Sean’s Script:
When looking at advertising Boardmasters festival through different social media platforms, we must consider what type of attendee visits Boardmasters festival. Eva spoke previously about the demographic were dealing with young people, who embrace their free will and adventurous side. This means the best platforms to advertise on would be apps such as Instagram and TikTok. The 4ps of marketing must also be considered. These are product, price, place and promotion. One of the main aspects to consider is price. Boardmasters offers a range of different tickets including early bird, which are sold right after the event has taken place for the following year. Customers are offered tickets at a discounted price as an incentive for buying the tickets early. Advertising this teir of tickets to parents of the attendees on platforms such as Facebook, as most attendees are middle class, and their parents would engage with Facebook would make the most sense as they could buy the tickets as Christmas gifts. 
[bookmark: _Int_oQkv3EL8] Genral admission tickets offer standard access to the festival allowing festival goers to watch live music, this is the cheapest ticket available and is the ticket type mist festival goers opt for. VIP tickets are very similar to GA, they offer access to the festival and music, however they come with access to private VIP areas and private bars with smaller queues. Family tickets are also available, this gives customers the option to pay less per ticket. Festivals offering these types of tickets is a massive benefit in today's economy due to the cost-of-living crisis. This makes attending the festival a viable option for families and groups, that might not otherwise be able to attend. Another crucial part of the 4 marketing Ps is product. We need to consider what Boardmasters actually has to offer. Obviously, the festival provides customers with the chance to see some great live bands, but boardmasters also gives the oppurtunity to explore other creative avenues by hosting skating and surfing competitions. This is completely unique to Boardmasters, and gives it an edge to other UK festivals. 
When it comes to advertising boardmasters festival, traditional methods are used as well as more modern techniques. Each year when the lineup is announced the organisers release a poster on social media, that tells customers exactly what it is they're buying. On average it costs one penny to four pounds per one thousand interactions, to advertise on platforms like Instagram and TikTok.
Place is a crucial factor to consider when advertising boardmasters festival. No other festival is located on the beach, this unique selling point is what allows the festival to host surfing competitions, which is a huge selling point for the festival. Typically, boardmasters sells tickets online via their official website and through third party sale sites such as Ticketmaster.
Returning to the promotion point one way in which boardmasters reach their target audience is through the acts that play in the festival. Many of these bands and artists have millions of followers on platforms such as TikTok and Instagram which the festival utilises by having popular artists promote tickets on their social media.
As part of our social media campaign, we made a short clip using Cap Cut to post on platforms such as TikTok and Instagram to promote boardmasters. Our intention was to capture the festival and all it has got to offer, and condense it into a short, viewer - friendly montage. Here it is!

That concludes this assignment, thank you for liste ni ng, and if you have any questions, we'd be happy to answer them. Thank you.
