














































Student: 1807552
Module code: BMSP5004
Module title: Managing Digital Identities
 Title: Personal Digital Identity Management
Lecturer: Anthony Burns
Date of submission: 13th November 2019
Task: Compare two influential social media users

 (
     
)


According to Techopedia the definition of a digital identity is “an online or networked identity adopted or claimed in cyberspace by an individual, organization or electronic device”. Many users may have a variety of digital identities spanning various platforms  (Techopedia, 2019) . Social media platforms enable individuals and organisations to project their personal or company brand. 
A personal brand is made up of a combination of an individual’s expertise, skills, experience and personality. How this is portrayed on social media platforms is key to how an individual may wish to promote themselves and how they could be perceived by their followers or to a wider global audience. A personal brand is unique to each individual and reflects one’s attitudes, behaviours and beliefs (Techopedia, 2019). 
The development of a personal brand on social media can significantly influence the perception portrayed of an individual either in a positive or negative way. Those in positions of authority or who may be considered to be influential should ensure that they portray their themselves effectively by creating an accurate digital identity of themselves to match their personal brand. Some of the most popular social media platforms include:
Facebook a social networking service which according to Statista is the largest global social media network. Figures taken during the final quarter of 2018 recorded over two billion active users. Facebook also owns three other social media platforms: 
Messenger which has been part of the Facebook experience since its launch in February 2004. Initially, Messenger provided for live on-line chat via Facebook accounts but has evolved into a much sleeker message platform. It has on average 1.3 billion active users (Overpass, 2019). 
WhatsApp which came into being during 2009 and is a message and video sharing platform. Originally launched by two former employees of Yahoo, Brian Acton and Jan Koum in 2009, Facebook announced its takeover in 2004. It is recorded to have facilitated up to 55 billion messages per day (Overpass, 2019). 
Instagram was originally launched by Brian Acton and Jan Khoum during October 2010. Primarily for sharing of photographs the platform was bought by Facebook in September 2012.However it remains as a separate social media platform (Overpass, 2019). When these other networks under Facebook ownership are considered the user number of active users is closer to three million (Clement, 2019). 
Twitter which is independent of Facebook differs from many other social network sites in that it provides a platform for users to ‘tweet’ messages in real time. Messages are limited to 140 characters with the facility to include pictures. According to Buffer, a social media marketing organisation Twitter currently has 335 million active monthly users (Buffer, 2019).
YouTube is a video sharing service. Users can create and upload videos, create a personal YouTube channel and comment on content. Launched in February 2005, YouTube is reported to have 2 billion active monthly users (Aslam, 2019).
LinkedIn is a social media platform for professionals, industry experts, hiring managers and jobseekers. LinkedIn users can upload their education and work history and develop their personal brand. Users can also have their skills endorsed by other users for example previous colleagues, line managers or customers. LinkedIn currently has 294 million active monthly users (Buffer, 2019). Social media is actively used by high profile public figures, some of whom present a professional and managed personal brand, and some who’s online persona lacks clarity and consequently presents a distorted version of their personal brand.

An example of a poor social media brand is the Welsh politician Leanne Wood who was  the leader of the Welsh political party Plaid Cymru from March 2012 to September 2018. She has also served as Member of the National Assembly (AM) for Rhondda since 2016. On the 15th of March 2012, she was elected as leader of Plaid Cymru, becoming the first woman to lead the party. She was elected as Assembly Member for the Rhondda in May 2016. During her tenure as AM, her portfolio has included responsibility for matters including Sustainability, Environment, Social Justice, and Housing. Prior to her election to the Welsh Assembly she was employed as a professional tutor and a probation officer, she also gave lectures on social policy at Cardiff University (National Assembly for Wales, 2019). Wood is active on Facebook, Instagram, Twitter and LinkedIn.
A good example of someone in the public eye who uses social media effectively is the writer, comedian, director, musician, author and presenter Ricky Gervais.  He is most popularly known for his spoof television docudrama The Office in which he played the fictional character David Brent. He has achieved notable success gaining seven BAFTA awards, five British comedy actor awards and three Golden Globe awards. He was named on the Time 100 list of the world’s most influential people. (Encyclopedia Britannica, 2019). Gervais is an active user of the social media platforms Facebook, Twitter, Instagram and YouTube He also runs his own website and blog page.
Across all the social media platforms Gervais uses the same name and profile picture. He uses cover pictures to promote his latest work or tour. His current profile picture is of Gervais’ full face with his pet cat in shot. This exemplifies Gervais as a relaxed home loving person which suits his personal brand of being an ‘ordinary’ man. To include his pet cat shows his care for other creatures. Gervais was recognised by the United States Humane Society in 2015 when they presented him with the Genesis Award for his contribution to raising animal rights issues via social media (Alyce, 2015).
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(Gervais, Facebook, 2019)

By contrast Leanne Woods’ personal brand lacks consistency across her chosen social media platforms. Her profile picture is different on each one.  Included in one of her many profile pictures is one showing her appearing to be made up for a fancy-dress event in which she appears very gothic and heavily made up. For a politician one professional picture across all platforms would promote her brand more positively. 
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             (Wood, Facebook, 2019)

As a high-profile politician her personal brand lacks the professional appearance and content one would expect from someone in her position. She has 3 different Facebook accounts, Leanne Wood, Leanne Wood Plaid Cymru and Leanne Rhondda. This creates confusion regarding her personal brand and what she is trying to convey to her followers. It also presents a question over which account is active and current and for what purpose.
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             (Wood, The Change We Need, 2019)
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             (Wood, Leanne Rhondda, 2019)

Wood has also made some errors with her social media posts. In a post made on 11th November 2019, Wood has commented on the lack of disabled toilets on trains in Wales. However, the accompanying news article refers to the economic case for Welsh independence. (Wood, Leanne Rhondda, 2019)
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                   (Wood, Leanne Rhondda, 2019)

Regarding Woods engagement with others via social media she has been the subject of disciplinary action in which she received a reprimand from the Welsh Assembly Standards Commissioner. A complaint was made regarding a comment she made on Twitter. In a reply to a political blogger known as Jac o’ the North. The blogger had commented on another female politicians’ role regarding women’s rights and international development. Wood’s response contained an expletive which led to her reprimand. There is always an expectation that those in public office remain professional and respectful even when provoked. This comment and the subsequent penalty may have undermined Woods personal brand as a public servant.
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(Wood, Twitter, 2019)
It should be noted that the two chosen users are from quite different professions, however when it comes to personal brand it is critical that serious consideration should be given prior to posting onto any social media platform. Looking to Gervais, he actively interacts with his followers often replying to individuals but always acknowledging feedback of his work. He updates and posts across all the social media platforms on a regular basis and with with relevant content. 
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(Gervais, Twitter, 2019)

His digital identity fits well with his personal brand. He has developed an online image of a media professional by promoting his most recent work and sharing his past works of note in his content. On each of his platforms he provides a link to his merchandise webpage at ricky.gervais.livenationmerch.com where his fans and followers can purchase Ricky Gervais branded items. 
He is known for using Twitter for material for his writing. In his interactions with his followers he poses questions about what subjects they think he should or should not write comedy about. With 13 million followers on Twitter he can reach a wide cross section of society in a short space of time (Doumbouya, 2019).
Gervais makes full use of hashtags, particularly on Instagram. For each of his posts to the site, there are on average 15 hashtags in relation to the content. He also has his Facebook and Instagram accounts synchronised. However, his Twitter account is not linked to his other accounts as he utilises this platform as a tool for harvesting material for his writing.
Despite the apparent random nature of posts, Gervais pays close attention to his content to ensure that his social media activity grows his personal brand. He does, on occasions post pictures taken in his home which would normally be perceived as being irrelevant to his field of work. However, Gervais only does this if there is comedy value to the post or it further enhances his support of animal rights. These types of posts contribute to further enhance his digital identity and provides his followers with an insight to his personal life. 
In promoting his work, Gervais has also used the video platform YouTube. After some 10 years off screen he brought back his character from The Office, David Brent. He used his own YouTube channel to promote the new series entitled ‘Learn Guitar with David Brent’.

[bookmark: _GoBack]Woods digital identity lacks consistency in that of the several social media accounts she has each one has a different profile picture. As a high-profile Welsh politician her personal brand lacks the authority one would expect from someone in her position. This is a poor reflection on Wood who essentially works hard for her constituency. In a recent Facebook post Wood wrote of a serious sexual assault on her when she was a teenager.
Whilst it is without doubt a brave and necessary action on her part to speak of the assault, social media may not be a suitable platform for such a debate. The post received 67 comments and 69 shares. This could leave Wood vulnerable to negative unmoderated comments which could also have a negative effect on her personal brand.
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         (Wood, LinkedIn, 2019)

From the two subject matters of this essay Wood is the only one who has a LinkedIn profile. Again, it shows a different profile picture to the other social media accounts she holds. In the biography it states that she is the leader of her political party, however she has not held the position since September 2018. There is no cover picture which suggests that the profile is incomplete. In the ‘About’ section of her profile it concentrates on the constitutional goals of her party rather than her own personal goals. Whilst it is fair to say Wood has made use of vanity URL’s on some of her platforms, it does not apply to all. It is also unnecessary to have several social media accounts with no evident uniformity or key purpose; it should however be considered that Gervais may have a team of social media professionals supporting his online presence whereas Wood will almost certainly be running her platforms herself.
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