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	BA (HONS) ADVERTISING AND BRAND DESIGN
	Year 1, Semester 1

	MODULE: Copywriting
	LECTURER: Martin Bush

	Copywriting for Digital (Brief 2 of 4)




Introduction 
Blogs are big. Personal diaries, the latest gossip, how-to tutorials, the pursuit of an interest etc. - there seems to be something online for everyone. Blog writers come from a variety of backgrounds and are of different ages but the one thing they have in common is a passion for their subject.
Given the ubiquitous nature of the format, the blog can be used as a key tool of persuasion. It can promote interest and often leverage great influence. This has been recognised by major brands and the blog format often supplements many major campaigns, providing a digital platform to continue the story or conversation.
However, when writing a blog much of the same criteria of any other form of advertising and branding often applies. To be effective you need to know your audience, you need to keep their attention and you need a call to action. However, there are also some key differences and these include writing for a short attention span and for search engine optimization (SEO).

Brief
For this brief the subject you are required to write about is Wales. The format you will use is the online blog. You are required to promote the country to your chosen, specific audience in a unique way. You should make them want to visit and experience the country.
Wales is a unique place full of intrigue, history and personality. So how come all the advertising and marketing materials produced to promote this country are tied up with clichés and tired metaphors? Your task is to change this. Find an element (or elements) of Wales and use it/them to promote the richness and authentic experience of the country and its’ people. Forget all the tired messages you have seen and start creating your own story. For this reason your submission should contain a substantial amount of research.
You will then be required to identify a suitable blog site and upload your post. You can use pictures, drawings or photographs alongside the text if you wish but they must be royalty free or your own. You might want to consider Google Blogger (although there are many others you can choose from). Visit: https://support.google.com/blogger#topic=

Getting started 

Think about people, industry, culture, subculture, trends, science, politics, nature, social causes, the third place, etc. No choirs, dragons, castles, mountains, daffodils, welsh cakes or rugby. Any clichés will be dealt with at the earliest stage and will go into the ‘virtual bin’! Look to be original and compelling in your writing. There is a lot of bland content online, make sure you do not add to the noise, but that you cut-through it.

It’s impossible to write about something you know little about so to get the project started it is important to spend some time immersing yourself in the subject. Start with online research – Wales Tourist Board, Welsh towns, folklore, activities, YouTube, Pinterest, Instagram, etc. Then perhaps consider a safe and socially distanced urban expedition (after lockdown). Whilst out exploring, look out for interesting places, unusual spaces and intriguing subjects. Take in the sights and the sounds, study the people and search out what makes the real essence of Wales. Remember, anything could potentially spark off an exciting creative idea.

As the project progresses you will learn more new copywriting techniques. When you have a grasp of these principles you will be able to begin. They will help you sort out the facts, information or even the feelings you want to communicate. These elements will give you the ammunition necessary to progress your copywriting. You can again experiment with any one (or more) of the techniques we have looked at in the lectures such as storytelling, conversational, literary, frank, hyperbole or rejection copywriting. You’ll be surprised at the results you will come up with, especially if you are willing to be brave with your ideas.


Schedule 

Monday 25th October – Briefing and Writing a Blog lecture
Monday 1st Nov – Project continues. Studio task – hashtags and straplines
Monday 8th Nov – Social Media
Monday 15th Nov – Upload blog/Presentations


For assessment the overall work required will be: 
[bookmark: _GoBack]For the copywriting module you will need to submit ONE complete digital diary/workbook or visual diary that contains ALL of the work for the projects that have been set during the lectures, and the briefs you have been set to work on. At the end of each brief you will also be asked to present your finished work. Hand in date for the final completed workbook or visual diary will be Monday 10th January, 2022 at 10.00am. This is the module summative deadline.




For this specific assignment: 
• You will need to set up a free blog site to host your final entry. You will need to post them on the final day of this project which will be November 15th.
• For your final module submission you must include all your research, preparatory creative work, conceptual development and draft copy. This must be included as part of your visual diary which will be assessed at the end of the module.
• Write a short rationale explaining your project, as well as your thoughts on how well you feel this project has gone, and any reflections on what aspects of your processes that may be useful in the future.

Next steps:
Begin with research. Look to find a unique view of Wales, not the view presented by so many generic tourism sites, brochures and books. Discussions will take place during the following lecture sessions where you will have the opportunity to discuss your initial ideas with your lecturer. Please ensure you have some initial ideas to share by next week. The more ideas you have the better! There will be on-going tutorials and a group critique during the session leading up to the formative deadline.

Deadline:
You need to upload and share your blog by Monday 15th November for the Copywriting lecture. 

Summative deadline for the Copywriting Module is – 10/01/22 at 12.30pm
For Learning Outcomes, Summative Deadline and Assessment Criteria see full module brief on moodle.
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