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	Evaluation


	
Section 1 – Usability



	Question 1a - How quickly and easily does the website load? 


	Answer: The suited cars website is incredibly user-friendly, loading in less than two seconds for a seamless and efficient experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The sub-pages are well-organized and clearly visible, making it simple to navigate between options like Home, Gallery, Services, FAQs, and Contact.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers cannot directly make bookings via the webpage. Instead, the website offers a facility for submitting a request for a quote. This process is designed to enable a preliminary discussion of the customer's specific requirements, including the car type and desired services. By completing a simple form that includes essential details such as name, email address, car registration number, and service requirements, customers facilitate efficient communication, ensuring their needs are thoroughly understood before any further steps are taken.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Integrating a live chat option or an FAQ chatbot would significantly enhance usability by providing real-time support and quick answers to common inquiries. This feature would streamline customer interactions, reducing wait times and ensuring users can easily navigate their options without needing to search manually. It would also improve accessibility, offering instant assistance for potential clients looking for clarification before submitting a quote request. Implementing this could make the overall user experience more seamless and efficient.

	Section 2 – Pleasure – Customer Experience



	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Both options were well-designed and useful, providing a seamless experience across different devices.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website utilizes high-quality images, ensuring visually appealing colours and sharp details. However, selecting the video option results only in image transitions rather than actual video content, which may not meet user expectations. Additionally, the gallery includes a limited selection of 16 cars, predominantly high-end models. Expanding the collection to feature a broader range, including more affordable vehicles, could enhance accessibility and appeal to a wider audience, ensuring potential customers find options that align with their preferences.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website utilizes Facebook chat for live communication. However, this method may not be the most effective for customer interactions. Direct phone calls would provide a more efficient approach, allowing customers to ask questions, receive immediate responses, and schedule appointments to view vehicles in person. Face-to-face meetings offer greater clarity and engagement, ensuring customers can assess the car's condition and details firsthand before making a decision. This feature is only accessible to users with a Facebook or Instagram account.


	Question 2d – How effective are the social media links on the website?


	Answer: The Suited Cars Instagram page showcases a variety of high-quality images, allowing users to explore their work visually. Additionally, Instagram provides insights into the number of followers, posts, and comments, which can help gauge customer engagement and brand presence. 

	
Section 3 – Perceived Value



	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website presents various service options, allowing customers to choose the specific service they require. It also provides a quotation request feature, where users can indicate their preferred service and submit relevant details. This approach ensures tailored pricing based on individual needs, enhancing the overall user experience by offering clarity and customization.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website features customer comments, but the number of reviews appears somewhat limited. This suggests that not all customers leave feedback publicly. Encouraging more users to share their experiences could enhance credibility and provide valuable insights for potential clients, helping them make informed decisions based on a broader range of customer perspectives.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website showcases impressive work with high-quality, detailed images that highlight the services offered. However, it does not display approximate pricing for the various service options. Providing a price range for each service could enhance transparency and help potential customers make informed decisions before requesting a quote. This addition would improve usability by setting clear expectations regarding costs and reducing the need for direct inquiries.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website features exceptional quality images that showcase the company's impressive craftsmanship. However, pricing information is not displayed, as the company requires specific details to provide accurate cost estimates. This approach ensures tailored quotations based on the customer's individual needs and the specifics of their vehicle, promoting a personalized service experience while maintaining clarity in communication.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cars

	
	2.Wrapping

	
	3.Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: It is impressive that Google displays the website prominently on the first page, making it effortlessly accessible to users. This quick visibility enhances convenience, ensuring that customers can easily find the information or services they are looking for without extensive searching.


	Section 5 – Reflection and conclusion



	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The website is exceptionally clear, presenting a wide range of options alongside comprehensive contact details. It effectively focuses on addressing key customer questions, ensuring users can effortlessly navigate and find the information they need. This streamlined and purposeful design enhances usability and leaves a positive impression on visitors.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Expanding the variety of car types showcased on the website, along with adding more images and actual video content, could significantly enhance user engagement. A broader selection would appeal to a wider customer base, ensuring visitors find models that align with their preferences and budgets. Additionally, incorporating real videos instead of image transitions would provide a more dynamic and immersive viewing experience, giving customers a clearer understanding of the company's craftsmanship and services.
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