comfortable and get that sense that you belong there, you not only need to be there physically but you need to be there mentally as well. "In Japan, one has to ‘belong' or he has on identity." (Hall, 1976. P.64.) In Japan when the designer is creating a space for an individual or a company they may not just invest their skills but their identity into space. Making the whole designing process quite spiritual and in turn will hold more meaning than just designing a space that just makes both designer and client happy.  Also, Hall is also suggesting that to really understand a culture you need to belong and have people bring you in and trust you.
Belonging somewhere is not just handed out to people, they have to work and own that pleasure. Humans strive to belong and to be part of something bigger. "We are social beings and to be part of a greater entity." (Grey, 1997. P27-32.) Once an individual belongs to a culture they can then get inspiration from that culture and apply it to their work without looking uneducated and "tacky" and to be able to create rich and beautiful spaces. 
For a designer to create a space that will give the client that sense of belonging is a hard skill to have. As stated above belonging is not something that is gifted, it is own it. Though the designer cannot give the client that sense, they can design the interiors in a way where the client will feel like they are a part of something bigger and be comfortable in their space. 
     Most homes have a hearth some go unused, forgotten or turned into a place to hold items. Some are still used today fuelled by wood or coal and begins to warm up the home. "This part of the fireplace as a symbol of the home, especially when seen as a place of comfort and love" (Cambridge Dictionary, 1995) the hearth is seen as the point where families and friends sit around, normally the living room, and socialize with each other, even if the hearth is working or not it does have that ‘homely' effect on the house. 
Looking at English/ European interiors where there are personal items everywhere and every little space is utilised. Whilst it's a whole different case for Japanese home I would see that the interiors are very slick and clean, with only the necessary furniture and no extra decorations. Whilst though these descriptions sound very stereotyped, it is a case in some homes around the world. However, when looking at these houses you can see the culture and the context that people have designed to make themselves connect up with the world outside them. It may give them a sense of being and strive to be part of a greater entity. This goes to the fact that when you look at old Japanese architecture the fire was built in the middle of the home, "the heart of the home." So in response to that, the interiors would be in the centre of the room. Whereas in England the fireplace is built on the wall, meaning the furniture will be pushed up to the wall leaving the middle empty. For Japanese person to walk into an English home would make them feel uncomfortable because that is not there used to in their culture. It would be the same uncomfortable feeling if the roles were flipped. 
     "The house, apartment, etc. Where you live, especially with your family" (Cambridge Dictionary, 1995.) The term home is a personal one because if it was not then it would just be called a house that's what this definition suggests. The term house is turned into the term home when that house that you or your family bought is lived in and it is made your own. 
This raises the question, is it strictly the interior that makes a house a home? Or is it the fact that it has been lived in and loved? "I confess I like a room to look as it was inhabited... letter [is] a powerful weapon in the hands of a person who knows how to make a room look comfortable." (McKellar and Sparke, 2004, P. 92.) This shows that it's all well and good to have stunning interiors but if people feel uncomfortable in a home it distracts them from the beauty of the design. It is a good point stated that someone who knows how to make a house and home has a really impressive skill to have. Means, someone has the skills to make people from different cultures feeling ‘at home' when they may be feeling anxious in a different culture. Not only is it a special skill to make any space, "homely" but there is a psychological and physical factor that plays into it. "For a house to become a home it needs to provide not just physical comfort but also psychological well- being, although to some extent these are inseparable." (Grey, 1997. P. 27-32.)  Therefore, this proves that even if you have not got that homely talent you can still make people feel comfortable by the way you act around the space. 
When designing a space for a home, it can be quite different to get to make the house seem homely as for the designer is creating a space for someone else and they need to find the right balance between the two. "I see my own career in the terms of the houses I have made for myself. They were the cradle in which my desire for beauty was nurtured. They were the laboratory in which its principles were given full and free expression." (Wolfe, 1935. P. 52.) this shows that Wolfe has the right balance between the two because when she designs a space for a client she then goes back and designs for her own home. She can feel first hand if the house design is homely and comfortable to live in. However, this statement is showing that she does not know if the space that she has created is homely until she designs it for herself. This raises the thought of whether the term homely is more of a psychological feeling rather than being due to what the interiors and what the furniture it looks like.  
Every culture has their own identity and this is clearly and cleverly shown in a series of photographs by John Thackwray (2017). He managed to travel from country to country taking photographs of people's bedrooms; giving people a direct insight into culture has an influence of their interiors. Each one of their bedrooms had its own individual identity and is different to each other.  Not only does it give others an insight into how different cultures have influenced bedrooms but it shows an unfiltered version of people's lives in more depth. These photographs show clearly the diversity of people's lifestyles, traditions, and inequalities that people might not talk about. When looking at the photograph taken in New York (see figure 1)[image: ]
(Figure 1)
 And the one taken in South Africa (see figure 2), there is a clear difference between the two. The New York one shows that the individual has a lot of clothes and accessories around his room, some of these seem to be branded. Showing that individual is very proud of himself and takes a pride in what he looks like. You can see that he has some electronics scattered around his room. Showing that he quite well off and in the American culture it would be going against the norm if you do not have some sort of electronics. [image: ]
(Figure 2)
This is a completely different story for the photograph taken in a South African bedroom (see figure 2.) She is sitting there in the middle of her room which looks like she might share with someone, her siblings for example.  There looks to be little clothes and items in her bedroom. Her room also looks to be a lot smaller than the one in New York. This suggests that the area might be overcrowded for the house to be bigger than they need to be which is common in South African culture. It looks to be that the individual is from a poor background and cannot afford much but the items that are necessary. The differences between the two bedrooms are strong and can be spotted out quite easily. The fact that Thackwray has gotten this opportunity to take these photographs and show them off to people that may be unaware of the differences that are in other cultures is brilliant. Gives them the chance to go home and be grateful for the interiors and items they have in their homes and to spare a thought of how it might be different for others in the world. 
The thing about bedrooms compared to the other living spaces in a home is that the individual can make it their own. In a study done by Angela McRobbie and Jenny Garber (1981) on girl's bedrooms, they have noted that there is a difference between the genders and how they use their bedrooms in America. "Although the social world of boys was more likely to be on the streets… girls were using their bedrooms to establish their own social world." (McRobbie & Garber, 2007 P. Xxvii.) This suggests that girls might take more time into making their bedroom look more inviting and reflect their identity to their friends, compared to boys as they do not socialise in their rooms as much. McRobbie and Garber often found that the girls were "experimenting with make-up, listening to records and reading mags." (McRobbie & Garber, 1981. P. 213) Again shows that girls even when their friends are not there they spend a lot of time in their bedrooms, they have probably reflected that in the way they have decorated their room. 
Even though this report is dated (1981), as this report was posted Second World War, and now there is not this need for that strict "protection" on girls and they can go out and socialise. The research is still quite relevant in the sense that girls are more likely to take the time to decorate their rooms to show their identity whilst boys are not too bothered to decorate their room as much.  The point of this report is to show that interiors and creating spaces is gendered and is more of a feminine act. 
Thought this report shows us the valid account of girl's bedrooms, it doesn't give us an account of what boy's bedrooms might have looked like so leaves people to assume what they might look like. However, does this mean that guys never bother to make their space their own? This is where the trend of Bachelor pads comes in. According to Bill Osgerby, the term "bachelor pad" (Osgerby, 2005. P. 99-113.) Means a home or flat that a single male lives in, normally it is decorated on a low budget by young/ student males. However, it has been made popular and "trendy" and made its way into American culture.  "The fantasy of the chic, garget-laden bachelor's lair was a recurring icon of hedonistic, muscular consumptions in men's magazines such as Playboy… ‘bachelor pad' in American men's magazines points a significant masculine presence within mid-twentieth century commodity culture." (Osgerby, 2005. P99-113.) Even though the report was made on older males it does show that it is not only girls that take the time to decorate their space. This statement shows that bachelor pads were made popular by the media and the big sign of masculinity. During that time guys were probably sizing each other up by their home and how "manly" they come across in through their interiors. Which is strangle to comprehend as in most cultures suggests that interiors are more feminine than masculine. 
In spite of this statement suggesting that interiors are for every gender, it also highlights the fact that media has had a big influence in making the whole bachelor pad idea more "cool" to other men. Does this mean males are designing a space for themselves or are their designing to seem "trendy and more masculine" in front of their friends and not care for space because that's what the media suggests? With that in mind, this is still a good movement in breaking those culture gender norms and shows to the reader that interior design is everyone and should not just be seen as a feminine hobby/ career. 
     To conclude, the use of space is not thought to be as important as it is but actually, it is as it can be the element that can make someone or the client feels comfortable in the newly designed interiors. This includes the placement of the hearth in the household. The feeling of belonging and homely is psychological that and can prove to be quite the skill as not every designer has but also it is an emotional factor as well. Also, the bedroom seems to be the space that individuals have to really express themselves and are free to do so. 
Client: Gender and Requirement
    In this chapter, I will be talking about how gender can affect how the designer might design the space for a client. I will also be talking about client requirements and what the designer has to think about then designing for their clients. 
     This leads on to the topic of gender and the stereotypes that cultures play into the design of interior spaces. "Domestic culture… From the mid-nineteenth century until well into the twentieth century, for example, it became the repository, for the most part, of meaning generated by and for women. While men continued to inhabit the domestic space" (Kinchin, 1996.) There is a big stereotype that women are the ones to design a space and make it a home. Interior design is seen as more of a feminine career and that it would be a waste if a man was to become an interior designer. However, it was not seen as a bad thing but more of a thing that women were seen to be good at and all the different elements that are combined to make a beautiful domestic space. These elements are consumption of goods, being creative and being able to represent the dominant cultural themes of the day. "Women's ability to see their homes as mirrors not only of broad cultural themes but their individual selves coincided with their growing professionalisation in a number of distinct spheres." (McKellar & Sparke, 2004, P. 73.) 
     Nevertheless, if this idea of putting their identity into the space they are designed for a client leans more towards the designer's idea more then there may be a problem. It may turn into the designer creating spaces for themselves instead of their client, intern they may enforce their culture onto the client. The client may feel uncomfortable within their space. Goes back to the example of English and Japanese interiors and how they use their space.  There needs to be a balance between the two so that designer can have their signature on the space but have the client's desires as a priority.  When designing a space for a home, it can be quite different to get to make the house seem homely as for the designer is creating a space for someone else and they need to find the right balance between the two. "I see my own career in the terms of the houses I have made for myself. They were the cradle in which my desire for beauty was nurtured. They were the laboratory in which its principles were given full and free expression." (Wolfe, 1935. P. 52)  Here Elsie de Wolfe is implying that when she used to design for her clients have they wished but then used to go back home and use that client's idea and apply it to her house, but with less limit and could do more. This is quite interesting to think about as it shows that she is constantly learning from client to client. Improving her own interiors as she goes along, she could also be improving her client's spaces as well. By doing this Wolfe putting she is personality putting her in those spaces and can get a rough idea of how space might be lived in. 
The client’s gender plays a role in the designing process, though it is not the main factor it does/ can affect how the designer might create the space.  Going back to the study by McKellar and Sparke where they state that females are historically the ones to creating the domestic space and has continued onto into modern day. A designer might see this and think to design the spaces according to this fact create a more domestic and homely. Whereas looking at “Bachelor pad” where the space is more masculine and modern, the designer might take this information and create a space that is trendy and tech-savvy. Male clients are more interested in having a more minimalist design to their spaces as opposed to women expressing themselves through their interiors, suggested by McRobbie and Garber. The designers have to consider this into when designing for their client as it might be that fact that might make the client more comfortable and give that special touch. Although it is all well and good comparing the genders but most of the time people cohabit a space, meaning the genders are living together either because they are married or are just sharing. This raises another challenge for the designer to create a space for a gender sharing space, the designer will have to find a balance between the two to make the client comfortable and happy within their interior space.  
The hardest task for a designer is to create a space that gives the client that emotional feeling and/or psychological feeling of being comfortable, belonging and homely in a space. As these are not something a designer can make its something personal to the client however what the designer can do, is to create the space with these feelings in mind. How is the arrangement of the furniture going to affect the client? The use of space is quite important and maybe the factor that is the make or breaks for the client in whether they feel comfortable in their space. The aim for the designer is to create a space that does make the client feel comfortable and met their needs. For them to get that psychological feeling across in their designs they have to put themselves in the space and how they might use the interiors and how they feel whilst pulling the space together. The emotional feeling can be done by adding personal items from the client themselves so when they come into the space they are welcomed with this homely feeling, which is so important when designing for a house. 
     After looking at the different influences that designers have to take in when designing an interior space for a client, it is a huge amount of detail for a designer to consider. Also, the fact that they have to think about them how certain factors can affect the feel of a room. The designer has the tough work of designing for the client and how to make it culturally sound, to create this space to make the client and their family and/ or guests comfortable. Taking into a count the client’s culture, the location of the space and the designer’s culture it can be quite confusing but the designer should know how to control these elements to make a beautiful interior space.  The designer also needs to stay true to themselves and create space they enjoy, but not too stubborn and listen to the client’s needs and wants. To be in charge of the space and combine these two elements to make a space that will both make the designer and the client happy, is a powerful skill to have. 
It is clearly shown that culture has a giant influence on interiors and how a designer might change their design process to fit with the client's culture or the location, and not let their own cultural norms influence their designs as much. However, this dissertation has shown me that it is not only cultural influence that affects the design process it is a number of different elements that the designer has to take on when creating a space. The emotional/ psychological feeling a space can give is just as important as making the space to fit the cultural element because if the client feels uncomfortable then the whole design process and the whole interior design are pointless.
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