Swiss Trip Research plan
MarketLine’s industry profile of travel and tourism in Switzerland (2021) explains that the Swiss travel and tourism industry pre-pandemic grew steadily in the years 2017-18 before slowing down in 2019 partly due to a reduction in international arrivals. The industry then a endured a dramatic decline of 52.2% in 2020 due to the COVID-19 global pandemic. In 2020 the Swiss travel and tourism industry had a revenue of $28.7 billion, this was a -14.2% decrease from between 2016-2020. The industry represented 7.6% of Switzerland’s GDP in 2019 and 9.5% of total employment within the country. One of the most important contributors to Swiss tourism pre-pandemic was that of international arrivals from countries such as India and China. Congress Tourism is another important contributor to the industry, it is a type of tourism that involves individuals coming to Switzerland to attend ‘business related conferences’ rather than coming over for leisure purposes. The key location of Switzerland as well as its well-developed infrastructure has encouraged and sustained growth in this sector.
More recently in 2022 the industry is making gradual improvements. Despite levels not being the same as pre-pandemic, there has been a significant improvements, levels of overnight stays are up to 16.9m between January and June 2022, this is a 47.3% increase from 2021, a big contributor of this was the significant increases in international tourists visiting Switzerland for the first time since the pandemic. (swissinfo, 2022). The industry is predicted to grow by 18.1% between 2020 to 2025, with a value of $66.1bn by 2025. (MarketLine, 2021)
If the Swiss tourism industry is segmented, then foodservice makes up 46% of the total value. Travel intermediaries make up 21.1%, hotels 10%, airlines 8.5%, passenger rail 7.5% and casinos and gaming 6.6%.
According to Turuban (2020) winter tourism contributes $5.65bn a year to the Swiss economy and many regions rely heavily on it. In 2018-19 it employed around 17,000 people. Winter sports have long held a rich tradition in the Swiss nation one of which is the sport of tobogganing. The modern sport of tobogganing originates in the Swiss villages of St. Moritz and Davos in the late 1800’s. It is said that visitors wanted to harness the restorative properties of the pure alpine air to aid their respiratory illnesses as well as take part in a fun winter activity. As more people began to partake, teams were formed at different hotels in the villages, and they would race against each other. Around this time the famous Cresta run was developed and the first challenge run took place in February 1885. Tobogganing has been a sport at the 1928, 1948 and 2002 Olympic games. It continues to be a popular sport in modern day Switzerland. (Encylopedia.com, 2021)
Research plan
The research that will be undertaken whilst visiting Switzerland will be done primarily using observational research focusing on determining the type of tourist that is partaking in winter sports such as tobogganing. These will be determined using Cohen’s (1972) model of tourist typology which divided up tourists into four distinct groups. Firstly the ‘organised mass tourist’, they are typically less exploratory and stay in their own familiar bubble during their trip. They like to know what they are doing in advance and someone else to make decisions for them. Secondly the individual mass tourist, they are similar to the first tourist, but they are a little bit more adventurous and have greater control over what they are doing and are not fixed to a group. Still, they prefer familiar territory, only going very slightly more far afield. Thirdly, the explorer; they prefer to travel alone and explore away from the normal route as often as they can. They still appreciate adequate accommodation and methods of transport that can be relied upon. They are much more willing to leave their comfort zones than the first two, but they are able to go back in if the situation becomes too difficult. Lastly, the drifter; this tourist is one that veers the largest distance away from what they are used to back home, and very much explore far away from the beaten track. They see the normal tourist experience as fake and often live and embrace the culture of the people within the country they are visiting, they have no schedule or travelling goals and are fully immersed.
Risk Assessment
	Risk Factor
	Risk Indicator
	Actions required to reduce risk

	Missing a train
	Could become lost from the group.
	Stick with the group at all times. No one is allowed to be alone.

	Terrorism
	Potential injury or death
	Follow Government advice and regulations.

	Pickpocketing
	Loss of possessions
	Keep possessions secured away in a zipped pocket or bag.

	Sunstroke
	Injury and illness
	Wear suncream, avoid prolonged exposure, wear sunglasses. Stay hydrated.

	Altitude Sickness
	General illness
	Make sure you get adequate rest if ascending. Drink plenty of water. Eat enough food. Avoid smoking.

	Avalanche
	Injury or death
	Follow advice given by local people and by the government. Know what to do in the event of an avalanche.


Itinerary
· Breakfast in the chalet from 8am
· At 9.30 take a 10-minute walk to Grutschalp cable car departure point in Lauterbrunnen.
· Take the 9:53am 2461 cable car to Grutschalp. This takes 4 minutes and costs 4.50 CHF , this is discounted with the Swiss travel pass. (Runs non-stop if you miss it).
· You will then board the R66 Murren BLM (train) at 9:59AM. This will take 14 minutes. (Covered by travel pass).
· Enjoy a day of tobogganing and winter sports in Murren.
· To return take the 6:58pm R66 train to Grutschalp, this will take 13minutes.
· Take the 7:13pm 2461 cable car to Lauterbrunnen. (Runs non-stop if you miss it)
· Walk back to the chalet and enjoy a simple two course Swiss dinner.
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