Module Overview 
This module is introductory in nature and provides an overview of the basic elements and philosophies of marketing, as well as some background knowledge on the evolution and development of marketing practices, before moving on to current practice in the field. The indicative content of this module includes:
· The Marketing Concept
· Marketing Past, Present and Future
· Customers and other stakeholders
· Marketing Strategy and Planning
· Macro and Micro Environment
· [bookmark: _GoBack]Marketing information and research
· Segmentation, targeting and positioning
· Branding
· The Marketing Mix and 7 P’s

Provisional Lecture Schedule (this may vary slightly)

	Session
	Topic
	Supporting chapter(s) in key textbook

	Session 1
	Marketing Concepts and History of Marketing
	1 

	Session 2
	Marketing Planning and Setting Objectives, the Role of Stakeholders
	2, 5 & 6

	Session 3
	Stakeholders cont.
The Marketing Environment
	5 & 6, 3

	Session 4
	Marketing Information and Research
	4

	Session 5
	Products and their Management
	8 & 9

	Session 6
	Segmentation, Targeting and Positioning
	7

	Session 7
	Service Marketing & Branding
	8

	Session 8
	Price
	10 & 11

	Session 9
	Place
	12 & 14

	Session 10
	Integrated Marketing Communications 1
	14 & 15

	Session 11
	Integrated Marketing Communications 2
	16 & 17

	Session 12
	Presentations
	n/a



