THE POWER OF VIDEO
CONTENT ONSOCIAL MEDI

...AND HOW YOU CAN HARNESS IT




9% OF
BUSINESSES

2% OF
MARKETERS




VIDEO HAS BECOME ONE

OF THE MOST IMPORTANT
MARKETING CHANNELS

THEREIS










IF WE TAKE A LOOK AT ANY
SOCIAL MEDIA PLATFORM
YOU'LL FIND GLOBAL BRANDS,
SMALL BUSINESSES,
BUDDING DESIGNERS, &
INFLUENCERS ALL VYING FOR
YOURATTENTION VIA AN
ECLECTIC MIX OF CUTTING-
EDGE AND LOW BUDGET VIDEO
CONTENT.







WHY IS VIDEO CONTENT SO
IMPORTANT FORSOCIAL
MEDIA SELF PROMOTION ?




HELPS YOU

TARGET
VERY
SPECIFIC
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BUILD AN
EMOTIONAL
CONNECTION



T'S UNIQUELY
EFFECTIVEIN




SHOWCASE
YOUR WORK
(&) DESIGN
PROCESS TO
A GLOBAL
AUDIENCE




DID YOU KNOW?

YOUTUBEHAS OVER
TWO BILLION USERS. THAT'S A
THIRD OF THE ENTIRE INTERNET.




HOW TO HARNESS
THE POWER OF
SOCIAL MEDIA VIDEO




PLAN YOUR STRATEGY




PICK AN APPROPRIATE
PLATFORM /S




THINK ABOUT
YOUR MESSAGE




GET THEIRATTENTION!






DON'T OVERLOOK
THE AUDIO




DON'T FORGET SUBTITLES
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SOME EXAMPLES
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Making a wand for a harry b
lotter block figure.
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Warm ups. Sometimes it takes a few tries.
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YOUR THEMES
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