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Executive Summary
The report below has discussed two different countries and their analysis under which the country of the UK and Brazil were chosen. It further made a comparative analysis based on which the hosting and visiting country and one of its hotels were distinguished. Lastly, a do's and don'ts table highlighting both the country's culture was also discussed below.   
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[bookmark: _Toc128996780]Introduction 
The report below will be discussing the comparative analysis of two different countries are UK and Brazil. The UK is the hosting country and Brazil will be the visiting country. The guest formulation and countries' influence will therefore be bringing high orthodoxical society and other traditional influences of business and formation. In the country analysis of the UK, the chosen hotel is Warner Leisure Hotels and in the country analysis of Brazil, the chosen hotel is Hilton Barra Rio de Janeiro.  
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The Hofstede Cultural Dimension of the UK will be discussed under which various intricacies and analyses of the hosting country will be done. As per the model, power distance highlights that the UK ranks 35 in the overall fact and testimony of support and beliefs. It further also helps in mitigating and minimising the business and culture as much as possible (Shepherd, 2019). The individual dimension, therefore, refers to the dependency of society and other various ranges of members' development under which the high range of country and individual business scope gets highlighted under individualistic score (Escandon-Barbosa et al., 2022). Also, the masculinity dimension gets depicted and competed as one of the most success-driven features. It ranks 66, in overall cultural society in terms of success orientation. Moreover, uncertainty avoidance gets measured in an adverse range of situations and uncertainty through which the optimistic and high lies get ahead in the future of the country (Kaihlanen et al., 2019). Long term orientation of the country is also gets known to be one of the most interrelated and developed senses of culture which is also dominant and derived under higher terms. Lastly, in the dimension of indulgence, the UK marks 69 as it helps people in societies for developing and growing their willingness and desire for happy living. 
Warner Leisure Hotels in the UK is a hospitality company which owns and develops ITS coastal properties in various parts of the UK. It is known to be a part of Bourne Leisure Group based on which the inclusion of Haven Holidays gets developed. It is also known to be one of such teams under which the seamless experience and development of its business in almost 15 unique and different luxurious hotels gets indulged (Risager, 2020). The hotel has great chefs under it who makes marvellous meals in terms of serving and entertaining customers. The hotel has great receptionists under which guests can book a relaxing room for housekeepers to polish about perfection.
[bookmark: _Toc128996782]Country B
The chosen visiting country is Brazil whose analysis and ratings will be discussed below through Hofstede Cultural Dimension. The dimension of power distance helps in extending and developing the measure of a country under which its general mass and inequality get measured and powered by society (Lenkaitis et al., 2019). It ranks 93 in measuring its power distance and justification which is highly required. In terms of individualism, Brazil ranks 25 as it tends to have a low dimension and collectivistic range of business society (Escandon-Barbosa et al., 2022). Also, the masculinity of the country gets developed aid tendency conflicted as per the resolving of fighting and conflicts. Uncertainty avoidance brings a score of 80 under which its rigid sense of codes and conduct gets tolerated and behaviourally indulged under high sense and orthodox. Moreover, the long-term orientation brings no score for the country under which the will and emotions of controlling and discussing business get developed to a higher extent (Lertola, 2019). Lastly, the dimension of indulgence gets willingly developed based on which the control and emotions of Brazil's dimension get discussed. 
Hilton Barra Rio de Janeiro in Brazil is known to be the moments from the Olympic Park at the contemporary level of hotels and ease of access to popular restaurants and businesses. It is located 7km away from Barra Beach, which also includes a well-appointed fitness centre and services along with the serving of both international and national cuisine. The guest of the hotel gets provided with a 24-hour business centre and conferences through which its offers and categories of business get distinguished under various conferences and events.
[bookmark: _Toc128996783]Country Analysis
The UK and Brazil both are known to be managed under different terms and functions from various cultures and aspects. Also, in the law of score and other power distance of model and dimension, the country UK scored 35 whereas Brazil scored 93. As per the sources, the country Brazil accepted that it ranges itself with high bureaucracy and inequality under which its participative and management style of business gets managed individually. Further, the dimension of both collectivism and individualism, the difference in country culture and development have been distinguished under which the score and culture of the company ranked in Brazil at 25 and UK at 89 (Makhmudov, 2020). In those terms, the hotel of both countries gets respected and served to various extents which is one of the most habituated and managed various places of group and goals. Moreover, there are also various other differences based on which dimension of masculinity the UK scored 66 and Brazil scored 55. It, therefore, does not change the regards and working of ways based on which the uncertainty and avoidance of business sense get managed. The members of staff also get regulated and ensured through high determination and occurrence of changes through which the minimisation and other processes get strictly followed. 
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Do's and Don'ts for the United Kingdom
	Do’s
	Don’ts

	· The country can provide freedom to the guest.
· Serves equality for every individual.
· Treats under huge respect and quality services.
· Emphasises the self-image of a person. 
	· Uses bureaucracy in its country.
· Bind every member with rules and regulations.
· Avoid direct range of communication.


Table No.1: Do's And Don'ts of the UK
(Source: Created by the learner)
Do’s and Don'ts for Brazil
	Do’s
	Don’ts

	· The effective range of communication and possibility of business.
· Uses bureaucracy in services.
· Provides high-quality business services and regulations.
	· The less effective range of communication.
· Brings inequality.
· Guests face uncertainty in services.


Table No.2: Do’s And Don’ts of Brazil
(Source: Created by the learner)
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In conclusion to the context above, the report has briefly discussed the predominance and development of society. It therefore also helps in analysing and bringing a satisfied range of preferences in such a way which brings sentiments related to religious and other satisfaction.
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