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[bookmark: _heading=h.gjdgxs]Introduction 
The essay here will include the discussion and the comparison between two giant hotel chains which are the Marriott hotels and resorts and the hotel Premier Inn. It will also carry out the information about the marketing strategies of both the hotel chains and companies. The essay here will also include the discussion about the current market position of both the hotel companies. The essay here basically will deliver the understanding of the marketing strategies of both the hotel chain companies. 
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Marriott hotels and resorts here basically are one of the most luxurious brands which offer tourists and travellers a comfortable stay (Uk and Gultekin, 2021). The company here was founded in 1927 by Alice Marriott and J. Willard Marriott offers the travellers the comfort of staying within the new towns and areas. The company here is known for its luxurious properties all over the globe and also the luxury stays of the customers has made the company grow and increase its brand awareness within the local and the international market as well. 
Premiers Inn here is basically a British based company which is also known as to be one of the largest hotel chains (Filimonau and Mika, 2019). The company here is also known as to be one of the largest hotel barn which basically includes over 72000 rooms and over more than 800 hotels all over the globe. The company here also deals with all types of rooms from suits to family rooms, twins rooms and many more (Bas and Sivaprasad, 2021). The company here also provides employment to over more than 150000 employees all over the globe and also has always succeeded in delivering the comfort to all the travellers or touts form all over the globe.  
Marriott hotels and resorts here have basically adopted the use of technologies and the internet which has made it much easier for the company to reach out to a large number of audiences within a limited time period (Ntounis et al., 2022). The company here has been shifted from offline to online and also this adoption here has helped the company to enhance their business performance and also gain more of the competitive advantages within the market. The company here also has adopted and changed the way of making booking which now can be done through online modes and also the company here has been providing its customers with heavy discounts on their websites (Stringam et al., 2020). The company here has also adopted the use of social media forms which has helped the company to mainly promote their services all around the globe. The company here has been delivering the luxury services and room to the travellers who are fond of staying in luxury hotels with all the facilities. 
The hotel Premier Inn here also is known to be one of the largest hotel chains within the local and the international market. The hotel here basically focuses on the promotion and also invests a large sum of money into the advertisements of the company’s products or services. The company here mainly focuses on different social media platforms such as Facebook pages, Instagram, radio, newspapers and many more (Terence, 2022). This is one of the adoption or changes made by the hotel Premier Inn which also has helped the company to increase their brand awareness and also the company here has been setting up new discounts offer for all the customers which could also help the company to attract more of the customers from all over the world (Thetsane et al., 2020). 
Market positioning here could be defined by the perception of the customer towards the company’s service and their products. The customer's perception about the company Marriott hotels and resorts is the company here basically associated with the luxury which also delivers the comfort and the taste of the luxury to the travellers and the tourists (Marginson, 2018). The company here has built up such an image which has helped them to be known as the luxury brand within the international market. The main customers base of the company here are the travellers and tourists such as businessmen, celebrities and also many more of the customers are from a reputed background. 
The hotel Premier Inn here is basically known as one of the most reputed hotels of chains which deliver the quality stay to the customers within a limited price. This has built up their brand image as a good chain of hotels which deliver comfort and the facilities to the people within a budget (Calinaud et al., 2021). The customers of the hotel Premier Inn are travellers and the tourists who come up with their families under a fixed budget. 
The adoption of the technology and being digitised here is one of the current marketing strategies which are mainly used by the Marriott hotels and resorts. Using these strategies here has helped the company to deliver the knowledge of their products and services to a large number of customers within a short period of time. It has also positively impacted their booking procedures and also the adoption of the technology here has helped the company to be much more effective and save a lot of time (Eid et al., 2019). The customer here now can book rooms of their choice from any parts of the world without any interference and hence this also had been profiting the company or the hotel Marriott hotels and resorts. 
The hotel Premier Inn here also has been focused mainly on their promotional strategies, as promotion here plays a vital role in delivering the knowledge about the service and products which could reach to a large number of audience from all over the world and also these strategies here would help the company to attract many of the customers from the international market as well (Shabani et al., 2018).  The company or the hotel Premier Inn here also invests a large sum of capital towards the promotional activities as well. This has also positively impacted the sales of the company and also attracted much of the customers which have resulted in increasing their profit margins as well. 
The Marriott hotels and resort here basically aims to reduce the food wastes and reduce the negative impact on the environment by the end of the 2025 (Bolton, 2022). The company here also plans on introducing projects such as carbon sequestration and restoration of the ecosystem by working with big foundations such as ocean foundation and many more. The company here plans on launching guides for the suppliers of the Marriott hotels and resorts which helps in maintaining the sustainability (Lin et al., 2020). The company here also plans on introducing a new educational campaign for delivering the knowledge about the food wastes and also to reduce the wastages of the food. 
The hotel Premier Inn here has also adopted many ways to counter or tackle the issue of maintaining sustainability. The hotel here basically has boycotted the use of plastics and papers within their premises which has also positively impacted their contribution towards maintaining sustainability. The company here plans on eliminating every usage of plastic by the end of the year 2026 and be completely free from plastics and papers (Bas and Sivaprasad, 2021). The company here also plans on planting trees within their premises and also have introduced the usage of solar energy towards their work environment of the company. 
The Marriott hotels and resorts basically had come up with strategies to maintain distance from the people and to stop the spread of the virus from person to person (Ruel and Njoku, 2020). The company here has mainly been active through online mediums and also the management team of the company here has been attending meetings online which have been really helpful since the Covid-19 or the pandemic. Since the pandemic the company here has been following the health protocols for the travellers or the tourist and only allow customers who have been vaccinated and fulfil the requirement of the company which carries out health check-ups of health of each and every individual. 
The hotel Premier Inn here also has been active in most of the social media platforms and also has been accepting customers who have the valid documents and travellers who take measurements such as weaning masks or had been vaccinated with the vaccine shots (Zielinski and Botero, 2020). The company here also had been following rules form the health department and has been keeping a extra room or space for conducting tests. This is one of the changes which the Premier Inn here had to go through during the time of the pandemic or the Covid-19 period. 



[bookmark: _heading=h.1fob9te]Conclusion 
The essay here basically states the information regarding the Marriott hotel and resorts which is one of the luxury brands or companies which deliver luxury services or products to the customer or the consumers all over the globe. It also describes the hotel Premier Inn which is one of the largest hotel chains in the UK and also it has many of the other hotels around the globe. The essay here would also include the comparison of the both the hotel companies and also the marketing strategies for both the hotels had been discussed in the above essay.  
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