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1. Introduction
A marketing information system , is a set of procedures and technology for the continuos gatheling of information that might affect the selling and promotion of a services or product.( Kotler, P. (2006) . Principles of marketing . Frenchs Forest , N .S .W : Prentice Hall. )

The tools saftware let the marketers to garther information around the clock and analyze, evaluate , updata and persevere to distribute information relevant to specific products, promotions  and services.
In this raport , I will analyse the marketing information system (MIS) , for hospitality and turism using outfit for marketing, for information , for communication and for collection.
The marketing is a management method , for creating and identificate or anticipates goods services for satisfies the concept which customer need, like or choose.
" By creating value for consumers, they in turn capture value from consumers in the form of sales, profits and long-term customer equity"( Kotter, P . Armstrong , G . Harrin , L . and Piercy , N. -2017)
To satisfy the customers, marketing develops information and used marketing strategy to attract the customers like offering promotions, advertising or sponsorship.
Today most of the company using the marketing strategies to expand and grow their business.
Marketing information system includes all the method which company need to used and to analyse the customers data. They gather and store data which allows managers to understand the products, sales, trends and type of customers and any marketing rhythm.
On the next part of my work , I will analyse the marketing information system , as an effective IT tools for the hotel industry , using Marriott's hotel , as example to provide specific information about specific market for specific customer in order to meet they expectation.




2. Gathering information
Marketing Information System, develop information continuously facilitate  and deliberate, the managers to make the best decision.
Like Kotler in his Principles of Marketing , talk about Marketing Information System as " a continuing and integrating system of people , equipment’s and procedures to gather, sort , analyse , evaluate and distribute the pertinent , timely and accurate information for use by marketing decision ". (Koter, 2006)
According to Kotler, MIS, is divided into four components mixed together , achieve information for : marketing research , system , marketing intelligence system , the internal raptor system and the marketing decision support system.
The internal report system, stores and analyses data information for different departments of the company.
The marketing ‘intelligent’ system, pick the trends daily allowing managers to respond more quickly to market changes.
A marketing research system analyses resources from Primary ( every information data) , and secondary (articles , books , journals) especially and sources to he marketing decision support system for analysing internal and external data , in order to take decisions.
The Marriott hotel chain is one of the biggest hotel company in the world and it comes with range of venues and categories to choose from long stays to premium and luxury.
It's a marketing strategy to attract as much customers as they can offering multiple variety of locations, services and brands, like air-conditioner rooms, restaurant, meeting rooms, TV , pools.
Analysing Marriott's hotel, strategies, one of the advantages of the marketing information system are: data organized, like the managers can increase productivity, strong of important data, which can be used as a source information or to execution process.
For analysis and planning strategy, the manager need internal and external information , collect with MIS .
The internal control, which provides information about all the company method.
The analyse risk for company could be without data control.
 Data information ca be difficult to analyse for a longer period , because orevious information , could be longer period , because previous information , could  be find in to different format and opportunities can be lost. ( https://www.revfine.com)


3. Marketing with in MIS 
To understand what customer’s needs, a marketing has a set of products and services to satisfy the customer by identifying competitors and anticipating trends.
The marketing need information from MIS to develop the new products and services which can be advantage in the face competitors using different trench.
Strategy of the marketing require planning and decision marketing with the aim of effectively selecting and pursuing marketing opportunities, identifying target marketing appropriate competitive advantage.
The importance of the strategy is not just the number of people reached but also by the target obtained.
My opinion , Marriott's developed the concept of a good value of money , food quality outstanding services in customers opinion and amazing atmospheres.

4. Communication
Marketing communication is the messages to convey by the company about the about the products and brands they sell , indirectly or directly to the customers with the intention to make them to buy.
Marketing communication is the tools for a company to adopts and to exchange information about their services to the customers.
The marketing mixt is composed of four P's , like price , place , product , promotion and will analyses the seller point of view and four C's , like customer value , communication , cost and convenience , to refer to the customers opinion.
The place is referring to the places which product will be selling , that product can be tangible or intangible , this is the main thing which company want to sell.
Price is the amount of money; which customer have to pay in order to buy a product or services and can be also the quality message from customer like how they finding that brand.
processes is the reaction from the customer receives checking quality from them and analyses they satisfaction. The four C's instead, help the company to examine the customers feedback to a product. The customers value, show to the seller what the customer needs, what the customer want to buy exactly and the company can attract the customer like offer them a loyalty card to records every sale.
The cost is the money that customers is ready to pay for the product or services. Communication its referring to a feedback from the customers which company received every day.



5 Effectiveness within the Hotel Industry
After finding the importance of the MIS influence into an organization , now I will consider such information in the hotel industry. The hotel industry it is associated with travel industry and hospitality industry, because all together has a same scope and same services industry that offer to the quest.
Customers choose this industry services for multiple reasons , like location, quality or enjoyment.
Marriott's hotel are using importance strategies like: customers preferences ( Gym, SPA ), facilities services ( room services) and benefits , but also and an external analysis on how other places are offering to improving the product.
(Kotler, P . Armstrong , G . Harris , L .C.  and Piercy , N (2017). Principles of Marketing , 7 th European Edition , Pearson.)

Marriott's offer the promotion to the regular customers for every year they come or discount for they staff and are very friendship with new customers.
The Marriott hotel, considerate very important for their staff to have friendly skills and to offer to the customers loyalty and good amount of revenue to help the hotel, to affirm the brand.


6 Conclusion
Marketing Information System is the key to success , having a good information to understand customers needs is essential for a business and also very important to know where is or how to solve the issues.
The marketing information system analyses internal and external data and administrate continuously to allow managers to control and solve problems and it helps markets to develop strategies from the communication (feedback) customers.
( https://doing-what-matters.com )
Marriott's marketing strategy focuses on feedback customers for improving their product and creating best promotion on marketing, but most important it is to develop the customer loyalty to the brand.
Other factor important to hotel industry is the price which should be by reflected by quality and the place location, which can be seen on a website, this give the possibility to customers to buy.
To expand the brand, they create opportunities of sales and also open new markets good strategy to important decision which usually covered by a great management and great marketing team.
Marriott's have the first to introduce a full services to meeting facilities and a robust loyalty program with high speed internet access.( www.marriott.com )
On a note, Marriott has a great quality from standard to luxury services and have grate price for they quality from the high price range to the low price with standard facilities.
They competitors are the much cheaper competitors without facilities for customers like Marriott's hotel. (www.marriott.com )
On level line of hotel, Marriott develops the entry with reasonable range price and with the same standard can be attracted a bigger market made of people on a low budget.
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