



INTRODUCTION
This report will be on marketing. I will be looking at the different types of marketing out there, why businesses use marketing, along with the positives that come along with it. Ethics is another part that I will be looking into and how that plays a part with marketing. The history of marketing and ethics have evolved over the years and changed a lot and I will be seeing how it has changed whether it is for the better or not. Moral dilemma plays a big part in marketing and looking to see how this is used and what benefit comes from this. Toxic workplace plays a part in a company and this will also be something I will be having a look at to see what effects this has on a business and the workforce.
MAIN BODY
In this report I will be looking at what marketing is, what ethics is and what ethical marketing is and how they are all connected.
Marketing is when ideas and procedures are put together to analyse consumers, what their requirements and preferences are. With this information businesses then try to adapt to what their consumer wants to try and guarantee customer satisfaction. Marketing can help with sales boosting which will then lead to an increase in profit (Entrepreneurhandbook,2019). With customers happy with their product and the business along with good customer service, customers will return time and time again and this will also result is word of mouth which will then in return result in a good review for that particular company with a bigger customer list and more sales with an increase in profit. 
Along with marketing which is a positive for businesses the way they target customers can be a downfall as the ways they go about it be a nuisance from the customers point of view. Some of the methods they use are through social media, newspapers and magazines, email marketing, display ads, direct mail personal sales and outdoor advertising. While advertising and targeting customers is necessary for businesses to thrive and try and keep up with customer satisfaction it can also be invasion of privacy when a person’s information and search history is used for the purpose of target marketing. With social media ads this provides a lot of word of mouth along with sharing and liking the posts advertised. Newspaper and magazine advertising this are a traditional but effective way to advertise and it’s a great marketing strategy. Email marketing involves signing up for promotional sales or newsletter and is focused on existing customers. Display ads consists of digital and newspaper advertising with the display ads being an updated version of the newspaper advertising. The major difference between the display ads and the newspaper advertising is that the display ads have a search engine to reach the target audience. Direct mail personal sales involve identifying their target market and sending an offer that can’t be missed by mail. Outdoor advertising is a very effective way of advertising as it can been seen daily everywhere when advertised on billboards which have gone digital and transit ads like taxis, buses and bike messenger. (bizfluent.com,2018).
Businesses that practice strong ethics will build up a strong goodwill and brand popularity. This will also keep the business within the law and less problems will arise for their business and they will be able to concentrate on other areas like customer satisfaction, employee satisfaction and concentrate on a thriving business. (Investopedia,2020).
What is ethics? To me ethics is right and wrong, which helps me make the right decision. Ethics can be described as a system of moral principles, which affects the way people live their lives and make decisions. These days philosophers tend to separate ethical theories into three groups, Metaethics which is where it looks at origins and the meaning of ethical principles, which also looks at moral judgement. Normative ethics which investigates what is right and wrong and the moral judgement within. Applied ethics is the final group which investigates controversial topics like war, animal rights and capital punishment (bbc,2020).
Five common ethical issues in the workplace are unethical leadership, toxic workplace, discrimination and harassment, unrealistic and conflicting goals, questionable use of company technology. (michiganstateuniversityonline.com2019).
After looking into what marketing and ethical marking was, I could see that there were four elements, firstly product, then place, then promotion followed by price. Each of these play a part. With product this is what goods or services are offered by a company. This comes with variety, quality design, features, brand name and packaging all these are important when a business is advertising and selling a product. Place makes the product available to the consumer and the location, coverage transportation, channels and inventory are an important factor to the consumer, product and the company. Promotion is what promotes the products feature and benefits and persuades the customer to purchase the product, advertising, sales promotion, public relation and personal selling falls under this section. Then we have price which is the amount of money the product will cost for consumers, price list, discounts, allowance, payment period and credit terms fall under the price section. (learn. mardd,2020). As you can see you need all the sections to make a product sellable the right target customer the right place the right price and the right promotion. Without all these the product might not be seen, might be too expensive might be sold in the wrong area or advertised the wrong type of consumer which would be a fail to the business that is selling the product. 
Over the years ethical marketing has changed a lot from the 60s through to today. During the 60s a major change occurred in business ethics. While young workers wanted to make a big change and make the world a better place, they found that their work ethic was poor compared to how it had been in previous generations. Then during the 70s and 80s Companies changed their contracts with employees which focused more values rather than anything else. The government also implemented stricter policies governing defence contractors. Then going into the 90s this saw environmentalism come back within social responsibility, gaining new heights with legal ramifications for ethical missteps. This saw tobacco companies and junk food manufactures facing lawsuits and blame over concerns for people’s health from the products they were providing, which resulted in business having to pay out more on these lawsuits. The year 2000 saw a whole new king of business ethics which has evolved into online with more ethical dilemmas such as privacy issues and cyber-crimes. With all this out their businesses were faced with pressure to protect customers information. (Investopedia,2020). 
Moral dilemma also plays a part in ethical marketing. Moral dilemma is where situations arise, and someone must decide between two or more moral dilemmas with only one option being able to be made. This then leaves one or more moral dilemma violated no matter what the decision (springer,2019).  
Marketing has evolved and changed over the years in many ways.
There are many different types of marketing.
Marketing can be viewed in many different ways, some people would not agree with ways that it is done sometimes and who it targets, targeting customers can be a good thing for the business as they are trying to get the word out there about their business and product. While the consumer might not like what they see or feel that they are being pushed towards the product that might not be want they want. On the other hand, the business that is doing the marketing wouldn’t see a problem, only see that their product and business is being promoted and recognised whether it is good publicity or bad. There are a lot of implications with marketing that must be taken into consideration when marketing.
Today in modern marketing the most common approach used is the segmentation, targeting and positioning approach. This approach has been successful when creating communications within marketing. This way has helped to engage different messages to different audiences and has helped marketers to prioritise propositions and then develop and deliver their messages to the right audience. Below is the segmentation, targeting and positioning model diagram that is used with this process. 
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Looking into unethical leadership there are four signs that it could have a negative impact on the success of a company. It can result in poor employee performance and attitudes which would be bad all round. Then there is a bad quality of employee relations, an unfavourable perception of your company followed by legal issues and problems. No business wants a bad reputation or their employees not being happy in the workplace which will results in less business and profit. There are ways of preventing unethical behaviour which is a result of lack of ethics in leadership position, poor planning or faulty processes in areas of the business. Given proper training, realistic goals and consistent performance monitoring this could result in the prevention of unethical behaviour. (climb,2017)
When faced with drama or fighting in the workplace this would have a negative effect on the company and productivity. This is called a toxic workplace. Normally this can be a result of what is known as toxic employers or toxic employees wanting personal gain. These workers do not care about the company or the people that work for them. This problem that is commonly known to affect businesses causes drama in the workplace and is a massive distraction to the people that work there. This then leads to poor productivity which effects the whole company. (Wikipedia,2020). Leadership plays a big part in a business and is there to make sure the company runs smoothly, and employees are happy in the work force. Sometimes when there are problems in the workplace it is down to the people who are in charge for not realising what is going on sooner or not reacted in the right way. When this behaviour is unacceptable in the work place and the right measures are taken to keep all staff happy and safe at all times this can decrease the toxic behaviour and while others feels more supported and protected by their workplace which is a positive for that company. Leaders play a big part within any company and need to have a strong policy in place and take the right action when needed. Taking responsibility, communicate and observe, re-establish a sense of security, getting everyone on board, take action is everything that a good leader needs to do. (memory,2020) How can you tell if a workplace has a toxic environment? There are always little signs if you no what you are looking for. Signs like a rise in employee sickness, narcissistic leadership where the people at the top think they are always right and always want you to agree with them. Employees lose their enthusiasm along with a lack of communication or negative communication. These are common problems but with the right plan and action these problems can be acted on or prevented which then in return will have a positive effect on the company with a higher productivity.  
Looking into target marketing, what it is and why does it matter? Target marketing is when you target a specific group of people who will most likely purchase the item you are selling. Most companies use this method as you need to make sure you select the right group of people for your product. If you select the wrong type of people for your product it wont sell which for the company it would be a massive fail and all the money and time put into market research would have been for nothing. By doing your research and targeting the right people the more effective this method would be and the more the product would sell.(pestanalysis,2016) Brainstorming is a positive method in marketing strategies, if done correctly it can have a big positive impact on the company. With plenty of decisions to make as well as being time consuming with a lot of data to analyse. Researching is another positive effect to make sure you target the right customers for the product, while also looking into other companies with the same product. Using social media gets the word out there quickly which is also another positive. Responding to all calls and messages builds up a positive with customers and the public. These are some of the steps that help when marketing and targeting customers. (marketingland,2020) To help attract new business, increase sales and making a successful business most companies rely on target marketing. Another part to this is psychographic segmentation, this divides the target market based on socioeconomic class or lifestyle preferences. This can be based on lifestyle preferences or the choices that people make everyday and when buying products. (thebalancemb,2020).

CONCLUSION
[bookmark: _GoBack]As you can see through this report that marketing, ethics and moral dilemma plays a big part in advertising. They all work together to ensure that a business targets the right kind of consumer for the product they are selling, the right area for their product with the right kind of advertising. As you can see businesses face challenges constantly by making the right decisions for their businesses. This is where moral dilemma plays a part. And with marketing changing and evolving over the years businesses also must be careful they stay within the law to protect themselves. Areas of marketing are put into groups and sections which businesses must follow. As seen with the diagram that is commonly used to help with some of the processes that businesses use. The toxic environment also has an impact on businesses and the people that work for them. Every company needs a happy workforce to ensue a good productivity which will then lead to increase in sales with the right marketing strategy and an increase in profit along with happy customers. With all the information gathered it is clear to see that it all comes as a package if one thing fails then it effects the rest of. It all works well together when done right.
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