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[bookmark: _Toc113264459]Introduction
This report examines the principles of demand and supply, price elasticity, and market structures within the framework of an organisation by analysing Coca-business Cola's practises. This latter company is a worldwide conglomerate that operates out of its headquarters in the United States and produces a wide variety of goods. The Coca-Cola soft drink, which is one of the company's currently 500 goods, serves as the company's flagship item. It is referred to as an elastic good due to the fact that a moderate shift in price results in a significant boost in demand, and the opposite is also true. Oligopolistic market structures are ones that both the company and its most significant rival, Pepsico, operate inside. As a consequence of this, they have decided to become members of a cartel in order to maintain price stability within this industry, increase revenues, and prevent new competitors from entering the market. 
[bookmark: _Toc113264460]Task 1: Business Description
Coca-Cola is a publicly traded firm that operates out of its headquarters in Atlanta, which is located in Georgia. In one of the industries with the most intense levels of competition, the beverage company goes up against PepsiCo, Red Bull, Keurig Dr. Pepper, and a number of other well-known brands (Makienko and Rixom, 2022). According to Dai (2021) one factor that has helped to the company's success is its varied product line, which includes brands such as Fanta, Schweppes, Fresca, Barq's, and Dasani, amongst many others. 
The American giant is most recognised for its flagship beverage brand, Coca-Cola. As a result of the fact that the company's products are commodities that are in high demand as the average income of consumers continues to climb, one may classify these goods as commonplace items (Dai, 2021). However, in 2019, the American syndicate released a new product that was given the name "zero sugar," and since then, there has been a rise in demand for it. This research investigates supply and demand, elasticity, and the structure of the market in relation to Coca-Cola, the most successful corporation in the United States. 
[bookmark: _Toc113264461]Task 2: Identification of Demand and Market Equilibrium
The terminology and concepts that economists use to explain how a product might be positioned on the market have been developed over time. Therefore, demand can be defined as the quantity of products and services that consumers are predicted to acquire from a market at any given time. This can be done at any given point in time (Sanchez, Abril and Haenlein, 2019). On the other hand, supply is defined as the number of specific commodities that sellers are willing to offer at a particular price. The Coca-Cola curve is similar to those of other products, and the reason for its movement from the left to the right is due to a combination of a few different causes. 
This downward trend suggests that there is an inverse relationship between the price of an item and the quantity of that thing that is required at any one time, as shown in Figure 1. This connection can also be explained by the law of demand, which holds that as the prices of commodities rise, so does the demand in the market (Sanchez, Abril and Haenlein, 2019). As a direct consequence of this, consumers are now able to acquire diet cokes at more affordable price. To boil it all down, it is reasonable to infer that price has a significant impact on demand. A shift along the demand curve, which is defined as a change in market demand, is an illustration of the effect that is caused when the price of a good or service is raised. 
The entire business supply in the United States is analogous to the vast majority of products in the industry, which typically move up the vertical scale from left to right. It shows how the price of a Coca-Cola fizzy drink is related to the number of goods that are produced and placed on the market within a specific amount of time (Chen & Voigt, 2020). The impacts of a change in price are represented by what is known as a shift in the supply arc, which is also known as a shift in the quantity supplied. 
The demand and supply curves of the American behemoth can also be utilised to calculate the state of equality between the two microeconomic notions. This is possible since the demand and supply curves are mathematically related. When economic forces are in a condition of equilibrium, the economy is said to be in a state of equilibrium (Sanchez, Abril and Haenlein, 2019). It applies to Coca-Cola in situations when there is equilibrium between the quantity of products requested and the quantity of goods offered on the market (Zare et al., 2020). However, the price of a product is not the only economic aspect that plays a role in determining the demand for that commodity. Other parts of a product are recognised as having the potential to be contributors to both the manufacture and the use of the product. An increase in the purchasing power of customers, for example, would lead to higher prices for Coca-Cola goods, which would then push the market to the right. It is also claimed that the price of competing products has an effect on the amount of demand there is for Coca-Cola products (Chen & Voigt, 2020). For instance, an increase in the prices of Pepsi products will lead to an increase in demand for Coca-Cola, which will cause the demand curve to shift to the right, and vice versa. 
Products are considered complementary if they improve the value of another product in some way. Customers frequently purchase many items at once, such as milk and cereal. When quick-service restaurants like McDonald's and Kentucky Fried Chicken raise their prices, it results in a decrease in sales of soft drinks and carbonated beverages, which indicates that the trajectory of the Coca-Cola market will change to the left (Makienko and Rixom, 2022). The preferences and tastes of customers have a significant impact on the market's demand. The food and beverage industry conducts research into the changing views of its customers in order to counteract the negative effects of production and consumption. In response to the growing number of health-conscious groups calling for the elimination of superfluous calories from soft beverages, the dominating American business, Coca-Cola, developed its well-known brand Zero Sugar (Ntono, 2022). The American brand had a boom in demand immediately following the launch of the product, as a large number of customers preferred this item to others on the market. 
However, the availability of Coca-Cola beverages on the market is influenced by a number of different circumstances. As a result of the utilisation of regional segmentation, it is believed that the supply of soft drinks is determined by the number of customers residing in a certain region. Due to the fact that the American company has a sizable customer base that has high levels of brand loyalty (Dai, 2021). Producers may be able to manufacture massive amounts of soft drinks in order to satisfy the growing demand of customers. Another aspect that plays a role in determining whether or not Coca-Cola products are offered for sale on the market is the cost of production. An increase in production costs, for example, will ultimately result in a rise in the cost of ingredients like caffeine, flavouring, and sugar. As a direct consequence of this, Coca-Cola might end up producing less goods, which would cause the demand curve to move to the left. When the cost of capital falls, the corporation will make enormous quantities of Coca-Cola products. This will occur when the costs of key ingredients, such as sugar and caffeine, become more affordable and there is a greater supply of these elements. 
The latest technical developments can have an effect on the quantity of a product. Big data and augmented reality are being used by Coca-Cola in a select number of their bottling operations located all around the world. It involves wearing eyewear or putting on a headset that projected visuals from a computer in front of the user's line of sight. The American corporation has been able to simplify its manufacturing procedures as a direct result of these recent advancements. Coca-Cola is able to significantly reduce its production costs as a result of what it views as an enhancement to its manufacturing methods. As a result of this, producers will be able to produce a greater number of individual units of their goods, which will cause a shift to the right in the quantity that is supplied. 
[bookmark: _Toc113264462]Task 3: Indication of Whether Demand is More Elastic or More Inelastic
Researchers have determined a wide variety of product attributes and market conditions by applying economic concepts to their work. For example, the term "elasticity" refers to how the overall amount required of a product or service reacts to changes in the price of the underlying products. Elasticity can be positive or negative (Yadav et al., 2021). Accordingly, the demand for a product is said to be elastic if it varies greatly in response to variations in the price of the product. On the other hand, the demand for consumables is said to be inelastic when it sways only slightly in reaction to changes in price. 
In light of the current state of the market, economists have devised a variety of approaches that can be used to analyse the qualities of products. In the field of microeconomics, the term "price elasticity of demand" refers to the degree to which a shift in the cost of a good or service affects the quantity of that good or service that the market requires. The formula for calculating it is to divide the proportional change in the value of a good by the relative difference in the amount of a good that is required. If you lower the price of something, you nearly always see a rise in sales, and vice versa. 
As a result, Coca-Cola products exhibit a degree of adaptability in reaction to the conditions of the market. It is generally accepted that the demand for soft drinks in the United States is capable of exhibiting elastic behaviour. It suggests that competition in the market for non-alcoholic beverages creates a modest change in price, which results in a significant shift in demand for the product. For instance, if Coca-Cola raises the price of its carbonated beverages, consumers will opt for Pepsi rather than Coca-Cola, which will result in a decrease in demand for Coca-Cola (Ntono, 2022). Coca-Cola, on the other hand, is aware of the elasticity of demand for its products and has the ability to choose to lower the price of its beverages, which will result in Pepsi having a smaller market share. 
Price changes have an impact on the overall revenue of the Coca-Cola firm when there is elasticity in the demand for the company's products. As a result, there will be a reduction in revenue if the price of beverages continues to rise. On the other hand, the decrease in price results in an increase in the amount of income generated by the American brand. The management of the beverage company has decided to offer discounts on a number of different commodities in an effort to boost sales. The "ideal alternative" has the qualities that are determined by the preferences of the customers. Both Coca-Cola and Pepsi are considered to be excellent substitutes in the event that they deliver an equivalent amount of gratification. Pepsi is also a "nearly ideal equal" for Coca-Cola, or vice versa, depending on which beverage has a flavour that consumers prefer more (Pereira & Frazzon, 2021). In the non-alcoholic beverage industry, emerging businesses face a number of obstacles that prevent them from reaching the same economies of scale as the industry's established giants. The current market leaders already possess reliable links with manufacturers and intermediaries, as well as production and patenting technology that they have developed themselves. 
It is generally accepted that the availability of substitutes for a product contributes to the degree to which demand can be elastic. Fruit juices, coffee from Starbucks, and energy drinks like Red Bull and Monster Energy are a few examples of products that can be used as substitutes for Coca-Cola (Makienko and Rixom, 2022). Customers may look to other brands of carbonated beverages in order to compensate for the increased cost of Coca-Cola products. Because it varies depending on the duration of a cycle, the elasticity of demand is thought to be time-dependent. This is due to the fact that it swings. Given that customers have more time to modify their tastes and preferences over the course of a longer period of time, it is reasonable to anticipate that demand elasticity will be elastic in the long run. 
Additionally, the income level of customers plays a key impact in demand elasticity. This is the case since demand is elastic for consumers that fall into the middle class. This group is sensitive to price changes, and as a result, if Coke's carbonated beverages become more expensive, there will be a decline in demand from this group (Pereira & Frazzon, 2021). Millennials are the target audience for the Coca-Cola product; nevertheless, the brand is also available to other generations of consumers (Schmacker & Smed, 2020). Although demand is somewhat elastic in the short term due to the fact that even Coca-Cola devotees will change their preference if prices rise, demand is somewhat inelastic in the long term due to the fact that even Coca-Cola devotees will change their preference if prices rise. 
It is possible that the American beverage corporation would alter its pricing methods in reaction to the conditions of the market. As an illustration, it is possible that it will adjust the price of its products in reaction to a kinked demand curve. In a market characterised by oligopoly, Coca-Cola may see a kink in the demand curve as a direct result of competition from other businesses (Zare et al., 2020). As a consequence of this, and on the basis of the premise that other firms operating in the industry will not follow suit, it executes a price rise that is over the threshold of equilibrium. In order to maximise their share of the market and boost their profits, Coca-Cola and Pepsi typically choose to compete on price. Nevertheless, over the summer holidays, both companies will engage in strong competition with the goal of increasing sales in order to achieve a higher overall market profit (Zhang, 2021). Consequently, the idiosyncrasies of this oligopolistic market have an effect on the pricing tactics that are utilised by the American beverage behemoth. 
[bookmark: _Toc113264463]Conclusion
In this paper, we looked at how the fundamental economic principles of supply and demand apply to Coca-Cola, which is the most successful beverage company in the United States. Pepsi and a few other local companies have a commanding presence in the market where the global brand competes. When applied to organisational management, the principles of finance and economics offer managers with a greater understanding of the factors that drive the supply and demand of a product. As a direct result of this, the rule of demand is useful in the context of Coca-Cola for assisting in the determination of the appropriate amounts of items to be delivered to the market. In addition, its management is aware of how to adapt to changing market conditions in order to increase sales and revenue, as well as the factors that influence the degree to which customers are willing to pay for the company's wares. These ideas are vital for directing companies in striking a balance between the forces that are in favour of their products and those that are in opposition to them. Coca-Cola may choose to make investments in research and development in order to broaden its product line in the future in order to prevent potential challenges with supply and demand.
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